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Stor ~s of the Week 

Gag of the Week 

Vers’ of the Week 

Quot s of the Week 
was! ‘ington Dictionary 
Brig) t Young Man 

Elect onixed Dog 

Bette : Days In Australia 


Hum 1 Interest Story 


Storics of the Week 


Tra: slators assigned to the many- 
tonguei United Nations conclaves 
make occasional bobbles and babbles. 
In a recent flare-up between delegates 
from Pakistan and India the trans- 
lator, it would seem, was in no mood 
to doubt the alleged herculean ac- 
complishnments of his fellow-men. 

Repeatedly, in the course of his 
translation, he put down “six” for 
“Sikhs” (the latter are a militant 
religious sect in India). At one point 
his translation of a Pakistanian 
speech read: 

“Six soldiers are guilty of raping 
thousands of Pakistan girls and 
women.” 


Here’s a story which appeals to 
small-town audiences especially. And 
it’s one of ‘““Dope’s” all-time favorites. 

Pillar-of-the-church Deacon Jones 
was lying at death’s door. Gathered 
‘round the outside of his home were 
a flock of the deacon’s friends and 
fellow-workers. Periodically “Silent 
Doc” Mumm, the attendant physician, 
came outside to post bulletins. Cumu- 
Jatively they read like this: 

“6:00 p.m. Deacon Jones is failing 
fast.” 

“7:00 p.m. All hope abandoned.” 

“8:10 p.m. Deacon Jones has died 
and gone to heaven.” 

Mournfully the faithful flock de- 
parted when this lasc bulletin was 
thumbtacked to the door. Two hours 
later an old friend who’d not heard 
the news rushed over to the deacon’s 
house. Quite upset he was to read the 
foregoing bulletins plus another 
which had been appended by an 
irreverent local wag: 

“10:00 p.m. Great consternation in 
heaven. Deacon Jones has not yet 
arrived.” 


Gag of the Week 


Friend of ours spent so much 
money courting his girl that every- 
one says he married her for his 
money. 


Verse of the Week 


Teens, bright hour of beau and bud; 
Twenties prime, when life’s at flood; 
Thirties, thrilling, debonair; 

Forties, roaring, fat and fair; 

Sixties solid; seventies sage; 
Patriarchal later age; 

Every decade has its gifties ... 
Yet—who celebrates the fifties? 
Fifties—autumn’s earlier days, 

Ere the good sun’s soothing rays 
Lose their warmth in wintry slope; 
Days of service, days of hope, 


When the gallant dreams youth 
prized 

Presently are realized; 

Days oi happy common sense, 

Mellow: 


| by experience . 

aptious colt deride ’em— 
Not, at least, until he’s tried ’em! 
HAROLD WILLARD GLEASON 


Let mn 


of the Week 


: “Ove: the hunters’ campfire was 
a kettle of boiling water. In their 


Quote ‘ 


absence. a bear wandered by and 
age kettle. Instead of dropping 
ot % ng cauldon, he hugged it to 
' . only known method of de- 


"ye ies and troubles are like this. 
» M° oad of dropping them imme- 


mer you hug them to you, dwell 
vag . think on them and moan 
a lela, they will burn you and 
& rv your undoing.”—JULIA AVERY 

‘MOSSBERG, DePauw magazine. 
‘Cone; 
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Westinghouse Has 
110-V. Drier, Cuts 


Laundry Line Prices 


MANSFIELD, Ohio—Westinghouse 
Electric Corp. is reducing prices on 
its Laundromat automatic washer 
and on its clothes drier, and is intro- 
ducing a new 110-volt electric drier, 
and will open the most extensive 
home laundry equipment sales drive 
in its history next week. 

Both the new 110-volt drier and the 
220-volt drier will retail at $199.95. 
This is a $40 reduction from the 
former price of the Westinghouse 
drier. 

The new 110-volt drier is claimed 
by Westinghouse to be the first drier 
operating at that voltage that will do 
a comprehensive job. Efficiency dry- 
ing is said to be possible because of 
the new air flow system, which 
brings heated air up through the 
bottom and then shoots it directly 
into the mass of tumbling clothes. 
However, the 110-volt drier will take 
a longer time for the drying opera- 
tion than the 220-volt model. 

Retail price of the Laundromat 
model L5 will be $269.95, a cut of 
$30. It has the same styling and 
washer action as formerly, but fea- 
tures a mechanism in the door which 
will indicate whether the load is 
regular, medium, or small, thus mak- 
ing it possible to get accurate 
settings of the water saving device 
which has settings for 3, 6, or 9 Ibs. 

Westinghouse Appliance Div. offi- 
cials believe that the 110-volt drier 
will offer definite advantages for 
promotional efforts in that it can be 
taken into homes without 220-volt 
circuits and left for demonstration 
or home trial purposes. 

The company is said to be planning 
to spend $1 million in promoting the 
new laundry equipment. 


RemMA Program for 
Meeting Announced 


WASHINGTON, D. C.— Program 
details for the annual membership 
meeting of Refrigeration Equipment 
Manufacturers Association to be held 
March 30-April 1 at Edgewater 
Beach hotel in Chicago have been 
released by Rema headquarters here. 

A board of directors meeting and 
a meeting of the Valves, Flare Fit- 
tings, and Accessories Products Sec- 
tion are scheduled for March 30. The 
annual membership meeting will be 
held on March 31, in morning and 
afternoon sessions. A luncheon will 
be held that noon, and the annual 
banquet that night. The Food Freezer 
Section will hold a meeting starting 


(Concluded on Page 4, Column 5) 


Newark Eyes Controls To 
Aid Water Conservation 


NEWARK, N. J.—Because of the 
critical shortage of water in storage 
here, the Division of Water of 
Newark is considering the adoption 
of regulations to control the use of 
water in refrigeration and air condi- 
tioning equipment, and to require 
water conserving devices to be in- 
stalled, it is reported by William G. 
Banks, division engineer. 

“Knowing that AIR CONDITIONING 
& REFRIGERATION NEWS has a wide 
circulation in this vicinity, we would 
like to convey this information about 
the possibility of regulations to con- 
trol the use of water, to manufac- 
turers, distributors, and agents doing 
business in Newark, so that they may 
be prepared for the restrictions that 
may be required,’ Banks stated. 


Detroit Sales 
Of Commercial 


Units Up 5% 


DETROIT — Sales of commercial 
condensing units here during 1949 
forged ahead of the preceding year 
and came within a mere seven units 
of equaling the postwar record set 
in 1947. 

There were 2,086 condensing units 
remotely installed in the city during 
1949, according to a survey made by 
AIR CONDITIONING & REFRIGERATION 
NEWS of installation permits issued 
by the city’s Department of Buildings 
& Safety Engineering. 

This represents a gain of roughly 
5% over the 1,987 units installed here 
in 1948, and is only a fraction of a 
percentage point behind the 2,093 


_units installed during 1947. It is well 
‘ahead, however, of the 1,616 chalked 
‘up in 1946. 


Shown in the accompanying tables 
are the over-all totals for the year, 
which are further broken down by 
size of unit and the month in which 
they were installed. In addition, the 
tables ‘show how the various makes 
compare for three years (1947, 1948, 
and 1949), how the numerous con- 
tractors in the city shared in the jobs, 
and where these units were installed. 

As for the size of units, there were 
more %-hp. units installed than any 
other, although the 1-hp. size was 
close behind in second place. The 
survey shows that 423 %-hp. ma- 
chines, as compared with 407 1-hp. 
units, were installed last year. 

In third place was the %-hp. size 
with 388 units, and in fourth, the 
14-hp. unit with 353. Fifth was the 
1% with 205, while the 2-hp. unit 
class was next with 126. 

This lineup represents a_ slight 
change over the previous postwar 
years. In 1946, 1947, and 1948 the 
most popular size had been the 14-hp. 
machine. There were 395 such units 
installed in 1948, for example. 

There was a considerable number 
of large size units installed in 1949, 
but the total was somewhat less than 
in the preceding year—58 as com- 


(Concluded on Page 4, Column 1) 


Deepfreeze Reduces Prices 
Of 2 Home Freezer Models 


CHICAGO—Price reductions have 
gone into effect on two Deepfreeze 
home freezer models, officials of the 
Deepfreeze Div., Motor Products 
Corp., made known here last week. 

Model C12, a deluxe 12.3-cu. ft. 
model, has been reduced in price 
from $424.50 to $399.95. Model C16, 
a 16-cu. ft. model introduced late 
last year with an announced price 
of $499.95, has been reduced to 
$489.95. 

(Concluded on Page 4, Column 2) 


Crisis In Coal 
May Cause Unit 


Shortages Later 


DETROIT—The coal crisis is now 
affecting production schedules of 
some manufacturers of refrigeration 
and air conditioning and major appli- 
ance products, but its more vital 
effect is likely to come in the future. 

“Manufacturers and dealers agree 
on the inevitability of a refrigerator 
shortage this summer,” states one 
survey of the situation. 

Reason for the probable cutbacks 
in production in the future lies in 
the effect of the coal strike on the 
steel supply. Production of steel 
slumped from 90% of capacity the 
preceding week to 73.7%, and a 
greater tumble is expected in the 
week ahead. United States Steel, 
for example, which had been operat- 
ing at near capacity, reduced opera- 
tions at its Carnegie Illinois affiliate 
at Pittsburgh from 96% of capacity 
to 53%. Many other large steel pro- 
ducers were down to 50% or less of 
capacity. 

Following is a roundup on the 

(Concluded on Page 4, Column 4) 


N. Y. Bill on “Standby 
Engineers’ Seen Blow 
To Smaller Systems 


NEW YORK CITY-—-Members of 
the refrigeration and air conditioning 
industry here are fighting “New 
York Introductory Bill No. 4” a 
proposed revision of a city ordinance 
which changes the classification of 
refrigeration installations requiring 
the attention of an operating engi- 
neer so that in all installations in 


(Concluded on Back Page, Column 1) 


Litman Elected Vice 
President of Koch 


NORTH KANSAS CITY, Mo.— 
Chester K. “Chet” Litman has been 
elected vice president of Koch Refrig- 
erators here, according to a recent 
announcement by Millard Mayer, 
president. 

Litman came to Koch in 1935 after 
graduation from Harvard where he 
majored in business administration. 
He has been connected with sales, 
sales engineering, and _ production 
since that time. 

At 35, Litman is one of the young- 
est men in the industry serving as 
vice president. He is a registered 
professional engineer with several 
(Concluded on Back Page, Column 3) 


First of Regional Reports Indicate 
Big January Gain In Appliance Sales 


NASHVILLE, Tenn.—Sales of four 
major appliances—ranges, refriger- 
ators, freezers, and water heaters— 
for January exceeded sales for the 
corresponding month of 1949 by 83%, 
the Nashville Electric Service de- 
clared recently in reporting local 
appliance sales. 

Sales of each appliance was ahead 
of the corresponding figures for 
January, 1949, the reports showed. 
Range sales more than doubled. Re- 
frigerator sales were up 97%, water 
heaters up 42%, and freezers up 20%. 


(Concluded on Page 83, Column 1) 


PITTSBURGH — Freezers,  dish- 
washers, clothes driers, and auto- 
matic washers established new sales 
levels for any January during the 
first month of 1950, the West Penn 
Power Co. declared recently in re- 
porting on appliance sales in its 
southwestern Pennsylvania territory. 

Refrigerators showed a substantial 
gain over January, 1949, and so did 
room coolers. Refrigerator sales were 
up 27% and room coolers 100%. 

Clothes drier sales were 69% over 
January, 1949. Dishwasher sales were 


(Concluded on Page 33, Column 1) 


age Arms To 


Hill Organization To Be 
Kept Intact and Production 
Continued at Trenton, N.J. 


UTICA, N. Y.—An agreement by 
the Savage Arms Corp. to purchase 
the capital stock of C. V. Hill & Co. 
of Trenton, N. J., one of the pioneer 
manufacturers of commercial refrig- 
erators, has been consummated by 
directors of the two firms, it was 
announced Feb. 25 by Frederick F. 
Hickey, president and general man- 
ager of Savage Arms Corp. The 
purchase is subject to the approval 
of the stockholders of Savage Arms 
Corp. at its annual meeting to be 
held April 18. 

Savage Arms Corp. will pay ap- 
proximately $3,500,000 for all of the 
C. V. Hill & Co. common stock. The 
agreement requires that Savage 
Arms obtain at least 95% of the 
outstanding common stock. 

The move is being made, Hickey 
said, to expand Savage Arms’ pres- 
ent refrigeration business, which in- 
cludes the manufacture of ice cream 
cabinets and open-type low-tempera- 
ture display cabinets for retail stores. 
C. V. Hill & Co. manufactures dis- 
play cases and all types of commer- 
cial refrigerators. 

Hickey said that the name of the 
C. V. Hill & Co., Inc. will not be 
changed and that its present policies 
and method of doing business will 
be continued. ; 

The entire Hill organization will 
be retained and the operations of the 
business will be continued at its 
present location in Trenton, N. J. 
J. Stuart Hill will continue as presi- 
dent, and C. V. Hill, Jr., will con- 
tinue as vice president. 

Upon approval of the agreement 
to purchase by Savage Arms stock- 
holders, Hickey will be elected chair- 
man of the board of C. V. Hill & Co. 
Gordon T. Wood, vice president and 
treasurer of Savage Arms; Herbert 
A. Stewart, also a vice president; 
and Thomas S. Kernan, of Kernan & 
Kernan, general counsel for Savage 


(Concluded on Page 4, Column 5) 


Westinghouse Line 
Put on Allocation 


NEW YORK CITY — Because of 
large initial orders for Westinghouse 
major appliances placed at the Janu- 
ary furniture marts, the company’s 
refrigerators, dishwashers, ranges, 
Laundromats, and clothes driers have 
been placed on allocation and will 
probably remain there throughout the 
first half of the year. 

That information was given out by 
Gwilym A. Price, president of West- 
inghouse Electric Corp., here re- 
cently. 

Price also stated, ‘“‘We anticipate 
a creeping increase in the cost of 
raw materials in the months ahead. 
As a consequence, prices of our 
products are apt to be firm to higher 
throughout 1950.” 

He indicated that the coal strike 
will not cause any shutdown of 


(Concluded on Page 33, Column 3) 


ClO0-Backed Union Leads 
In Frigidaire Election 


WASHINGTON, DvD. C.—-Unofficial 
results on a NLRB-sponsored election 
between rival electrical workers 
unions in five General Motors plants, 
including Frigidaire, reveal an over- 
whelming victory for the CIO-backed 
International Union of Electrical, 
Radio & Machine Workers. 

The unofficial vote was IUE-CIO, 
21,168; UE, 2,527. 

The CIO last year expelled the 
UE—United Electrical, Radio & Ma- 
chine Workers—for alleged adher- 
ence to the Communist Party line. 
It supported the formation of the 
new union. This is the first major 
election sponsored by NLRB to deter- 
mine which union had the majority 
right of plant representation. 

Results at the Frigidaire plant 
were: IUE-CIO, 10,681; UE, 1,416. 
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That California Weather! 


Drugstore Keeps Supply of Frozen Foods 
On Hand for Hot Meals During Cold Snap 


OAKLAND, Calif.—By having on 
hand a large-capacity low-tempera- 
ture storage cabinet, Guy’s Drugstore 
here annually saves the store much 
fountain-restaurant sales volume, 
when the weather suddenly turns 
cold. 

Until the freezer storage equipment 
was installed to accommodate more 
than 100 lbs. of frozen foods for 
“hot meal entrees,’’ Guy’s Drugstore 
in previous years experienced a 
sudden drop in fountain volume, when 
northern California’s unpredictable 
weather dipped into the low tempera- 
tures. 

At such a time, customers who 
normally dropped into the fountain 
for sandwiches and fountain drinks, 
went elsewhere in search of hot foods, 
instead. During the first 48 hours or 
so of each cold spell, it was fre- 
quently necessary to disappoint many 
customers, due to inability to supply 
them with the hot soups, hot lunch- 
eon plates, hot meat sandwiches, 
which they requested. 

Now, however, the Guy’s Drugstore 
soda fountain prepares for cold 
weather during August, when a com- 
plete stock of popular fish, poultry, 
and meats is quick frozen and placed 
in the freezer, ready for use, when- 
ever there is a sharp temperature 
break. Enough frozen foods to insure 
a tempting variety of hot offerings is 
included, even sharp-frozen French 
.r ed potatoes, vegetables, dressings, 


etc., which can readily be thawed out 
at the first sign of frost, and added 
to the menu in time to catch the 
next meal service period following 
any change in the temperature. 
The fountain-restaurant has been 
complimented on its timely prepara- 
tion for the winter season in many 
instances, according to Eugene Baird, 
fountain manager, and sales during 
“cold snaps” have actually exceeded 
those of mild or warm weather. 


J. M. Treble To Distribute 
Thompson Line In Midwest 


NEW YORK CITY—John M. Treble 
has been appointed distributor of the 
Emery Thompson line of ice cream 
freezers and allied 
equipment for 
Michigan, north- 
ern Ohio, and east- 
ern Illinois. 

Treble will make 
his headquarters in 
Detroit, according 
to an announce- 
ment by Theodore 
Thompson, presi- 
dent of the Emery 
Thompson Machine 
& Supply Co. of 

J. M. Treble New York. 

Treble was formerly sales manager 

of the company. 


Super Market Institute 
To Stress Staging at 
Conclave Set for May 


CHICAGO—Scheduled to open at 
the Stevens hotel here on May 14, 
the thirteenth annual convention of 
the Super Market Institute will offer 
new techniques in the presentation of 
material at its business sessions, ac- 
cording to Claude W. Edwards, presi- 
dent of the association and general 
manager, Alpha Beta food stores, 
Los Angeles. 

All business sessions will be staged 
at the Eighth Street theater, next 
door to the Stevens, which will make 
for the maximum in visual presenta- 
tion, and a new method of presenting 


latest innovations in supermarket 
operation, he said. 
Exhibits will continue at the 


Stevens, however, and this show has 
witnessed the greatest surge of in- 
terest on the part of manufacturers, 
Edwards stated. Convention space 
has already been virtually sold out, 
it was noted. 

With supermarkets now facing the 
test of whether they can maintain 
volume and price advantages in the 
face of mounting costs, “emphasis in 
this year’s convention will be on 
demonstration,” Edwards declared. 

“With the vast growth of the 
supermarket industry, with the 
speed-up in technological progress, it 
is more important than ever for 
operation to keep up with what’s 
new. This convention will depart as 
far as possible from the lecture 
platform technique and move into 


the field of how-to-do.” 
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Please send me at once, without obligation, complete informa- 
tion on profit-making Koch Display Cases and Refrigerators. 


Zone State 
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MODEL 1407. Self-service 
: frozen food display case. 
Attracts and handles more ‘ 
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Declining Sales Cut Into 
Carrier Profit for 1949 


SYRACUSE, N. Y.—Net profit of 
Carrier Corp. for the 12 months 
ended Jan. 31, 1950, was $1,315,844 
or $1.84 per common share, as com- 
pared with $2,347,896 or $3.58 per 
common share for the preceding 
similar period. 

Completed sales totaled $43,779,376 
and new orders were booked in the 
amount of $45,335,558. The compara- 
ble figures for the 12 months ended 
Jan. 31, 1949, were $53,159,620 and 
$50,670,071, respectively. 

On Jan. 31, 1950, the corporation 
had a backlog of unfilled orders 
amounting to $20,680,150 as com- 
pared with the $19,131,548 figure a 
year earlier. 

Commenting on Carrier’s current 
business, Cloud Wampler, president, 
stated: “Orders booked during the 
first quarter of fiscal 1950 were in 
excess of those of a year ago and 
January bookings established a new 
high record for a _ single month. 
However, first quarter shipments 
showed a_ substantial decrease, 
largely because of delays in the pro- 
duction of new models. All figures 
reported at this time are exclusive 
of a_ sizable government contract 
which will be executed in large part 
during fiscal 1950.” 


‘Quality Markets’ Prove 
Choice of Jersey Women 


NEWARK, N. J.—Quality is the 
chief factor in the woman shopper's 
choice of a food market, according 
to a survey of 150 Essex County 
women, it was reported during a re- 
cent public forum held here by the 
New Jersey Agricultural Extension 
Service of Rutgers university. 

On the same forum, however, a 
Burlington County fruit grower as- 
serted that a good looking display of 
produce is more likely to lure the 
female shopper than quality. “She 
buys with her eyes rather than her 
pocketbook,” he stated. 


He believed that the trend in. 


shopper demand was toward more 
customer services, smaller pre-pack- 
aged units, and washed and pre- 
pared foods. 


Talk on Refrigerants, Oils 
Planned for Detroit RSES 


DETROIT—Dr. Walker O. Walker, 
director of research for Ansul Chemi- 
cal Co., will discuss “Refrigerants and 
Oils” before the Greater Detroit 
chapter, Refrigeration Service En- 
gineer Society, at 8 p.m. Thursday, 
March 9, at the Rackham Educational 
Memorial here. 


York Corp. Distributors 
Named In Pennsylvania, 


Texas, Ohio and W.V, 


YORK, Pa.—York Corp. hes an 
nounced the appointment of foy.; new 
distributors, reports John R, He etzler 
vice president and general sales man’ 
ager. 

They are: The Calcasieu Lumber 
Co., Austin, Tex.; the Clayton Cc 
Smith Co., Williamsport, Pa: the 
Hawes Electric Co., Huntirgton 
W. Va.; and the Modernized _iqujp. 
ment Co., Cincinnati. 

The Calcasieu Lumber Co. xs one 
of the oldest operating pb sinesg 
houses in the state of Texas a q has 
had considerable experience the 
air conditioning and refrig: vation 
field since 1941. y 


The Calcasieu territory incli jes 18 
Texas counties, namely, Mill San 
Saba, Lampasas, Mason, Llan Byr. 
net, Bell, Gillespie, Fayette, Bu leson 
Blanco, Travis, Williamson, Vlilan, 
Hays, Caldwell, Bastrop, an Lee 


Clayton C. Smith of Willian sport 
also has years of experience ‘1 the 
air conditioning and refrig¢ vation 
field. Since July he has been ¢ »erat- 
ing his own business and now ! as an 
experienced sales and engincering 
staff. 

His territory will include these 
north central Pennsylvania counties: 
Lycoming, Sullivan, Union, and Mon- 
tour and portions of Centre, Clinton, 
and Northumberland. 

Gordon L. Hawes, the owner of the 
Hawes Electric Co., has been in the 
electrical contracting business for 
the past 30 years, which includes 
both industrial and commercial work. 

His distributorship will include 
Huntington, Cabell, Lincoln, Mason, 
Wayne, and Putman counties in 
West Virginia and Boyd, Floyd, 
Johnson, Lawrence, Martin, and Pike 
counties in Kentucky. 

C. S. White, president of the 
Modernized Equipment Co. of Cin- 
cinnati, has been in the store fixture 
business for the past 25 years and 
has had considerable experience with 
both the factory and retailing ends 
of the business. 

This territory includes Cincinnati; 
Brown, Butler, Clermont, Clinton, 
Hamilton, Highland, and Warrent 
counties in Ohio; Dearborn, Franklin, 
and Ohio counties in Indiana; and 
Boone, Bracken, Campbell, Gallatin, 
Grant, Kenton, Mason, Pendleton, 
and Robertson counties in Kentucky. 

Under the York contract these dis- 
tributors will handle all air condi- 
tioning equipment up to and includ- 
ing 30-hp. and refrigeration installa- 
tions up to and including 10-hp., 
frozen food cabinets and automatic 
ice makers, and the DER-10 FlakIce 
machine. 

Hertzler stated that the new dis- 
tributors plan to appoint a number of 
dealers throughout their territories. 


GET 


—_— 


There's a DEAN cold plate for every 
application . . . designed and built by 
men who have years of experience and 
practical “know how" in solving difficult 
refrigeration problems . . . your guaran- 
tee of quality. 


DEAN makes cold plates for ice cream 
cabinets, locker plants, soda fountains, 


Factory & Main Office 


mere, PT ree eye 
BIG PERFORMANCE 
AT SMALL COST WITH 


SEND FOR YOUR COPY OF OUR TECHNICAL DATA BOOK 


DiEANM 


PRODUCTS, INC. 


1042 Dean Street, Brooklyn 16/ New York 


PROVEN, 
TESTED 


farm milk coolers, farm freeze cabine's, 
low temperature test rooms, frosted food 
refrigerators, window displays, food cov '!- 
ers, refrigerated transportation and s\ > 
zero applications for industrial chilli: 3. 
Custom built plates available on special 
order, such as cylinders, U's, ang!’s, 
tanks, stainless steel, etc. Plates ©o:0° 
available for Baudelot-Type Coolers. 
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ls that sell MO 


Electric Ranges! 


There are three things that can help you build more Electric 
Range sales. Like other successful dealers everywhere, you can increase 
your sales by doing these three things. Here’s how: 


if | Hf; by Have an Electric Range plugged in right 
on the sales floor. Then you can really 


give the prospect a demonstration. Flip the switches and the elements heat 
up right in front of her. She can see how fast this happens. She can touch 
the oven and feel how cool it is outside when it’s hot inside. It’s always 
easier to sell a “live” range than a “dead” one. Demonstrations build 
floor traffic, too! But in addition... 


|| | Hf; If Don’t let the sale drop when delivery is 
made. Make follow-up calls on pur- 


chasers. When a customer buys an Electric Range, chances are she’s not too 
familiar with its operation. Have the salesman or home economist visit the 
customer once or twice after delivery, and demonstrate the range in the 
customer’s own home. She needs only a little help and she’ll learn where 
every control is, and how to use it. Then she’ll be the kind of satisfied 
customer who is a good salesman for you, can bring you a lot of other 
customers. And also... 


i] | AIS Like other successful dealers and 
salesmen, use an Electric Range in 


your own home. That’s the best way to get yourself enthusiastic, to be 
convincing when you're telling prospects how easy this range is to 
use; about its coolness and economy; how its automatic controls save 
time, and what delicious meals it cooks. First—install an Electric 


Range in your own home. 


CASH 1 ON THE TREND... “m= ¥ 


Wire Your Store for Modern Merchandising 


Remember—when your store has a three wire service to demonstrate 
on Electric Ranges, it is also wired for other appliances, too—such as 
rage Water oe = Electric —— on 
. , . ‘ ‘ : is, of course, spreads the wiring cost; helps boost 
Another million American families switched to Electric Cooking last year! sales in general, because any appliance sells better 


“live” than “‘dead.” 


ELECTRIC RANGE SECTION 
No? nal Electrical Manufacturers Association, 155 E. 44th St.. New York 17, N.Y. 


ADMIRAL - COOLERATOR - CROSLEY - FRIGIDAIRE - GENERAL ELECTRIC - GIBSON - HOTPOINT 
KE\VINATOR - LEDO - MONARCH - NORGE - QUALITY - UNIVERSAL - WESTINGHOUSE 
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Commercial Distributors See Good Year 
But Express Fear of Price Cutting Trend 


PHILADELPHIA—To commercial 
refrigerator distributors 1950 looks 
like a good year, provided that oper- 
ators don’t pare their margins too 
low, it is indicated in a recent poll 
of members conducted by the Na- 
tional Commercial Refrigerator Sales 
Association. 

“The business outlook is bright in 
our territory, and we anticipate a 
volume of business comparable with 
1949,”" declared one distributor. ‘“We 
think business is where you find it, 
and a distributor who has a satisfac- 
tory volume is the man who has well- 
trained salesmen who know how to 
sell merchandise. Business will be 
good for the distributor who does 
a good selling job.” 

Said another: “It seems to us 
there is more business in sight in 
store improvement than in any 
period, except that period immedi- 
ately following the war when every- 
body was scrambling for goods.” 

“We expect that the store fixture 
business and the refrigeration busi- 
ness will be better in 1950 than in 
1949,”" commented a third. “We ex- 
pect, however, that prices will be 
quoted at much closer margins than 
at any time since before the war.” 

A distributor in the Middle West 
pointed out that “there is of course 
a disturbing factor in that the busi- 
ness which is being sold is being 
auctioned off. 

“In spite of increased service we 
are offering in the way of planning, 
financing, store arrangement, and 
placing of goods for the merchant, 


all the arguments center down to 
price, and this price situation is 
apparently brought about by the fact 
that too many distributors, or agen- 
cies selling equipment, do not seem 
to have any idea of the proper 
markup. 

“Many agencies seem to think if 
they can get 10% over the cost of 
their goods, they are going to do 
all right. They forget,” cautions this 
distributor, “the cost of overhead, 
taxes, insurance, and other contingent 
expenses, and merely look at the one 
profit they think they can make.” 

In this connection NCRSA recently 
distributed a leafilet to members 
showing ‘What It Costs To Slash 
Prices.” 

The leaflet points out the tremen- 
dous increases in sales that are 
necessary to offset various percent- 
age decreases in profit. On a 25% 
gross margin on sales, a 5% cut 
requires a 25% increase in sales to 
produce the same dollar net profit, 
‘according to the NCRSA leaflet. A 
20% price cut requires a 400% in- 
crease in sales volume to produce the 
same dollar net income. 


Westinghouse Names 2 In Field 


ATLANTA—O. O. Rae, manager 
of the Westinghouse Electric Corp.’s 
southeastern district, announced the 
appointment of R. B. Church, Jr., 
as assistant to the district manager, 
and B. M. Gatling, Jr., as central 
station division manager. Both men 
will be located here. 


Roberts & Mander Corp. 
Will Cease Operations 
Due To Lack of Capital 


HATBORO, Pa.—Because of a lack 
of working capital, Roberts & Man- 
der Corp., manufacturer of electric 
and gas ranges, will discontinue op- 
erations about March 10 unless 
needed funds are obtained prior to 
that date. 

Charles C. James, president, told 
stockholders at the recent annual 
meeting that the company operated 
at a loss of $49,000 in December and 
$55,000 in January. He said indica- 
tions are that the deficit in Febru- 
ary “will be as much as January, if 
not larger.” 

The firm reported a loss of $752,- 
467 for the year ended Nov. 30, 1949, 
compared with a loss of $296,827 in 
1948. Sales in the fiscal year 1949 
totaled $2,543,180, and in 1948 they 
amounted to $4,152,081. 

As a result of the continued losses 
and the failure of sales to match 
expectations, the directors have de- 
cided to convert all available ma- 
terial and component parts into about 
2,800 completed ranges, fill all orders 
now on the books, and them termin- 
ate production. 

The company would have to ob- 
tain from $500,000 to $750,000 for 
working capital in order to continue 
operations, according to James. He 
said the management had sought 
funds from the Reconstruction Fin- 
ance Corp. and other agencies with- 
out success. 

Several companies have reportedly 
approached Roberts & Mander with 
a view of acquiring it but nothing 

las 


“Packaged” 
AIR CONDITIONING 


-..as easy to sell as cornflakes! 


easy to sell. 


amortizing service life. And 


~~ 


Air Conditioners are as much a part of any re- 
frigeration equipment or service business as 
cornflakes are a grocery store item...and as 


Every business depending upon human traffic 

for the moving of merchandise recognizes cus- 

tomer comfort as the No. 1 attraction, therefore 
our potential customers are all those retail type 
usinesses in the area you serve. 


Brunner has the units... four 
self-contained air conditioners that provide you 
the right answers to every question of appear- 
ance, price, design, dependability and long self- 


ditioning is a clean and simp 
@ Your letter requesting literature and com- 


i plete information will lead the way to another 
source of good volume and good profits. 


—@ 


opular sizes of 


—— air con- 


e installation job. 


REFRIGERATION CONDENSING UNITS by 


AIR AND WATER COOLED MODELS —<a size 
and type for every purpose...% HP. TO 75 HP. 


@ Self Contained 3 HP. to 10 HP. 
@ Remote Type 5 HP. to 75 HP. 


definite has developed. James stated 
that one competitor had sought to 
gain control of the concern by offer- 
ing to purchase outstanding stock 
for $2.62% a share. This proposal is 
still under study, it was added by 
James. 

It was suggested by one stock- 
holder that the company might ob- 
tain necessary funds by assessing 
stockholders about $2 a share. James 
said he would discuss this proposal 
with the directors. The company has 
1,800 stockholders. 

Three new directors were elected 
at the meeting. They are W. B. 
Boothby, Bertram M. Wilde, and 
William B. Eckenhoff. Directors re- 
elected are James, John B. Klumpp, 
William B. Lex, Samuel T. Neiren- 
berg, Robert G. Rowe, and Perry M. 
Sturges. 

The company was founded in 1903 
by Clarence V. Roberts and John 
Mander. At that time, it was called 
Roberts and Mander Stove Co. The 
firm was incorporated in 1946, during 
which year 283,790 shares of $1 
par common stock were offered pub- 
licly at $8 a share. 

Later, control of the company was 
assumed by the management engi- 
neering firm of Stevenson, Jordan & 
Harrison, Inc. James, who is asso- 
ciated with the latter concern, was 
elected president in January, 1950, 
succeeding Henry S. Minster, who re- 
signed. 

Roberts & Mander employs about 
500 workers at its only plant in 
Hatboro. Annual capacity of the 
plan was given as 100,000 ranges. In 
1949, the company operated at 28% 
of this rate. 


Refrigerator Shortage - - 


(Concluded from Page 1, Column 4) 


situation in some of the industry’s 
plants: 

International Harvester has put all 
of its plants, including the refriger- 
ator operation in Evansville, on a 
three-day work week. 

Thor Corp. reported that its plant 
would be shut down three days in 
the next two working weeks. 

At Carrier Corp. President Cloud 
Wampler told stockholders at the 
annual meeting that the coal strike 
is hampering both production and 
shipments by the company, and that 
any continuance of the strike might 
make it ‘next to impossible to reach 
the volume goals which were set 
last September.” 

Hotpoint, adjusting to an order 
cutting electric power usage in Illi- 
nois 25%, reported that it will either 
“slow down” or shut down almost 
entirely for one or more days during 
the week. 

Gibson Refrigerator Co., announc- 
ing that it would release 185 tons 
of its coal stocks for use in homes 
in the Greenville and Belding (Mich.) 
areas where it has plants, said that 
it would cut down its operations to 
one shift in order to do this. 

General Electric’s appliance de- 
partment at Bridgeport, Conn., which 
thought it might have to shut down 
by March 1 because of lack of coal, 
got enough more coal stocks to keep 
going for another week. 

Kelvinator, Frigidaire, Admiral, 
Westinghouse, and Philco all re- 
ported that they could keep their 
own plants going for a good while 
yet with existing fuel supplies, but 
all expressed apprehension over the 
possible fate of component suppliers, 
and future steel stocks. 

“We're just going along and keep- 
ing our fingers crossed,’ was the 
sentiment generally expressed by the 
trade. 


Deepfreeze Price Cuts - - 


(Concluded from Page 1, Column 3) 


Announcement was also made that 
the Deepfreeze electric range line 
would be augmented about May 1 by 
the addition of a new double oven 
model. 

Officials said that home freezer 
sales in January and February of 
this year have been the best in the 
company’s entire history for those 
months. 


J. W. Elizardi Will Manage 
Houston for Marley Co. 


KANSAS CITY, Kan.—James W. 
Elizardi has recently been made man- 
ager of the Houston sales office of 
The Marley Co., Inc. : 

Elizardi, who is a graduate of 
Tulane university, previously worked 
for Griscom-Russell and the Illinbis 
Central Railroad. 
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To'Be‘ Board Chairman 


FREDERICK F. HICKE} 


At present president and ge: »ral] 

manager of Savage Arms (orp,, 

he will also become chairma: of 

the board of C. V. Hill & Co., ine, 

upon approval of the purchase 

agreement by the stockholders, 
oS °K co 


Savage Buys Hill-- 


(Concluded from Page 1, Column §) 


Arms, will be elected to the board 
of C. V. Hill & Co. 

The C. V. Hill & Co., Inc., was 
established in 1889 by the late C. V, 
Hill, Sr. During 1949, sales of its 
products approximated $11 million, 
The company employs about 850 
persons in its plant at Trenton, 
which contains about 430,000 sq. ft. 
of floor space. Products are dis- 
tributed through some 200 distribu- 
tors in the U. S. Hill commercial 
cabinets are made in Canada under 
an arrangement with Fabien, Ltd. of 
Montreal, and are _ distributed in 
other foreign countries by the Inter- 
national General Electric Co. 

Savage Arms Corp. was organized 
in 1898 to manufacture a high power 
rifle invented by Arthur Savage of 
Utica. In World War I the company 
went through a big expansion pro- 
gram, and in 1920 it purchased the 
J. Stevens Arms Co. of Chicopee 
Falls, Mass. 

During World War MII, Savage 
Arms Corp. expanded again and 
bought the Stevens, Duryea, and 
Lamb Knitting Machine plants in 
Chicopee Falls. These plants had 
approximately 300,000 sq. ft. of 
space, and were combined with the 
former Stevens company plant ap- 
proximating 275,000 sq. ft. of space. 

Savage Arms Corp. began manu- 
facturing ice cream cabinets in the 
1930’s. In 1948 it introduced the first 
models in line of open-type low- 
temperature display cabinets for re- 
tail stores. Other products made by 
the company include rifles and shot- 
guns, and hand and power lawn 
mowers. 


REMA Lists Program-- 


(Concluded from Page 1, Column 2) 


at 8:30 a.m. on March 31 preceding 
the membership meeting. 

Production section and group meet- 
ings will occupy the members’ time 
on April 1. 

Four speakers covering a_ wie 
variety of subjects are scheduled for 
the membership meeting. At the 
morning session on March 31 the 
Rema members will hear Louis B 
Seltzer, editor of the Cleveland Press 
and editor-in-chief of the Scripps 
Howard Newspapers in Ohio. wh0 
will speak on “Where Are We 
Headed.” 
sion will be given the presi lent’ 
annual report, plus reports by the 
chairmen of the RSES Educ: tion@ 
Conference and the Relation and 
Show committees; and a revi'W ° 
public relations activities. 

In the afternoon session thre 
speakers will be heard. Frederick 4 
Ballard, of Kilpatrick, Ballard & 
Beasley, counsel for Rema, wi Pr 
sent “A 1950 Survey of Our Antr 
Trust Laws.” 

Cyrus W. Miller, executive secr® 
tary of the Refrigeration In iustry 
Safety Advisory Committee will 
discuss “Accomplishments of R13AC: 
Third speaker will be Gene Flack 
sales counsel and director of °dveF 
Sunshine Biscuits, Inc and 


tising, 
widely known inspirational salé 
speaker, who will say “The Tim 
Is Now.” 
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SAA Ad Ennbaitins 
Reliable Service Setup 


As Key to Sales 


ER! °, Pa.—Niederriter Co., Inc., 
state :t 18th, dealer in appliances, 
radio, and television, stressed the 
import nce of adequate service fa- 
cilities on the part of the dealer in a 
nstitutional type of newspaper 
advert ement. 

The -dvertisement was headed with 
en of a serviceman perched 
on top of a spinning top. The cap- 
id: “Tops In Service, In Sell- 
: ad Maintaining the World’s 
Finest \ppliances, Radio, and Televi- 


Cop) continued: ‘Hundreds of Erie 
familie’ know that Niederriter’s con- 
sistent!y present sound merchandise 
of nationally fine reputation. 

“However, we know that to do our 

b weil and completely, it is not 
enough to sell and deliver. An appli- 
ance, 2 radio, and particularly a 
television set is only as good as the 
men who service it. That is why 
our Service Department is the best 
equipped and most efficiently staffed 
in Eric. ‘We Service What We Sell’ 
is not just a part of our signature 
__. it is the backbone of our business. 

“with the advent of Television, 
Niederriter’s service policy becomes 
doubly important. Television sets are 
unlike radios in that they do not 
play on and on without servicing. 
Be sure that the company that gets 
your hard earned money in the pur- 
chase of a TV set is responsible for 
the proper performance of this set. 
Not for just the warranty period, but 
for the life of your set. 

“When you consider making an 
investment in television or in home 
appliances, for your own protection 
remember that Niederriter’s stand 
confidently behind each sale. That is 
how we have built our reputation 
and that is how we will maintain it.” 


Will History Repeat? 


Concentrated Frozen Apple 
juice Due To Avpear Soon 


CONCORD, Mass. — Concentrated 
frozen apple juice, made by a new 
firm, Apple Concentrates, Inc., with 
a pilot plant here, will be market 
tested in New York City and several 
other areas in the near future, it 
was reported here recently. 

Apple Concentrates, Inc., is headed 
by a pair of apple growers who hope 
that frozen apple juice will do for 
their industry what frozen orange 
juice is doing for the orange indus- 
try. 

The pair are Jonathan Davis, presi- 
dent, and Nathan Chandler, treasurer. 

To get its start, the new firm went 
to the same source as the organizers 
of the Minute Maid Corp.—National 
Research Corp. of Cambridge, Mass. 

Richard S. Morse, president of Na- 
tional Research, helped set up Apple 
Concentrates, Inc., and is now a direc- 
tor. John M. Fox, president of Minute 
Maid, is the fourth director. 

Minute Maid is doing the test mar- 
keting for the new organization, put- 
ting out 750,000 cans of apple juice 
concentrate under its own label. 

Apple growers in Massachusetts’ 
Nashoba Valley provide the apples 
and about 55% of the money invested 
in the new firm, it was reported. 


Quiet-Kool Room Units 
Get Big Showing In East 


PHILADELPHIA — First major 
showing of the Quiet-Kool % and 
%-hp. hermetically sealed room air 
Conditioners in this area was staged 
at the F hiladelphia Home Show here 
last week. (Feb. 27 to March 4.) 

The Oscar Mann Co., direct fac- 
td distributor on these products for 
he Quiet-Heet Mfg. Co., exhibited 
the new units, which are said to be 
able to cool rooms of up to 300 and 
450 sa. ft. respectively. 


$200,00 Fort Worth Shopping 
Center Plans Air Conditioning 


Pan a “ WORTH, Tex.—Baughman 
con Tuction Co. has begun construc- 
on oe $200,000 shopping center 
Bau sr St. According to Robert 
. Shman, the building will contain 
Pace for two large stores and two 


smaller ones. The structure will be 
air Conditioned. 


Nearly Everybody Figured Too High 


Contest Asking Patrons To Guess Cost of Food Stored In 


Freezer Gives Dealer 


ST. LOUIS—Filling a home freezer 
with a complete selection of foods to 
last a family of seven for one week, 
and displaying it in the window with 
an invitation to customers to come 
and guess the total cost of the foods, 
has proven an effective way of build- 
ing store traffic and home freezer 
sales for George Electric Co. here. 


Located in a populous southwest 
St. Louis district, wth many “middle 
income” families surrounding, J. B. 
George, head of the firm, has cone 
centrated on the “economy factor” in 
home freezer use to maintain a con- 
sistently profitable volume. Many of 
his home freezer sales have stemmed 
from window displays, which have in- 
cluded charts showing the savings. 

Perhaps the most interest-provok- 
ing display which George has used 


was a home freezer tilted at an 
angle of 45° with the top open, in 
the window. Included in this, was 
$39.50 worth of foods, incorporating 
almost every item necessary to feed 
a large family over a week. A sign 
at the front of the display stated 
“This is food for a 7-person family 
for a week—Come in and register 
your guess as to the amount!” 


As a prize, George offered the total 


selection of foods at the end of the 
month, to the person whose guess 
was most accurate. 

“The idea of the stunt was to 
demonstrate the economy which buy- 
ing a home freezer represents,” the 
St. Louis retailer grinned. “For, of 
course, the $39.50 worth of foods in 
the refrigerator actually cost some- 
thing like $54 if purchased indivi- 


Chance To Drive Home Economy Argument 


dually in grocery store calls for 
family use the same day. Thus, most 
of the people coming in tried to 
figure the worth of the assembled 
groceries on their experience with 
day-to-day retail store prices. This, 
of course, made their guesses high.” 


At the end of the month, after the 
contest entries had been tabulated, 
and a winner determined, George 
sent around a letter to each entrant, 
explaining that the total assemblage 
of foods in the home freezer amounted 
to far less in dollar value, because 
they could be purchased in large 
quantities, for home freezer storage, 
when prices were low, or at bulk 
discounts. Then, in the letter, he 
pointed out that the same savings 
were available every week in the 
year to the home freezer owner. 


Texas Wholesaler Sets 
Open House for April 


SAN ANTONIO—United Refriger- 
ation Co., refrigeration equipment 
and supplies wholesaler with a main 
store here and branches in Corpus 
Christi and Harlingen, will move 
into its new building here early in 
April, and will hold an open house 
April 7-8, with a housewarming 
party on April 8. 

Alex Trevino and Arthur B. Schel- 
lenberg, partners who operate the 
United Refrigeration supplies whole- 
saling operation, will be hosts at the 
open house. A showing of manufac- 
turer’s exhibits will be a feature. 


~ Wood Joins Des Moines Firm 


DES MOINES, lIowa—The Des 
Moines Drug Co., here, distributor of 
Bastian-Blessing fountain-luncheon- 
ette equipment, has added B. F. Wood 
to its fountain sales staff, according 
to R. B. Shaver, vice president. 

Wood was the former owner of 
Woody Refrigeration Co. here. 


ONLY SUNISO...FOR 25 YEARS 


Manufacturer Finds Suniso Oils Best Low-Cost 
Insurance Against Compressor Failures 


A large manufacturer of com- 
mercial air-conditioning and 
refrigeration units recently turned 
down a chance to save money. 
Two competitive compressor 
lubricants were offered to him— 
at prices slightly lower than Suniso, 
the refrigeration oil he had been 
using for the past twenty-five 
years. But practical tests revealed 
that both competitive products 
broke down and formed waxy sub- 
stances; they simply would not 
stand up under difficult operating 


conditions— would not provide 
Suniso’s extra margin of safety. 

The manufacturer naturally kept 
on using Suniso. A quarter-century 
of experience had proved to him 
that Suniso Oils more than made 
up for their small additional cost 
by insuring him against compres- 
sor failures, service headaches, and 
customer complaints. No oil but 
Suniso goes into his units. 

Case histories like this explain 
why Suniso Oils are the predom- 
inant choice of original equipment 


manufacturers throughout the re- 
frigeration and _ air-conditioning 
fields. Suniso Oils, available in six 
grades, have low pour points, low 
wax-separation points, and high 
dielectric strength. They offer un- 
usual resistance to chemical change 
when mixed with Freon or other 
modern refrigerants. For a copy 
of the 52-page illustrated bulletin 
“Lubrication of Refrigeration and 
Air-Conditioning Equipment’”’ 
write Department RN-3. 


SUN OIL COMPANY - Philadelphia 3, Pa. 
In Canada: Sun Oil Company, Ltd. 
Toronto and Montreal 


SUNISO REFRIGERATION OILS 4.< r: 


“JOB PROVED” THROUGHOUT THE INDUSTRY 
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AIR CONDITIONING & REFRIGERATION NEWS, MARCH 6, 1950 


Behind the Scenes 


This large duct emerging from the York- 
aire unit branches into three other ducts. 


Controls include thermostat and electri- 
cal switches. 


Air Conditioning In Dayton Radio and Appliance Store 
Benefits Customers, Clerks, and Crystal Tone Arms 


DAYTON—A self-contained 10-ton 
Yorkaire air conditioning unit is 
keeping the merchandise clean and 
bringing in the prospects at the Rex 
Radio Co. here. 

It’s also keeping the salesmen on 
their toes and preventing deteriora- 
tion of crystal tone arms on phono- 
graphs. 

“We needed this air conditioning 
to keep up with competition,” says 
Sterling Margolis, son of the owner. 
“It’s part of a modernization plan 
we have underway and it’s really 
paying for itself.” 

The store is a specialist in televi- 
sion and radio but also carries a 
large stock of electrical housewares. 
The 3,200 sq. ft. of selling space is 
divided into two sections with televi- 
sion sets occupying almost an entire 
section and the housewares in the 
other. A double tiered rack holds 
TV sets along one entire wall and 
other models are placed near the 
entrance. Nearly 40 sets are dis- 
played in this fashion as well as 20 
radio-consoles. In the other section 
are table model radios, mixers, and 
toasters. 

“Before we put in air conditioning, 
we had to keep our doors open and 
fans in operation,” according to 
Margolis. ‘Since we have a corner 
location with a large amount of 
street traffic, dust was continually 
blowing in and settling on the mer- 
chandise. Now we can keep our doors 
closed even in hottest weather and 
don’t have to worry about the looks 
of our products. We've found that 


One of three grilles serves the television section at the Rex Radio Co., Dayton. 
ducts and grilles serve the offices and small radio and appliances sections. 
Yorkaire unit is located in a storeroom out of sight of customers. 
compressors which may be run together or separately. 


5-hp. 


ay © 


Richmond, Va. Distributor 
Purchases 3-Story Bldg, 


RICHMOND, Va.—Willard N. Cop. 
pening, appliance distributor, has an. | 


many people will drop in during 
summer months just to cool off. 
They're potential customers and we 
certainly use the opportunity to sell 
them. 

“One of the biggest assets that 
our system offers is keeping salesmen 
alert. They don’t get fidgety and the 
cool atmosphere gives them more pep 


we 


SUMMER SELLING’S A CINCH! For 
York Dealers, that is. Especially now with 
the new 1950 Yorkaire Conditioners! 
From smallest window-sill units to largest 
store units, they’re equipped with a com- 
pletely Hermetically Sealed Refrigerating 
System. Two additional, exclusive York 
features in the 3-hp. and 5-hp. units are 
the amazing new Atmostat for humidity 
balance the year round, and the Cooling 
Maze V-Coil for stepped-up efficiency and 
stepped-down operating costs. These units 
are as tamper-proof and treuble-free as 
home refrigerators—and have even great- 
er market potentials. 


Then in Spring, Fall and Winter—as 
well as Summer— York Dealers can pile 
up profits with the new, amazingly popu- 
lar, fast-selling automatic ice machines 

. as well as frozen food cabinets, con- 
densing units and unit coolers. 


And, to help make 1950 your best year 
yet, York offers the most aggressive deal- 
er campaign in its history! Direct-mail, 
national advertising, local newspaper and 
radio. Sales training, slide films, sales 
promotion tools of every type. Plus the 
active support of a powerful and capable 
York Distributor. 


Get complete details of how you can 
make 1950 your best vear vet with year- 
round sales of York’s unbeatable line of 
air conditioning and refrigerating prod- 
ucts. See ifa York Dealer Franchise is now 
open in your territory. Write today to: 
York Corporation, York, Pennsylvania. 
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Window-sill and console types for 
homes and business. There’s an al- 
most limitless list of prospects for 
these units. Ratings from '% to 2 hp. 


AUTOMATIC ICE MAKER. Every estab- 
lishment and institution that uses 
ice is an easy-to-sell prospect for this 
unique ice cube and crushed ice pro- 
ducer, It sells itself—pays for itself! 


FROZEN FOOD CABINETS. Stores, 
farms and homes are live prospects for 
these units. They contain both stor- 
age and deep-freeze compartments. 


Six Reasons 
Why York Dealers 
Are Sales Leaders! 


ti===e_ — How You Can Make 1950 
Your Best Year Yet! 


YORKAIRE CONDITIONERS. You're 
ahead of competition with these 
popul r-priced store conditioners, 
Completely “packaged,” quickly 
installed. Both 3 and 5 hp. ratings. 


FLAKICE MACHINE. Any business or 
industry that requires great quan- 
lities of ice for all general purposes 
is a red-hot prospect! Selling is 
easy because user savings are high! 


CONDENSING UNITS AND UNIT 
COOLERS. A complete line of range 
and size for all your requirements, 


YORK 


Refrigeration and Air Conditioning 


ARTERS FOR 


MECHANICAL 


COOLING SINCE 


nounced the purchase of a (ree. GI 
story brick building at 1335 Wegt Gibs 
Broad St. here. spar’ 
Corpening said he plans to have time 
about $30,000 worth of alter:‘ions on & 
done on the structure, for whi) he acco 
paid $52,500 according to tax st mps mani 
on the transfer deed. prom 
The structure was purchased from tor | 
Albert Askin and Henry Miller, rom Gi 
whom Corpening had been renti: » for tiona 
the last three years. new 
The building is occupied by W. Jarg signé 
N. Corpening, Inc., and Old Dom nion but 
Distributors, Inc., both owne: by Ca 
Corpening, and dealing in air c nj. mons 
tioning equipment and home ; »pji. to tl 
ances. 81s 
refri 
» Ea 
Archie Campbell Manages § ot 
q featu 
MacKinnon’s Appl. De;+. para 
covel 
SEATTLE, Wash. — MacKinion’s econ 
Department store has announce! the Th 
appointment of Archie G. Can pbell to de 
Other as manager and buyer of its appli- Drun 
The 10-ton ance store. orga 
The unit has two Campbell joined the organization point 
six months ago, coming from Erick- title 
son Bros. Furniture Co., Everett, be re 
‘ Wash. He previously was associated “It 
and enerey: nats a tremendous with Allied Stores both in Seattle ™ Drun 
esp when the ‘ermometer star's. and Everett. He was division man- demc 
rising in the summer. This air condi- ager of the Allied unit, Rumbaugh. sales 
tioning also keeps the crystal tone MacLain, in Everett, serving under senta 
arms on phonographs in tip-top condi- both the Cc. c. And areee regime and quick 


tion. They deteriorate in heat and 
the cool air prevents this. We've also 
found that our display windows are 
slightly cooler although the condi- 
tioning system is not connected di- 
rectly to them.” 

The 10-ton Yorkaire unit is located 
out of sight of customers in a store- 
room, Three ducts are constructed to 
run to as many grilles. One grille is 
used for office space, one for the 
television side, and one for the small 
radio and housewares side. All grilles 
are located about half way to the 
ceiling near the rear part of the 
store. 

The unit has two 5-hp. compressors 
which may be run together or sepa- 
rately depending on load factors. 
Controls, including an electric switch 
for power, are conveniently located 
near the unit. The installation was 
handled by York-Dayton Refrigera- 
tion, Inc., local dealer. 


CONDENSERS 2, 
Every Prollem and Application 


..- WITH CLEANABLE WATER TUBES 


later the Allied office in New York. 

MacKinnon’s_ carries Frigidaire, 
Easy, and Universal appliances, to- 
gether with H. C. Little furnaces and 
three national brands of television, 


© 


With Every — 


ICE MAKER... 


SAVE SERVICE — 
remove TASTES, SOLIDS 


FILTRINE MANUFACTURING COMPANY 
' Brooklyn 5 e New York 
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COOLED CONDENSER 


REFRIG, 
FINS 


WATER 


@ The Heat-X Water Cooled Condenser . . . small in size 
and low in cost, equipped with internal fins for high efficiency 
- . 8 @ popular condenser where ample low-cost water is 


available. It is ideal as a booster for existing air-cooled con- 
densers. From !/; H.P. to 20 H.P. 


WATER TUBE 
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@ Uses only air until air 
temperature rises above 80°F. 
Saves 94% of estimated water bill. 


WATER TUBE 


THE HEAT-X-CHANGER CO., INC 


415 Lexington Avenue, New York 17, N.Y. Brewster, N. 
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Retailers Furnished 
with 90-Second Guide 
for efrigerator Sales 


GRE UNVILLE, Mich.— When a 
gibson salesman asks a customer to 
rim “two minutes of your 


oe nis well-worn phrase will take 
on a nv v meaning of literal accuracy, 
accord’ g to Gregory V. Drumm, 
manag of advertising and sales 
promo’ ’n for the Gibson Refrigera- 
tor Cc 


Gibs\ i has just released to its na- 
les organization an entirely 
e of selling guide that is de- 
o give the salesman a brief 
put co plete presentation. 

Calle the ‘“90-Second Sales De- 
monstr ‘ion,” this guide is furnished 
to the lealers as a series of single 
g% by 11-in. sheets, one for each 
refrige itor model. 

Each sheet contains an illustration 
of the -roduct, the outstanding sales 
feature in headline form, and a brief 
paragrs ph for each of the points to 
such as capacity, convenience, 
r, etc. 

The strength of this new approach 
to dealer sales training, according to 
Drumm, lies in the “outline” type of 
organization and the clear, to-the- 
point brevity of the copy. As the 
title implies, this selling guide may 
be read in 90 seconds. 

“It was Gibson’s idea,’ continued 
Drumm, “that these 90-second sales 
demonstrations serve to assist the 
salesman in organizing his own pre- 
sentation, as well as to offer him a 
quick reference to use whenever a 
specific question should arise during 
a demonstration.” 

A similar series is being prepared 
for the Gibson line of electric ranges, 
and home freezers. 


tional 
new ty 
signed 


‘Evolution: 


From Pianos to Appliances 
Is Saga of Firm Begun In 
'83 by Grandfather Winter 


ERIE, Pa.—The Winter Co., State 
Street appliance and radio firm, 
marked 67 years of service to the 
Erie area with an eye-catching news- 
paper advertisement which depicted 
the store of yesterday with the 
modern structure of today, and the 
evolution of an appliance business. 


Caption of the advertisement was: 
“1883-1950—Through The Years Peo- 
ple Have Looked to the Winter Co. 
For Quality, Service, and Fair Deal- 
ings. Sixty-seven years of steady 
growth has made Winter’s an institu- 
tion in the Erie area.” 

Copy continued: “In 1883, the 
Winter company opened a_ small 
store at 9th and Parade Sts. from 
which to sell pianos to Erieland 
folks of that day. Three generations 
of the Winter family have steadily 
contributed to the growth of this old 
Erie institution. 

“Today, serving three _ states, 
northwestern Pennsylvania, Ohio, 
and New York, the Winter Co. has 
added to music, modern means which 
provide time for folks to enjoy life. 
The evolution of the original ideal 
of Grandfather Winter ‘to brighten 
your home’ includes modern ingre- 
dients . . . ‘to lighten your work, to 
make your life more cheerful.’ 

“Pianos suggested organs, radios, 
television, record players. Modern 
tempo demands. refrigerators, home 
freezers, automatic washers, ironers, 
clothes riers, electric and gas ranges, 
electric water heaters, automatic 
dishwashers, garbage disposals, and 
many other modern appliances which 
add up to time to enjoy life.” 


Houst:, Texas Distributor 
Name: Home Service Director 


HO’ STON, Tex.—Mrs. Rita Hold- 


ridge 1s been named home service 
direct. of Reader’s Wholesale Dis- 
tribu! s, Hyman Reader, president 
of th ‘ompany, announced recently. 


Mrs. Holdridge is well known 
locall. as a home freezer demonstra- 


tor i lecturer. She conducts a 
colur’ called “Cold Facts” weekly 
'n@ | -al newspaper and has lectured 
exten. vely on home freezing in many 
a and high schools in this 


In -ddition she has conducted 


Score. of freezer schools and demon- 

Strati -s for Houston dealers as well 

oq ing schools for church groups, 
ric 


roups, and clubs. 


Selling Appliances Right Off His Trucks to Farmers 
Builds Volume of 1,000 Units for Small Town Dealer 


GREENVILLE, Tex.—One of the 
most amazing appliance dealer opera- 
tions in the entire country is to be 
found in this Texas town of roughly 
20,000 population—a dealer doing a 
sales volume that would be envied 
by many an outlet in cities 50 or 
100 times as large. 

It is the Chester Knox Jewelry 
Co. of Greenville, which in 1949 sold 
nearly 900 refrigerators, some 175 
washers, and 24 dishwashers. 

One of the Knox company’s sales- 
men, J. D. Rowell, sold nearly 600 
major appliances in 1949. 

Not all of this volume was sold in 
the city of Greenville. 
Knox, who has made a _ successful 
combination out of jewelry and ap- 
pliances, has found a key to selling 
the rural market. 

Making use of seven pickup trucks, 
which are loaded up each morning 
with major appliances, part of his 
sales force each morning takes these 
trucks out into the area surrounding 
Greenville and sells the farmers right 
off of the trucks. He gets the mer- 
chandise to the prospect, not wait- 
ing for him to wander into the show- 
room. 

Knox gets the best out of sales- 
men, it is said, through paying good 
commissions, offering participation in 


For Chester, 


J. D. Rowell, Chester Knox Jewelry Co., poses beside one of the firm's trucks. It is 
claimed that Rowell sold nearly 600 appliances in 1949 with the aid of this pickup 


truck. 


It is one of seven owned by the company. 


commissions on trade-ins, and by 
keeping up a continuous program of 
stimulating plans for the sales force. 


It keeps his staff going seven days 
a week and results in such achieve- 
ments as the sale of 68 refrigerators 


in one month by a watch repairman 
who also serves as a part-time sales- 
man. 

Sales training classes at night are 
held almost on a weekly basis. 

Knox also maintains a highly effi- 
cient service organization which 
builds a reputation for him of “tak- 
ing care” of his customers. 

To indicate that the idea of selling 
appliances off a truck is not just a 
“freak” occurrence in this case, offi- 
cials of General Electric Supply Corp. 
in Dallas point to a dealer in Cooper, 
Tex., who used the same idea and 
sold 104 refrigerators, three freezers, 
six ranges, 25 washers, and nine 
portable dishwashers. Population of 
Cooper is 2,500. 


G-E Credit Corp. Opens 


Office In Chattanooga 


NEW YORK CITY—General Elec- 
tric Credit Corp. has just opened a 
new office in Chattanooga to serve 
the eastern part of Tennessee, ac- 
cording to D. O. Thomas, district 
manager at Atlanta. J. P. Barbee 
will manage the new office located 
at 826 Cherry St. 

Robert H. Dix has been appointed 
local representative of GECC in 
Peoria, Ill., according to an announce- 
ment by R. R. Campbell, central 
district manager, in Chicago. 

Dix will work under the Chicago 
office. 


WITH THE 
NEW SALES 
MAGIC OF 


\ : 


Dealers who have tried out the new 
sales angle in Gibson Freezers are pil- 
ing up impressive sales totals. What’s 


the new magic? It is: 


New loading convenience—and built 
to meet the new demand for really 
enough capacity! . . . 15.5 cubic foot 
storage, 2.5 cubic foot fast freeze— 
to save re-arranging everything as 
each new load is put in. Smaller lid 
is stainless steel—a handy wrapping 
and loading area . . . Get the “new 
magic” package promotion that sells 
big freezers! 
| 


Copyright 1950, Gibson Refrigerator Co. 
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“HAVE ENOUGH” 

Gibson knows that a new day has ar- 
rived in home freezers. Just as refrig- 
erators went from 4-foot to 7-foot and 
bigger, Gibson knows that the public 
is ready to see freezers in a new light— 
is ready for really big enough freezers. 
The new selling approach becomes: 


*HAVE ENOUGH capacity”. 


IT WORKS! 


The idea has proved sound. People 
who thought they were not prospects 


are reconsidering—and buying. Better 


revise your own ideas. about freezer 
sales—for new profit is there to be had 
with Gibson’s new sales approach! 


GET YOUR PACKAGE PROMOTION 
. «+ MAKE $$! 

Proved promotions are ready for you. 

Get yours! See your Gibson Distribu- 

tor now or get in touch directly! 


GIBSON REFRIGERATOR COMPANY 


GREENVILLE, MICHIGAN 
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Customers Turn Corn Cobs Into ‘Cash’ As 
Town’s Retailers Join In Novel Promotion 


HOLDREGE, Neb.—A $225 refrig- 
erator was sold to a farmer by a 
local appliance dealer for $175.50 and 
a wagonload of corn cobs as a typi- 
cal transaction during Holdrege’s 
first annual Corn Cob Days. 

This was a two-day affair during 
which 115 businessmen, ranging from 
appliance dealers to druggists, coop- 
erated in a promotion wherein cobs 
were worth up to 10% on the pur- 
chase price of virtually every item 
for sale by Holdrege merchants. 

Sponsored by the Chamber of Com- 
merce, Corn Cob Days was designed 
to attract business and advertise 
Holdrege. The event was so success- 
ful, according to Del Pearson, chair- 
man of the promotional committee, 
that merchants and the chamber will 
make it an annual promotion. 

An appliance dealer offered dis- 
counts up to 30% of the purchase 
price where certain items were con- 
cerned. 

At most stores, each cob was worth 
five cents up to 10% of the purchase 
price. One dealer, for example, sold 
a $96.45 washer at a $9.60 discount 
to a customer who dumps in 192 
cobs. 

Farm customers were at first a 
bit skeptical, one dealer said. It 
looked too good to be true and farm 
patrons thought there must be a 
catch somewhere, but by late after- 
noon of the first day, cobs were be- 
ginning to pour in. 

Merchants collected the cobs and 
turned them over to members of the 
Junior Chamber of Commerce. Cobs 


were received by the truckload the 
second day, and a huge crib erected 
in front of the municipal building 
for the purpose was filled to over- 
flowing with cobs collected from the 
stores. 

Later, 10,000 corn cobs will be 
shellacked, tagged, and sent to in- 
dustrialists all over the country. The 
tags will invite the industrialists to 
visit Holdrege in view of establishing 
new industries. All cobs returned by 
visiting industrialists will be re- 
deemed at five cents each. 

The Junior Chamber also sponsored 
a dance as part of the promotion 
and drew a large crowd. Admission 
was 20 corn cobs per couple. 


Atchison Promoted at G-E's 
Household Refrigerator Div. 


ERIE, Pa.—L. W. Atchison has 
been appointed manager of engineer- 
ing of the General Electric Co.’s 
household refrigerator division, it has 
been announced by L. H. Miller, divi- 
sion manager. He succeeds J. L. 
Knight, whose appointment as assist- 
ant manager of engineering of the 
G-E Appliance & Merchandise Dept. 
was recently announced. 

A graduate of Montana State col- 
lege, Atchison came with the com- 
pany in 1924 and was transferred to 
the refrigerator engineering section 
four years later. He subsequently 
became designing engineer, assistant 
Erie Works engineer and, most re- 
cently, assistant manager of engi- 
neering of the refrigerator division. 


Cassatt Resigns G-E Post 
To Become Adv. Mgr. of 
Fedders-Quigan Corp. 


BUFFALO—Robert E. Cassatt has 
resigned his position as assistant 
advertising and sales promotion man- 
ager of General 
Electric Co., re- 
ceiver division, 
Syracuse, N. Y., to 
become advertising 
| manager of Fed- 
ders-Quigan Corp., 
here, manufacturer 
of air conditioning, 
heating, and re- 
frigeration equip- 
ment. 

Cassatt attended 
the University of 
Pennsylvania, and 
advertising 


R. E. Cassatt 
was associated with 
agencies in New York and Syracuse 


before joining General Electric, 
where he was responsible for the 
preparation of advertising and sales 
promotion material for radio, tele- 
vision, and replacement parts. 
During the war, he was engaged in 
the coordination of production and 
procurement of material for Army, 
Navy, and Signal Corps at General 
Electric’s plant in Syracuse. 


Kane Co. New Thor Distributor 


CLEVELAND—Thor Corp. has ap- 
pointed the Kane Co. as distributor 
for Thor washers, ironers, electric 
driers, and other home appliances. 
President A. J. Kane said he is ar- 
ranging for a selective franchised 
dealer organization in the Cleveland 


area. 
il 


a 
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New NaeD Program Aims at Stepping Up 
Sales of ‘Limited Acceptance’ Appliances 
Group Also Plans To Spotlight Good, Bad Practices 


NEW YORK CITY—A “creed” for 
distributors of appliances, radio and 
television, and a special market de- 
velopment approach to step up sales 
of dishwashers, disposal units, freez- 
ers, clothes driers, and air conditioning 
units are featured in a new Appliance 
Division program developed recently 
at meetings of three Appliance Com- 
mittees of the National Association 
of Electrical Distributors. 

The committees were Major Appli- 
ances, Radio, Television and Tubes, 
and Electric Housewares, headed, re- 
spectively, by K. G. Gillespie, Benja- 
min Gross, and C. A. D’Elia. 

Among the subjects covered at 
these committee meetings was that 
of cooperative advertising. Following 
a presentation of a summary of mem- 
bers’ views on manufacturers’ coop- 
erative advertising plans by E. B. 
Ingraham, the Major Appliance Com- 
mittee voted that “in the best in- 
terests of all concerned, the greatest 
benefit could be derived from coop- 
erative advertising if such advertis- 
ing cost be computed by a manufac- 
turer as a part of the cost of goods, 
and that a reasonable arrangement 
be made by a manufacturer to pro- 
vide for ‘carry-overs’ and ‘bill-backs’ 
at the end of a calendar or fiscal 
year.” 

The “creed” was adopted in the 
form of a statement of basic objec- 
tives toward which the activities of 
various committees in N.A.E.D.’s 


Appliance division could be construc- , 


NO SOLDERING 


. NO MECHANICAL FASTENING 
ETALLIZING . - - 


LOWER COST when your cross plates are all-aluminum 


Simply joined by a quick furnace braze—then ready to do 
a more efficient job because of its better joint and higher 
corrosion resistance! That’s the story of the cross plate 
made of al] Alcoa Aluminum. 

Not only easier to produce, and better in performance, 
but actually lower in cost! Alcoa Aluminum Tubing, for 
instance, costs only half as much as copper. 

For the metal you need, look for your local Alcoa distrib- 
utor under ‘“‘Aluminum”’ in your classified directory. For 
help in design and fabrication, call your local Alcoa Sales 
Office or write ALUMINUM COMPANY OF AMERICA, 1774C 
Gulf Building, Pittsburgh 19, Pennsylvania. 


ASK FOR THESE FREE BOOKS 


INGOT + SHEET & PLATE + SHAPES, ROLLED & EXTRUDED ~ WIRE - ROD - BAR + TUBING - PIPE + SAND, DIE & PERMANENT MOLD CASTINGS + FORGINGS + IMPACT EXTRUSIONS 


ELECTRICAL CONDUCTORS + SCREW MACHINE PRODUCTS - 


FABRICATED PRODUCTS - 


FASTEWERS + FOU 


* ALUMINUM PIGMENTS - 


MAGNESIUM PRODUCTS ® 


tively directed. It reads: 

“1. We believe: 

“That more goods for more people 
at lower cost is the proper objective 
for manufacturers, wholesale distribu- 
tors, retailers, and consumers. 

“That each of the business agencies 
in this chain of production must 
prosper in order to meet the needs 
of consumers of their products. 

“That practices which defeat the 
prosperity of one or more of the 
links of this chain eventually will de- 


feat or produce an_ unnecessary 
burden for all of them. 
“2. Therefore, we, as _ wholesale 


distributors of appliances, radio, and 
television, after careful deliberation, 
propose to focus from time to time 
the attention of our associated busi- 
ness agencies to practices, good and 
bad, which enhance or defeat our 
joint purposes. Wherever our own 
shortcomings are exposed by us or 
others, we also intend to seek correc- 
tion. 

“3. Of immediate concern are 
several problems to which attention 
should be focused if wholesale dis- 
tributors are to prosper or, in some 
cases, merely to survive. These are 
not necessarily chargeable to any 
single partner in the enterprise, but 


Marble, Irvine, Praetz 
Assigned New Posts In 
Hotpoint Marketing Dept. 


CHICAGO—tThree appointments in 
the marketing department of Hot- 
point, Inc., related to electric ranges, 
water heaters, and product service, 
were announced by Fred J. Walters, 
vice president. 

David C. Marble, manager, prod- 
uct service division, becomes adminis- 
trative assistant to Walters on range 
marketing policies. This enables 
Don J. Irvine, also a staff assistant, 
formerly on ranges and electric water 
heaters, to devote his full time to 
developing sales programs on water 
heaters. Walters said the moves 
allow broader marketing planning on 
these two products. 

John G. Praetz succeeds Marble as 
manager of the product service divi- 
sion with responsibility for service 
policies on all appliances, and for 
service training programs in the 
field. Before coming to Hotpoint, he 
held similar positions with several 
midwest manufacturers of similar 
products. He will report to Walters. 


2 Get New Posts at Burns 


PHILADELPHIA—R. Paul Burns, 
president of Judson C. Burns, Phila- 
delphia distributorship, 


department and A. A. Toohey, former 


they do deserve the attention co: to 
managements of manufacturers gis. 
tributors, and retailers.” 


The report of a special com) ittee 
for market development of ne, ap- 
pliances indicated that all o° the 
aforementioned products had re :cheg 
approximately the same stag: o¢ 
development, with limited publi. ae. 
ceptance, somewhat analogous _» re. 
frigerators in the early ’30.. jf 
pointed out that these products were 
now entering the “rapid gr. wth» 
period in which “specialty s¢« ing” 
would prove an indispensable pbygj. 
ness builder. Specialty selling, | was 
stated, is costly. 

In order to do their part © the 
job of market development, dis: riby. 
tors must undertake additional ‘une. 
tions inherent in specialty selling, jt 
was stated. It should be recog nizeg 
that the products involved hav. not 
by any means reached that point of 
public acceptance where they could 
be considered “demand merchandise,” 
Similarly, dealers must also under. 
take a stepped-up promotion pro- 
gram. 

The special committee was headed 
by R. C. Litchfield, who also pre. 
pared a report on air conditioning 
units. Other members were ©. J. 
Timmerman, who reported on home 
freezers, R. J. Brown, whose paper 
dealt with dishwashers and garbage 
disposal units, and I. W. Danforth, 
who discussed clothes driers. 


| 


$407,000 PHYTOTRON 
LABORATORY 
EQUIPPED WITH 


Frick Refrigeration 

The great new plant research labora- 
tory of the California Institute of Tech- 
nology, at Pasadena, uses two Frick 
refrigerating machines for cooling four 
rooms and ait 
conditioning 13 
others, plus six 
Be “\ greenhouses. 
may Simulated 
weather condi- 
tions are auto- 
matically con- 
rolled with ease 
and accuracy. In- 
stallation by the 
Independent Re- 
frigeration Co., of Los Angeles. 

Let us quote on the cooling equip- 
ment you need—whether for air con- 
ditioning, ice-making or other refrig- 
erating work, 


Inside One of the Six 
Air Conditioned 
Greenhouses 


DEPENDABLE REFRIGERATION SINCE 


WAYNESBORO, PENNA. 


Also Builders of Power Farming and Sawmill Mo: \inery 


Frick NEW “ECLIPSE” Compressor at 
the Phytotron 


has an- | 
nounced the appointment of David | 
Young as manager of the commercial | 
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Putting Emphasis on Convenience of 


LEF«: In the dining area of the Howard Johnson restaurant note how air conditioning outlets blend neatly 
with soundproof ceiling. CENTER: This two-door reach-in, built into wall, is located adjacent to cook’s 


worktables. 


2 * * 


variety of refrigeration. 
* 


Air Conditioning, Refrigeration Planned 
for Customer Comfort Helps Restaurant 
To Boost Percentage of ‘Repeat’ Business 


DAYTON—Behind the scenes of a 
modern restaurant is a _ ceaseless 
round of activity that the average 
customer never imagines. Fresh and 
frozen foods must be stored and pre- 
pared; a constant balance between 
incoming and outgoing dishes must 
be kept; rush peaks must be anti- 
cipated; and a host of other details 
must be carefully watched. At the 
same time, the comfort and con- 
venience of the customer must never 
be neglected. That’s why air condi- 
tioning and refrigeration play so 
vital a part in today’s ultra-modern 
eating places. 

A prime example of the extent to 
which the refrigeration and air con- 
ditioning “tools” are used in a 
modern restaurant may be found in 
the recently opened Howard Johnson | 


encourage them to take their time. 
They wouldn’t do that in a non-air 
conditioned restaurant.” 


The installation is a basic 15-hp. 
Frigidaire central system. Heating is 
also included for complete year-round 
comfort. It’s completly automatic 
but there is one thermostat located 
in the dining area for manual con- 
trol. An interesting feature of the 
system is its independent water sup- 
ply. A well was dug on the property, 
because of high water rates in the 
local community, and _ sufficient 
water located for the air conditioning 
and over-all refrigeration. The air 
conditioner is located in the pent- 
house and delivers between 4,700 and 
6,300 c.f.m. The compressor is in the 
basement. Outlets are gray Anemo- 


RIGHT: The restaurant is able to provide 32 flavors of ice cream through the use of a wide 


stats neatly blending with the sound- 
proofed ceiling. 

On the refrigeration side, there are 
two basic needs. One is the widely 
advertised line of 32 Howard John- 
son ice cream flavors and the other 
is the fresh and frozen foods used 
in normal business. To solve these 
problems, the restaurant uses two 
storage places for ice cream and one 
for other foods. Centered in one lo- 
cation near the cooks’ worktables is 
a four-section walk-in refrigerator 
and freezer. It contains a 416-cu. ft. 
holding room, a 270-cu. ft. freezer, 
and two smaller reach-in compart- 
ments, a 60-cu. ft. holding compart- 
ment, and 45-cu. ft. freezer. 

There is also an additional 20-cu. 
ft. reach-in for vegetable storage. It 
is built into the same wall as the 
walk-in and both are compactly ar- 
ranged to take advantage of what 
might otherwise be wasted space. 
Besides this refrigeration equipment, 
there are also two drinking fountains 
delivering as much as 50 gals. of 
chilled water per hour and refrig- 
erated salad trays. Just back of the 
kitchen, in a side room, is a York 
automatic ice maker turning out 


LEFT: A York automatic ice machine is located near the kitchen work 
RIGHT: Frigidaire compressors, for refrigeration equipment are 
mounted on cork in basement to reduce vibration. 


area. 


hundreds of cubes per day. 

Although air conditioning is not 
used in the kitchen, a ventilating 
system, more elaborate than required 
by state laws, keeps the room clear 
of odors and smoke. 

To handle the ice cream, the con- 
tainers are first placed in the large 
walk-in freezer. Then, each morning, 
the ice cream is moved to four 
Frigidaire ice cream cabinets located 
just behind the soda fountain. Total 
storage capacity of the four cabinets 
is approximately 50 cu. ft. Three 
cabinets are 13.8-cu. ft. capacity each 
and one has 10.1 cu. ft. 

The three larger cabinets actually 
form part of an over-all display run- 
ning over half the length of the 
fountain. The background consists 
of ice cream cones, a shelf display- 
ing other Howard Johnson products, 
and a large mirror embossed with 
the Johnson trademark and list of 
ice cream flavors. From here, the ice 
cream is served. 

All refrigeration compressors are 
located in the basement. “We didn’t 
want our customers to be bothered 
by noise,” says Strawn. “Our floor 
is insulated for that purpose and the 
units are located near the front of 
the basement to eliminate as much 
tubing as possible.” 


The compressors, all Frigidaire, are 
mounted on concrete blocks to pre- 
vent any water leakage seeping into 
the motors. In addition, they are 
mounted on cork to prevent vibration 
from cracking the concrete. 

A %-hp. compressor powers the 
walk-in; four 44-hp. units operate the 
ice cream cabinet; a %-hp. unit 
chills the water in the drinking foun- 
tain; the soda fountain uses a '%-hp. 
unit and the salad trays a ‘%-hp. 

A backboard running across the 
wall holds controls. Neatly type- 
written cards tell exactly the model 
number of each unit and what it 
operates. Across the basement from 
this battery of compressors is the one 
for air conditioning. The same type 
backboard is used for it. The over-all 
arrangement is compact and neat and 
undoubtedly a boon to any service- 
man coming into the job for the first 
time. It also enables Strawn and his 
employes to check quickly if there 
is any trouble. 

Every restaurant has its specialty 
and this one is no exception. It is 
the only restaurant in southern Ohio 
serving non-fattening spaghetti. 
Strawn is just as proud of that as 
his refrigeration and air condition- 
ing. And justly so. Both keep cus- 
tomers coming in and coming back. 


restaurant on the outskirts of Day- 
ton. Long famed on the eastern sea- 
board, the Howard ‘ohnson restau- 
rants are making an invasion of the 
midwest, and new establishments are 
fitted out with the most modern of 
equipment. 


FAMILIES LIKE COMFORT 


Located on state highway 48 to 
Cincinnati, the restaurant derives 
its patronage from both a steady in- 
flux of travelers and nearby suburban 
residential areas. It caters to family 
trade and has gone so far as to with- 
draw its application for a _ liquor 
license simply to encourage this 
trade. 

Air conditioning is _ installed 
throughout the dining area (seating 
98 persons) while ice cream cabinets 
are prominently located behind the 
soda fountain. In the kitchen is a 
large walk-in refrigerator and freezer 
and another smaller reach-in. In a 
side room, an ice making machine 
assures a steady flow of cubes. In 
the basement a battery of compres- 
sors keeps the entire operation run- 
ning smoothly. 

Glenn Strawn, the manager, is one 
of the younger generation of restau- 
ranteurs who believes in the funda- 
mentals of comfort, service, and 
quality. When these duties are per- 
formed properly, profits result. 

“The old idea in this business,” 
Says Strawn, “was to get ’em in and 
get em out as fast as possible. Now 
the idea is to build repeat business 
and Ir’ the customers stay around 
as lone as they like. The first cus- 
tomer or the first time a customer 
comes in doesn’t mean a thing. It’s 
the repeat business that counts. And 
refrigeration coupled with air condi- 
tionin: is the most important factor 
ma -cstaurant today.” 


C OLING AIDS APPETITE . 


_ Str wn believes that air condition- 
ing «finitely increases appetite. 
installed the air conditioning 
Prim ily for guest comfort, particu- 
larly summer. But it also helps 
the ‘emperament of our employes. 
We ‘ve extremely high peaks of 
activ ty and it’s a great aid in keep- 
mg ‘ec waitresses and cooks on an 
even ‘:eel when they’re so busy. 
“Bocides, our installation would be 


< 


\ 


Just -s cheap as six or eight large 
fans and, of course, the air condi- 
tioni< does a much better cooling 
job. Owadays, people want air con- 
oa ng. They like to sit and talk 


and after a meal and we 
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RE’S THE VALUE SENSATION or mm: YEAR 


1 Attractiv 
* Design 
’ Finish 


Surfaces 


Roll-Away Doors 


Frost Coil 


6. 
7. 
8. 


System 


trol 


e Streamline 


Lifetime Black Porcelain 


Stainless Steel Working 


Special Full Length No- 
Patented Uniform Cooling 
Positive Temperature Con- 


Pull-Out Unit for Fast 


Maintenance Service 


Yes Sir! 


celain exteriors! 


You can get more downright value for your 
beverage cooler dollars than you ever could before! 


Puffer-Hubbard has just introduced the new 
**Lifetime”’ Dry Beverage Coolers! With black por- 
With stainless steel working surfaces! 
With unsurpassed speed of cooling and bottle capacity! 
With economy of operation and upkeep unknown 
before in beverage coolers! 


Cooled by the famous, patented P-H forced updraft 


LOOK TO THE PIONEER FOR THE 


REACH-IN CABINETS 
PASS-THRU CABINETS t| 
DAIRY-DELICATESSEN CASES 


THe NEW P-H LIFETIME’ 


50” 6° 8° 10’ 
MODELS 


REMOTE AND 
SELF CONTAINED 


AVAILABLE WITH 
BAR TOPS 


DRY BEVERAGE COOLERS 


aaa WITH BLACK PORCELAIN EXTERIORS 
STAINLESS STEEL WORKING SURFACES 


cooling system . 
years of field testing, the new “Lifetime’’ models have 
25% more air movement than heretofore available. 


in the beverage cooler field . . . 
models are truly the Value Sensation of the year! 


. proved superior to other types in 20 


Quality built, through and through! With every important 
design feature that has won for Puffer-Hubbard leadership 


the new Lifetime” 


Comparison, feature by feature — dollar for 


LITERATURE 


FOR COMPLETE ILLUSTRATED 


33 S$LO-DOUGH CABINETS 


WRITE TODAY 
PUFFER-HUBBARD MANUFACTURING CO. 


GRAND HAVEN 


dollar — will prove this statement to you! 


VERY BEST IN REFRIGERATION 


"SHOWMAN" DISPLAY CASES 


FLORIST CABINETS 


MICHIGAN 
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GIVE US THE BENEFIT OF 
YOUR PRESENT THINKING—We’ll 
listen to what you have to say as 
long as it doesn’t interfere with what 
we've already decided to do. 


curence can be stopped if they keep 
quiet. 

Said mechanical procedure, how. 
ever, is not recommended to husbangs 
as an antidote for loquacious Wives 


IN TRANSMITTAL—We’re send- 
ing it to you because we’re tired of 
holding the bag. 

A CONFERENCE—A place where 
conversation is substituted for the 


anes Pre Pom - —_ - 


be to suggest abolishing the churches 
because they haven’t abolished sin.” 
—C. DONALD DALLAS, Chairman of 
the Board, Revere Copper & Brass 


ibs 


by GEORGE F. TA UBENECK 


ba 


(Concluded from Page 1, Column 1) 


ew 


“In 50 years’ time there will be no 
great reason for the existence of 
Armies. We shall have undermined 
our enemies sufficiently before hos- 
tilities begin, so that the military 
organization which they possess will 
be incapable of being used in the 
hour of need.’’—LENIN. 


“There is far more danger in a 
public monopoly than there is in a 
private monopoly, for when govern- 
ment goes into business it can al- 
ways shift its losses to the taxpayer. 
The Government never really goes 
into business, for it never makes 
ends meet, and that is the first re- 
quisite of business. It just mixes a 
little business with a lot of politics, 
and no one ever gets a chance to 
find out what is actually going on.” 
—-THOMAS A. EDISON. 


“The need for economy in govern- 


INSIDE DOPE) = 


Washington Dictionary 


Jerry Klutz, columnist for The 


Washington Post, has compiled the 
following “Glossary of Federalese.” 
It’s recommended for anyone who has 
to deal with bureaucracy: 


A PROGRAM—Any assignment 


that can’t be completed by one phone 
call. 


CHANNELS—tThe trail left by an 


interoffiice memo. 


STATUS QUO—This mess we're in. 
TO EXPEDITE—To confound con- 


fusion with commotion. 


EXPEDITER—One who does same 


while riding fast trains and stay- 
ing at good hotels. 


EFFICIENCY EXPERT—A guy 


who trains expediters. 


COORDINATOR—A guy who has 


a desk between two expediters. 


LIAISON OFFICER—A person 


who talks well and listens better, but 
has no authority to make a definite 
statement. 


CRITERIA—Measures which the 


other guy uses to underestimate what 


dreariness of labor and the loneliness 
of thought. 

A CLARIFICATION—To fill in the 
background so detailed that the fore- 
ground must go underground. 


A MODIFICATION OF POLICY— 
A complete reversal which nobody 
admits. 

TO SPELL OUT—To break big 
hunks of gobbledygook down into 
little hunks of gobbledygook. 


SYNTHESIS—A compounding of 
detailed bewilderment into a vast and 
comfortable confusion which offends 
no one. 

PROCEDURE—Everyday 
rigamarole. 

LETTER OF TRANSMITTAL—A 
way to pass the buck. 

A SURVEY IS BEING MADE ON 
THIS—We need more time to think 
of an answer. 

FURTHER SUBSTANTIATING 
DATA NECESSARY — We've lost 
your stuff. Send it again. 


TO EXPLORE THE RAMIFICA- 


TIONS—And brother, just wait till 
you see what we think of. 


routine 


REFERRED FOR APPROPRIATE 
ACTION—Maybe your office knows 
what to do with this. 

REFERRED TO A HIGHER AU- 
THORITY—Pigeonholed in a more 
sumptuous office. 

TO GIVE SOMEONE THE PIC- 
TURE—A long, confused and inac- 
curate statement to a newcomer. 

POINT UP THE ISSUE—Expand 
one page to 15 pages. 

FUNCTIONAL CONTROL — You 
tell him what to do and he’ll tell you 
where to go. 

COMMITTEE—A group that keeps 
minutes and wastes hours. 

RESEARCH—Dragging data out 
of an inaccessible place, tabulating 
them, and then filing them in equally 
inaccessible place. 

AN ECONOMIST—A man _ who 
tells you what to do with the money 
that you would not have if you had 
followed his proposals. 

A STATISTICIAN—A character 
who draws a mathematically precise 
line from an unwarranted assumption 
to a foregone conclusion. 

A PROFESSOR—A dope who tells 
you how to solve the problems of life 


Better Days In Australi« 


Recent visitor to the NEWS offices 
(S. Hort, general sales manager o¢ 
President Products Pty. Lt¢c of 
Sidney) says that things are ook. 
ing up down there since Austr: liang 
voted the Labor Party out of «ffice 
However, there’ll be hang-ove for 
a long time—such as the belief that 
nobody should work overtime, n <hts 
or weekends. 


Mr. Hort’s grandest impression of 
America is the ability to gt 9 


_ sandwich, a bottle of beer, tooth) iste 


cigarettes, transportation, and any- 
thing else he might want at all | ours 
and every day in the week. 

“It’s wonderful,” he beams. 


Down there it’s different. “I ope” 
remembers how they rolled uy the 
sidewalks and shuttered the doors on 
weekends when he was there, ang 
vividly recalls the frantic ast. 
minute rushes for things every =» ‘ter. 
noon at standard closing time. 

Everybody does everything a‘ the 
same time, and not too much of any- 
thing at any time. 


Th 


De 
Fil 


ment would require guards against , “Australia is a beautiful j 
excess of bureaus at the seat of you have sirendy overestimated the CONFIDENTIAL MEMORAN- which he has avoided by becoming jesson in state interf. co DI 
deal to be worth. DUM—tThere wasn’t time to mimeo- merinomee With ip ture 
government. More and more bureaus, : a professor. dividual d . i andi 
INCENTIVE PROGRAM A raph this ividual endeavor, writes candid iob 
more and more taxes, fewer and tp nie. & A A CONFERENCE—A group of 1 ist R » 

F scheme to titillate a submerged urge , — pen age = See, Who ie Co 
fewer producers. The final result is ; NOTE AND INITIAL—Let’s spread people who individually can do noth- just returned from Down Under Th 
financial collapse and the end of TO ACTIVATE—To make carbons’ the responsibility for this. ing but who can meet collectively and Land. “Here you have a working iti 
freedom.” —-GEN. DWIGHT EISEN- and add names to the memorandum. SEE ME, OR “LET’S DISCUSS” agree that nothing can be done. man with so many pounds in his po 
HOWER. UNDER CONSIDERATION— —Come down to my office, I’m lone- A CONSULTANT — High-priced pocket. He wants to drink more beer proj 

Never heard of it. some. charlatan who tells you how to run’ but he cannot procure the beer be- scret 
“It’s just as illogical to suggest UNDER ACTIVE CONSIDERA- LET’S GET TOGETHER ON THIS your business and charges you more Cause he is so rich and so secure Colfé 
abolishing capitalism because it TION—We’re looking in the files for —I’m assuming you're as confused as for his services than you could possi- that he will not work extra hours the | 
hasn’t abolished poverty as it would I am. bly make out of your business if you to provide the beer. to d 
@ ran it right instead of the way he “There is no real overtime in tion 
told you to run it. Australia. in tl 

“One industrialist I interviewed is a 
. confided: ‘If you pay a Yank or a de 
Bright Young Man a D.P. enough, he’ll work a night refri 
Behind the news: shift, or even work weekends. But rang 
ao ‘ you can’t pay an Australian enough ment 

William H. Fleishman of 2822 W 7 “ 
Street, Sacramento, Calif., who won a more than Ms 60 hours 6 a 

$500 in a contest sponsored by Lyman aa su 
Betz of the Betz Corp., Hammond, . “That is where the nonclock-watch- PP 
Ind., is a promising young man. ing migrant has his opportunity. He pol 
Mr. Fleishman’s suggestion, “Rad- ‘8 4iming at a sitting duck.” yor 
aire” was selected from hundreds of wT 
entries from all parts of the country Human Interest Story minu 
as a name for a new Betz cooling : y there 

unit designed for use in Direct Draws, A misunderstanding arose between 

Back Bars, and Small Reach-Ins. ‘he Bureau of Internal Revenue and ie 
The name is descriptive (radial air % Detroit barkeep by the name of roe 
flow) and at the same time it’s as J0¢ ver the latter’s income tax re- raat 
modern and orginal as “radar.” cently, according to the Detroit ticul 
epg Times. And it’s a cute story (thought- than 
g Mr. eishman possesses a provoking, too) Th 
three-year technical certificate in re- The sebnieininaah inatated 3 ” Colfé 
frigeration and alr conditioning — more Rito Joe couldn't on “it that locat 
gineering from California State Poly- way. A conference was scheduled for Den\ 


From one sealed end to the other you can depend 
on it that Dryseal Refrigeration Tube will be 
bone-dry. This is accomplished by dehydrating 
and subjecting the tube to precise, mechanical 
sealing at the factory. Moisture is out! 


In making an installation the seal can be left 


All of which makes 


free quality installation. Ask your distributor 
about Dryseal next time you order refrigeration 
tube. He has Dryseal and will give you prompt 


NO MOISTURE 


can get by this SEAL! 


Revere puts the crimp on moisture in refrigeration : 
and air conditioning lines with DRYSEAL 


¥%" O.D. It comes neatly packed in attractively 
designed carton making it easy to identify in stock. 


for an easier, faster, trouble- 


technic college. He is also a navy 
graduate (1942 to 1946) where he 
served in Pacific waters on _ the 
U.8.8. North Carolina as_ water 
tender, second class. Typical of many 
young men in the industry, Mr. 
Fleishman is 25 years old, father of 
a seven-month-old daughter, and 
looking forward to a long and suc- 
cessful career in refrigeration and 
air conditioning installation and serv- 
icing. " 

Lloyd C. Rylander and Lyman Betz, 
among others are training eagle eyes 
on this’ promising young man. His 
originality in this essay contest 
augurs a bright future. 


Electronixed Dog 


Magic electronics have been en- 
listed for a new and unique cause— 
to discourage vociferous canines from 
nocturnal yelping. America’s latest 
electronic invention, dreamed up by 
W. J. McGoldrick (chief engineer of 
Minneapolis-Honeywell) causes an 
annoying dog’s bark to become more 
annoying to the animal himself than 
to others. And that’s no mean ac- 
complishment, to be sure. 

Necessity being the mother of in- 
vention, as the old bromide has it, 
Mr. McGoldrick felt called upon to 
silence his pet so as to appease his 


Joe’s low-class saloon, where his 
records and books would be readily 
available. When the internal revenue 
man arrived Joe chased all the Skid 
Rowers (alcoholic bums) out of the 
place—or thought he did. One old 
derelict by the name of Mac lagged 
behind unnoticed. Quietly he listened 
to the tax arguments for a spell. 
“Joe is absolutely right,” he 
startled everyone by interrupting. “I 
suggest you read Section 63, 57 in 
relation with Snodgrass vs. the 
Bureau and Merkle et al vs. Bureau.” 


The B. I. R. tax man checked up, 
and found that this shabby bum 
knew his onions. Result: The bureau 
decided Joe didn’t owe them any 
more dough. When the tax man left, 
Joe asked Mac who in the heck he 
was. Mac told him. It seems that 
for 20 years he handled tax matters 
for one of the largest corporations 
in the world. 

“I wanted to repay him,” relates 
the barkeep; “and so I offered t« set 
him up in business as a tax con- 
sultant. I told him he could be back 
on Easy Street in a matte: of 
months.” 

Mac turned down the propos’‘ion. 

“I’m on Easy Street now,” he ex- 
plained. “You are the one who’ off 
Easy Street. When you wake v0 in 
the morning and discover it’s ain- 


unbroken until the connection is made, as the seal delivery. a sleepless and irritated neighbors. jing you have to get up and ¢ to 
has the same diameter as the tube, and therefore, g al pony Ae ~ cerebration is @ work anyway. Me, I can turn over 
é will pass through any opening large enough for Be ‘ berg-like device which in- and go right back to sleep un'il i 
B ; lage : e cludes a microphone, an electric am- stops raining. 

6 the tube itself. Installation is extremely simple as ms plifier attached to an M-H heat regu- “You have got to get up and ‘art 
the uniform dead-softness of Dryseal enables it . lator, an oil burner nozzle, and a few hustling. Your wife wants a fur .0at- 

to be bent by hand with little effort. You'll also COPPER AND BRASS INCORPORATED assorted valves and relays, This She wants to go to Florida. She “ 

find, when you flare Dryseal Tube for compression Founded by Paul Revere in 1801 a ntnem is connected WHR wants a néw car. When are 30 be 

; fittings, that it does not split on the end. This i 230 Park ae ae going to get around to pay the ‘ids re 
aa ’ — e end. Lis 1s 30 Park Avenue, New York 17, New York When Fido feels called upon to doctor bills? And the house © ceds 

ause of the ductility and soft temper of the ; : ° ° * rouse a sleeping community with his fixing up, too. Some of your help th 

copper used. Mills: Baltimore, Md.; Chicago, lil.; Detroit, Mich.; barks, the microphone picks up his want raises. You need new fixt res bl 
Smedd ts tends te aun, lie euenaied. Los Angeles and Riverside, Calif.; New Bedford, decibelization, and the whole she- The government hounds you. ‘ie, ! 
ienensionsl teandends with wwe izes £ > Mass.; Rome, N. Y.—Sales Offices in Principal Cities, bang goes into action—culminating don’t have worries like that. Be 
nal standards with tube sizes from 4” to Distributors Everywhere. in the opening of a valve which’ tween the government and al! the 
gushes cold water into the dog’s do-gooders I live the life of J iley, 
: ’ puss. This facial dousing lasts only and I'll be enjoying myself 20 »ea!s 
oe ieee eee - as long as the barking. Wise pets after you're six feet under and push 

, cia oad soon learn that this humiliating oc- ing up daisies.” —_ 
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Movie Screen Proves Effective Sales Tool 


3 ; | ; “St ae 


This is the “miniature theater” which does a lot of selling for Colfax 
Radio & Appliance Co., Denver. 


Decler Makes Use of Mfr.-Prepared Sound 
Films To Sell Patrons Home Appliances 


DENVER—Setting up a “minia- 
ture movie theater” has done a sales 
job for Colfax Radio & Appliance 
Co., major appliance dealer here. 

The “miniature theater” is a par- 
titioned off room at the rear of the 
store, equipped with a sound movie 
projector, a 4 by 4-ft. roll-type 
screen, and a dozen folding chairs. 
Colfax Radio & Appliance Co. keeps 
the projector constantly loaded ready 
to demonstrate by movie the opera- 
tion of any major appliance carried 
in the store. Used for the purpose 
is a series of films, prepared by half 
a dozen leading manufacturers of 
refrigerators, washing machines, 
ranges, radios, and television equip- 
ment. 

“Before we went into this type of 
presentation, we checked with each 
supply source, and found that all of 
our manufacturers had at least one 
demonstration movie available,” a 
company Official stated. 

“These run anywhere from 5 
minutes to 15 minutes, and because 
there is a sound lecture accompany- 
ing, we have found that they can 
teach a group of 5 or 6 women more 
about the sales features of any par- 
ticular appliances in a few minutes 
than half a dozen calls by salesmen.” 

Thus, when a prospect drops into 
Colfax Radio & Appliance  Co., 
located on E. Colfax near one of 
Denver’s fastest-growing residential 


WHAT DO YOU WANT 


CONTROLLED? 


for Product or Process... 
in heating, refrigeration, aircraft or industrial 
Processing...in any application where 
q CONTROL is vital, you'll get 
better results for less money with 
General Controls in charge. 
FOR A BETTER ANSWER 
...f0 any control problem, 
check G.C. first. Get this 
new catalog or see a 
General Controls spe- 
cialist at any of our 
21 Branch Offices. 


GENERAL |{¢\ CONTROLS 


—_801 Allen Avenue, Glendale 1, 
California 


is 1, Denver 4, 
Kansas City 2, Min 


7, Seattle 1, St. Louis 12, Tulsa 6. 
RIBUTORS IN PRINCIPAL CITIES 


© 


suburbs, the salesman does not waste 
a lot of time in conversation, and 
pointing out facts in literature. 

Instead, if the customer is inter- 
ested in a home freezer, he takes 
her back into the theater, turns on 
the projector, switches off the lights, 
and a film is run, showing the con- 
struction of the home freezer and 
how to wrap foods for storage, while 
the sound track gives information 
on the economies possible with a 
home freezer. 

Similarly, if the customer is in- 
terested in automatic home laundry 
equipment, a.15-minute film gives 
the customer a working idea of every 
step in the washer’s operation, use 
of wringer, drier, etc. 

Included in the “film library” main- 
tained by the Denver appliance 
dealership are a number of cartoons, 
which have proven invaluable when 
large groups of women bring small 
children along. 

Frequently, ‘movie parties’ are 
scheduled, when a dozen or more 
prospects, accumulated over a period 
of weeks, are invited simultaneously 
to the store, served refreshments, 
and sit through a movie presenta- 
tion, covering all of the major ap- 
pliance lines carried in the store. 

Two or three cartoon films are 
interposed among the “selling fea- 
tures.””’ The result has been an ex- 
cellent sales volume. 


Buensod-Stacey Shows 
Air Conditioner Line 


NEW YORK CITY—A. C. Buensod, 
president of Buensod-Stacey, Inc., 
air conditioning and_ refrigeration 
engineering contractor of New York 
and Charlotte, N. C., has announced 
availability of the company’s new 
central station air conditioners, de- 
signed and built in capacities from 
7,000 to 20,000 c.f.m. 

These air conditioners are low in 
height and may be either mounted on 
the floor or suspended from the ceil- 
ing according to the company. 

They contain all of the component 
parts in a factory assembled unit, 
such as the fan, cooling coil, heating 
coil, humidifying sprays, filters, out- 
door air, return air and bypass air 
dampers, and space for the inclusion 
of electric precipitators, if so desired. 

The units are factory insulated and 


can be easily erected in the field | 


with no further insulation required. 


your shaft problems to us! For more than 20 years we have 
making precision shafts of all types for air conditioning and 
re'''geration compressors. We offer you the experience, the skill and 
facilities to produce exactly the kind of shaft you need. Send 
‘Prints for quotations on any type of shaft you may need. . 


MODERN MACHINE WORKS, INC. 


. 


Cadahy, Wisconsin 


th: 

bl, 
5854 & Kirkwood Avenue 

ee 


Groups Meet March 11 
To Set Up Michigan Rses 


LANSING, Mich.—Representatives 
of the seven chapters in Michigan 
and members-at-large of the refrig- 
eration Service Engineers Society 


_ will meet here at 1 p.m. Saturday, 


March 11, to take final action in the 
organization of an over-all Michigan 
State RSES. The meeting will be held 
in a community hall at 2300 E. 
Michigan Ave. 

A constitution has already been 
adopted by the temporary officers, 
and if the move is approved at this 
meeting, application will be made for 
a charter. There are some 250 mem- 
bers represented by the seven chap- 
ters in the state. 

Temporary officers aiding in the 
organizational meetings include 
Frank Frazee of Lansing, chairman; 
Eldon E. Thrash of Flint, recording 
secretary; Charles Earl of Detroit, 
chairman, nominating committee, and 
Inar Hansen of Flint, chairman, con- 
stitution committee. 


Woodson, Bozeman Names Goodwin 


MEMPHIS—E. D. Bozeman, presi- 
dent of Woodson & Bozeman, Inc. 
here, announced the appointment of 
Frank P. Goodwin as vice president 
and sales manager of the firm’s appli- 
ance division. 


Florida Baker Dealer 
Sells 368 Tons of 
Equipment In 15 Months 


CORAL GABLES, Fla.—In the 15- 
month period since it obtained a 
franchise from Baker Refrigeration 
Corp., the air conditioning division 
of Giffen Roofing Co. here has sold 
a total of 368 tons of Baker equip- 
ment, the company has recently re- 
ported. 

Ranging in capacity from 8 to 50 
tons, the equipment was _ installed 
in a variety of establishments—from 
La Belle Beauty Salon to the huge 
new bBelaire hotel. Among the 
Bakeraire installations are the follow- 
ing, listed according to ascending 
size: 

Parham’s Restaurant, F. B. I. Soda 
Fountain, Doctor’s Hall, Howard 
Johnson's, Ingalls Electric, Harbor 
Bar, Lounge Bowling & Grill, Alla- 
pattah State Bank, Second Chruch 
of Christ Scientist, Woodrum’s Furni- 
ture, as well as Sobel’s Cadillac 
Cafeteria. 

At the time the division was 
granted a Baker franchise, it was 
selling the % and %-ton individual 
room air conditioners made by 
Mitchell. 

The division is headed by “Jake” 
Hendricks and Bill Weber, engineer 
and assistant engineer, respectively. 


Booklet Includes Tips on 
Selecting Air Diffusers 


NEW YORK CITY—Profusely il- 
lustrated, a new 64-page “Selection 
Manual” has been brought out by 
Anemostat Corp. to simplify the 
selection of Anemostat air diffusers 
for air conditioning, heating, and ven- 
tilating applications. 

All 13 types of the company’s dif- 
fusers in all their sizes are covered 
in the manual, which gives various 
examples of how the selection should 
be made. Tables show maximum and 
minimum permissible neck velocities 
and cooling temperature differentials 
as well as performance data for all 


_sizes of all models. 


In the latter are included capacity 
in c.f.m., static pressure, and maxi- 
mum and minimum radius of air 
diffusion, all for various neck veloci- 
ties. 

Besides this information, there is 
considerable data on accessories, in- 
cluding deflectors and volume con- 
trols, plus suggestions on the installa- 
tion of diffusers. 


Distributor Opens New Building 


MIAMI, Fla.—Modern new build- 
ing of L. Luria & Son, distributor of 
electrical appliances, will be formally 
opened March 11. It contains 25,000 
sq. ft. of floor space. 
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Nothing like 
BREEZE 
CONDITIONING 


for hot weather 
PROFITS! 


When you can offer businessmen, homeowners and tenants 
something that will keep them cool—and that they can afford—you've 
got a real hot weather item! That's why Coolair Breeze Conditioning 
means a real profit to you—this Summer! 


WHAT IT IS. Breeze Conditioning cools through 
evaporation—in nature’s own healthful way—with 
a breeze! HOW IT WORKS. Breeze Conditioning ex- 


Leaders in 
the South 
for 22 years 


space! 


hausts a LOT of air QUIETLY. It is the lowest-cost, 
most effective, most healthful way to cool any 


Cash in on this 4-Point Program! 


1. THE RIGHT PRODUCT—There’s a Coolair Breeze Condition- 


to draw from. 


Name 


American Coolair Corporation 
Jacksonville 3, Florida 

If your Coolair proposition’s as good as you say it 
is—QUICK, please, tell me ALL! 


ing Unit for Every Cooling Job—from single rooms and 
offices to homes, stores, theaters and industrial plants. 


2. THE RIGHT SET-UP—The Coolair Franchise assures you of 
an adequate market area. There are now or soon will be 
distributors in most areas who maintain stocks for dealers 


3. THE RIGHT TRAINING—Authorized Coolair Dealers are 
qualified to make the proper recommendations to home- 
owner, architect and engineer alike! Personnel of authorized 
dealers are carefully trained under factory supervision. You 
profit right away from your Coolair franchise! 


4. THE RIGHT PROMOTION—Coolair backs up Dealers with 
planned promotion—advertising, colorful literature, store 
displays and selling tools—tailored for you—even direct-mail 
that can be mailed to prospects from the Coolair factory! 
Coolair helps its Dealers sell! 


You owe it to yourself to 
move in and profit with 
Coolair in your town. No 
obligation whatever in 
getting information. Send 
in this coupon today! 


Title 


Firm 


Address 


Town 


Zone 
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Dept. Store Ties Up with Refrigeration 
Service Firm To Solve Trade-in Problem 


BALTIMORE — When Hochschild- 
Kohn Co., department store here, 
found the appliance trade-in problem 
becoming “too tough to handle,” C. 
S. Denny, merchandise manager of 
the appliance division, came up with 
a solution. 

This was to make arrangements 
with a used-appliance reconditioning 
firm nearby, whereby the latter in 
return for exclusive representation of 


Hochschild’s, handles all _ trade-in 
refrigerators for the department 
store. 


Under the plan, both organizations 
profit directly. By seeing to it that 
the refrigeration firm gets first crack 
at all trade-ins offered, the Hochs- 
child concern maintains full, clear 
profit on every new refrigerator sold, 
as well as eliminating in advance all 
of the annoyances which come with 
guarantee maintenance, ‘“call-backs,” 
etc. 

At the same time, it is not neces- 
sary to “clutter up’ the new appli- 
ance department with rows of re- 
conditioned boxes. 

Here’s how the system works. 
When a customer demands a trade-in 
allowance—and 70% of Baltimore 
homeowners are doing just that— 
Hochschild’s calls the cooperating 
refrigeration firm, which sends an 
expert estimator out to look over the 
box, and figure its approximate re- 
sale price. 

From this, an “estimate allowance” 
is figured, which is telephoned into 
the appliance salesman handling the 
new-box sale. 


This is offered to the housewife, 
and if acceptable, the old refrigerator 
is picked up by the service organiza- 
tion, which then sends its check into 
Hochschild’s, for the full amount of 
the allowance offered. 

Simultaneously, the old refrigerator 
is picked up, transferred to the serv- 
ice shop, where it is put through a 
reconditioning program, which, based 
on mass production, results in com- 
plete reconditioning service at low 
cost. 

Specializing entirely in used refrig- 
erators, with 90-day guarantees, the 
service organization has built up a 
“waiting list’ of people who want 
particular sizes or brands of re- 
frigerators. 


Wallace Johnson Appointed 
First Murray Distributor 


MEMPHIS, Tenn.—wWallace John- 
son Distributing Co. here recently 
signed the first distributor’s con- 
tract for the Murray Corp.’s new 
line of electric and gas ranges, steel 
kitchens, and steel bathroom fixtures. 

Distribution of the line, which is 
manufactured by the Murray home 
appliance division in Scranton, Pa., 
is expected to start shortly after 
March 1. 

B. C. Gould, president, and C. H. 
Menge, vice president of Murray 
Corp. were on hand when Tom Hollo- 
way, president of Wallace Johnson, 
signed the pact. 


A. C. Sales Good, Too 


Refrigerators Account for 
61% of Major Appliance 
Sales In Dallas In 1949 


DALLAS—Sales of electric refrig- 
erators in the Dallas market ac- 
counted for 61% of the dollar volume 
and 48% of the unit volume of all 
major electric appliances sold there 
during 1949, figures issued by the 
Dallas Power & Light Co. revealed 
recently. 

Dealers of this city sold 24,346 re- 
frigerators last year for an estimated 
$5,599,580. Total unit volume of 10 
major electrical appliances was 50,- 
581 and dollar volume an estimated 
$9,092,635. 

In the same year, 2,715 air con- 
ditioning units were sold at an esti- 
mated $814,500. However, 18,463 eva- 
porative cooling systems were pur- 
chased by consumers at an estimated 
cost of $1,846,300. 

Clothes washers ran a poor second 
in the major appliance picture. Their 
sales numbered 11,676 and estimated 
dollar volume was $1,459,500. 

The other appliances ranked as 
follows: 


Estimated 

Unit Dollar 

Appliance Sales Volume 
Vacuum Cleaners .. 7,467 $635,460 
Home Freezers .... 1,592 398,000 
BU bab eras ess 2,180 283,400 
po eee er 1,330 279,300 
Dishwashers ....... 990 272,250 
Clothes Driers ..... 356 80,100 
Disposal Units ..... 509 63,625 
Water Heaters ..... 126 814,500 
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Only the great new Westinghouse keeps é 
ice cream “brick hard” through the entire =~ 
defrosting cycle! No other refrigerator 
automatically defrosts itself before frost 
builds up—so fast even ice cream stays hard 
...and no other refrigerator automatically 


disposes of defrost water. 


Alert Westinghouse retailers are featur- 
ing “Frost-Free” . . . in ads, billboards, car F 
cards and store displays. And they’re attract- 
ing customers by the score to see. . . and 
buy ... from the Westinghouse “Finest-in- 


°50” line. 


The amazing story of two bricks of ice 
cream is a top-notch sales clincher time 


after time! 


WESTINGHOUSE ELECTRIC CORPORATION 
Mansfield, Ohio 
See T-V's Top Dromatic Show. ..““STUDIO ONE”... Every Week 


Appliance Division - 
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This Ice Cream Test 
Clinches the Sale Hands Down! 


*Trade-Mark 
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CAN PASS THIS ICE CREAM TEST... 


The “Frost-Free” and “Polar Polly” dis- 
plays stop ttaffic ... provide plenty of 
action and sell. Other display and pro- 
motion material—Selling Books, Folders, 
Posters—make it easy to ““Demonstrate-to-. . 
Sell”’*the Westinghouse “Finest-in-’50” line. 


YOU CAN BE SURE.Firs bo 


The ice cream on 
the left has gone 
through the so- 
called automatic 
defrosting cycle... 
that on the right 
has gone through 
the ‘‘Frost-Free”’ 
defrosting cycle. 
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Calling Card That Gets Action 


REMEMBER ME? 


| called upon you recently with reference to the item checked below. If | car be 
of service on this or any other item, please call me. 


NATIONALLY ADVERTISED APPLIANCES 


HOME IMPROVEMENTS 


FRIGIDAIRE— DOMESTIC— YOUNGSTOWN KITCHE y— 
Refrigerator Sewing Machine VENT-A-HOO 
Automatic Washer FIBERGLAS— 
Ironer RADAIR— Owens-Corning— 
Dryer Heaters Insulation Acoustical "je 
Electric Range FLASSES = 
e CALORIC— WEATHERSTRIPPING— 
Home Freezer Superior Gas Range COLEMAN 
Hot Water Tank R FURNACE— 
Cooler FLINT 
Dehumidifier “ken Panel Brick Siding 
te Asbestos ngle< 
Air Conditioner FLOOR COVERING — 
COLEMAN— sphalt or Rubber Tile 
RCA VICTOR— Gas Water Heater Armstrong Linoleum 
BOB BATES, JR. Television Set ROOFING— 
RES. PHONE 4-2226 Radio THOR— LEB on 
1, aterproofing, 
os Phonograph sneeage Washer Rust Preventive 
VENETIAN B Ds— 
HOME MOTOROLA— Ironer HUNTER— 
Television Set Washer Attic, Window Fan 


Equipment Co. 

Ph. 33-2651—2529 Summer 
OPEN EVENINGS TIL 9 
“The Firm That Satisfies’’ 


$10 DOWN—$!0 MONTHLY ON APPLIANCES! 
NO MONEY DOWN—36 MONTHS TO PAY ON HOME IMPROVEMENT: 5 


4 Orders for Every 100 Cards Mailed 
Shows Selling Power of Novel Promotion 


MEMPHIS, Tenn. — ‘Remember 
Me? 

“I called upon you recently with 
reference to the item checked below. 
If I can be of service on this or any 
other item, please call me.” 

That brief message, set beside the 
picture of a smiling salesman, has 
proven to be a potent reminder to 
appliance prospects and the source 
of many sales for the staff of the 
Home Equipment Co., Inc. here, it 
was indicated by George B. Bates, 


president. 
Below the message on the return 
postal are listed the appliances 


carried by the store and a statement 
of payment terms offered. Under the 
picture is the salesman’s name and 
telephone number and the store’s 
name, address, telephone number, and 
slogan, “The Firm that Satisfies.” 

Telling how the store uses the 
postal, Bates narrated: 

“We have some 35 salesmen on our 
payroll. Each purchases this _ per- 
sonalized card at a cost of $16.15 
per thousand. It is our opinion that 
the average prospect is apt to mis- 
place the calling card or forget the 
name of the salesman who is making 
the contact. 

“Therefore, even though they might 
desire to purchase from this particu- 
lar salesman they do not know who 


he is or where to call him. 

“Also, sometime it is not too ood 
to follow up a prospect the fo'low- 
ing day with a personal call. With 
this in mind we conceived the idea 
of a personalized card carrying a 
picture. 

“This would impress upon the 
mind of the customer the name of 
the salesman who made the call, 
Also, they usually keep the card for 
further reference. 

“Our experience has proven that 
the cards pay off in actual sales by 
four orders for each 100 cards mailed. 
The idea is also novel enough to 
create interest. The average sales- 
man mails around 10 cards a day.” 


Kinney & Faust Sets Up 
Headquarters In Fresno 


FRESNO, Calif.—Kinney Brothers, 
major appliance distributor in the 
San Joaquin valley, has been reor- 
ganized as Kinney & Faust and will 
move its headquarters from _ Los 
Angeles to Fresno, Roland T. Kinney, 
president, has announced. 

The new firm was formed when E. 
Edward Faust, San Joaquin valley 
manager for Kinney Brothers, was 
made an officer of the organization. 
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General Supply, Parts 
Wholesaler, Opens New 
Building In Rochester 


ROCHESTER, N. Y.—The General 
suppl; Co. local refrigeration whole- 
galer, will formally open its new 
and modern headquarters building on 
Marcl 6, y I and 8. 

The vent has been publicized with 
an ad ance mailing of invitations to 
dealer. and servicemen throughout 
the ara. 

Alsc invited are market and super- 
marke: owners, hotel, bakery, con- 
fection=ry, restaurant, and tavern 
operat« rs, and the principals of local 
institu':ons and factory organiza- 
tions. | ewspaper advertisements will 
climax announcements of the big 
event. 

The company’s new building occu- 
pies an entire city block in the busi- 
ness center of the city. A spacious 
parking area has been provided. 
Sales and service facilities are com- 
plete in every detail, and have been 
designed to give customers a prompt 
and convenient source of all their 
commercial refrigeration fixtures and 
remodeling needs and requirements. 

Souvenirs for visitors, and the 
awarding of a television set and 


other prizes are included in the 
program plans. 
Equipment manufacturers have 


been invited by the firm to set up 
product display booths in the new 
showrooms for the event, with ex- 
hibits and demonstrations to be pre- 
sented in a manner similar to the 
bigger industry shows. 

The firm’s slogan is ‘Rochester’s 
Equipment Center for Modern Store 
Fixtures and Supplies.” 

Particular emphasis is to be given 
to the company’s line of commercial 
refrigeration compressors. The com- 
pany was recently appointed to han- 
dle the wholesale distribution of 
Servel condensing units and service 
replacement parts for the Rochester 
area. 


Robbins To Cover Denver 
Area for Bastian-Blessing 


CHICAGO — The Robbins Fixture 
Co. of Denver has been appointed 
distributor of the Bastian-Blessing 
Co.'s line of fountain-luncheonette 
equipment for the state of Colorado, 
Lawrence N. Lucas, vice president of 
the Bastian-Blessing Co., announced 
recently. 

The Robbins Fixture Co., founded 
in 1921 by Sam Robbins, who owns 
and operates it, is well known 
throughout the Denver trading area 
as a manufacturer and distributor of 
store fixtures, refrigeration equip- 
ment, and restaurant supplies. 

The company maintains a staff of 
five refrigeration engineers, and 
Robbins stated an adequate staff of 
sales engineers are ready to serve 
fountain operators and ice cream 
manufacturers with layout and sales 
assistance. 

The Robbins display room is lo- 
cated at 937 Santa Fe Dr., Denver. 


» 


Count these BENBAR features! 
They add up to MORE SALES! 


' ‘cally sealed condensing unit 


. 
_ ® covered door jambs—Frost break- 
' 9g k 
“ Trout. free capillary system 
Two “Pp door construction 
4 fiberglas insulation 
_ the ind of freezer that all America is 
emand: 


j. 2 standard sizes—14 and 17 cu. ft. 


DIST. BUTORSHIPS NOW AVAILABLE 


NO conte 
June }, 


vated price increases between now and 
20 In spite of steel increases. 


AUGUST G. BARKOW 
MANUFACTURING CO. 
2230 S. 43rd St., Milwaukee 15, Wis. 


Flying Back from Dallas Exposition 
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Following the Southwest Air Conuitioning Exposition recently held in 


Dallas, 
Typhoon 


air-minded Edward L. Garfield (in plane), 
Air Conditioning Co., prepares to fly Clarence L. Fleming 


executive of the 


back to Houston, where Fleming heads Fleming Refrigeration Co., a 
Typhoon regional sales office. 


* * * 


Executive Makes Business 
Trips In Typhoon Plane 


BROOKLYN—Dealers who handle 
the air conditioners manufactured by 
the Typhoon Air Conditioning Co. 
look forward to visits from Edward 
L. Garfield, Typhoon’s chief engineer 
and treasurer. Flying his own Beech- 
craft Bonanza, Garfield often drops 
in on dealers and takes them for a 
quick tour of their territories, or 
just for a ride. 

“Aviation is a most convenient 
hobby,” says Garfield. “I’ve been 
flying for about 10 years now, and 
I still get a thrill every time I get 
off the ground. That goes for the 
dealers, too, and at the same time 
I get fast transportation when I 
want it, and where I want it. Hopping 
from city to city, I can cover a 
week’s work in a day or two.” 

Besides trips around the Typhoon 
sales territories, Garfield also uses 
the plane on rare occasions for emer- 
gency trips. Last summer, when the 
manager of the Cornell Theater at 
Cornell university needed a compres- 
sor valve plate in a hurry, the Ty- 
phoon plane delivered it from New 
York City within a few hours. 

“It would be hard to make a profit 
that way,” Garfield admits, “but if I 
feel like taking the trip when an 
emergency call comes in, I just do 
it on my own.” 

The Typhoon Bonanza _ recently 
took its pilot to Dallas for the South- 
west Air Conditioning Exposition in 
a leisurely two days. Clarence L. 
Fleming and Frank Fallon, Typhoon 
regional sales distributors for Hous- 
ton and Dallas, respectively, each 
managed to get aloft during the 
exposition. 


Tyler Catalog Outlines 
Store-Planning Service 


NILES, Mich.—A new catalog 
detailing features on its complete 
line of commercial refrigerators and 
store fixtures has been brought out 
by Tyler Fixture Corp. here. 

Marked by an extensive use of 
color photographs and color printing, 
the catalog is bound with a plastic 
ring binder and sections on the 
various products are tabbed for easy 
reference. 

In addition to the catalog data on 
the various products in the Tyler 
commercial line, there are sections 
on modern production methods used 
in the Tyler plants, discussions of 
sales point in refrigerated fixtures 
as they relate to manufacturing and 
design techniques, and an outline of 
the company’s store planning service. 

In addition to color photographs 
of products (many being actual use 
shots) the product sections include 
black-and-white closeups of details of 
features and construction. 


Bush Mfg. Co. Directors Vote 
2 Dividends Payable April 1 


WEST HARTFORD, Conn.—At a 
meeting of the board of directors of 
The Bush Mfg. Co., it was voted that 
a dividend of 28% cents per share 
be declared on the 444% cumulative 
convertible prior preferred stock, 
payable on April 1, to stockholders 
of record as of March 15. 

It was also voted to declare a 
dividend of 31% cents per share on 
the 5% non-cumulative preferred 
stock, payable on April 1 to stock- 
holders of record as of March 15. 


A. B.C. Electric To Stress 
Repair Work at New Site 


LINCOLN, Neb.—The A. B. C. 
Electric Co. has moved to new 
quarters at 2348 “N” St. where a 
38-ft. by 88-ft. brick-front building 
has been constructed especially for 
efficient shop operation, it was re- 
ported by A. B. Whitmer, president. 

The firm has discontinued sales 
of major appliances and will con- 
centrate on electrical contracting, 
electric motor rewinding, and re- 
pairing. It has been appointed as an 
authorized General Electric motor 
and control sales and service agency. 


Records Back to 1925 


Complete File of Customer Purchases of 
Appliances Helps Firm Handle Servicing 


ERIE, Pa.—No sale is complete at 
the big stores of the Arthur F. 
Schultz Co., unless supported by a 
full and complete service to guarantee 
customer satisfaction. Maintaining a 
service department is an important 
and highly specialized part of the 
organization. 

Under the supervision of George 
Sontag, the service manager who 
has a service record of 14 years with 
the company, a complete file on cus- 
tomer appliance purchases has been 
built up dating back to 1925, and a 
complete stock of parts is carried to 
put equipment in good condition, no 
matter what the age. If any part is 
not on hand, it can be secured in 
three days. 

The service department at the 18th 
St. plant consists of all factory- 
trained men, who are specialists in 
the three major departments repre- 
sented as (1) domestic service, 
covering refrigerators, washers, iron- 
ers., etc.; (2) commercial, including 
walk-in cooler and equipment for 
stores, ice cream bars, and (3) tele- 
vision. 

A 24-hour service is maintained, 
with three men on duty all night for 
immediate call. 

Al Ritter, who has been with the 
company for 15 years, is the parts 
manager, his department having re- 
cently been completely remodeled at 
the 18th St. building. 

Ten cars cover the city and ad- 


joining counties in providing service 
for Schultz customers. Each man 
carries his own tools. 

Parts are sold at retail to cus- 
tomers desiring to make their own 
repairs. As a further service, cus- 
tomers may leave parts at the 14th 
and State St. store, where they are 
picked up, the customer being advised 
by phone when the part is ready for 
delivery or pick-up. 

The entire service department 
meets every Saturday morning and 
Monday evening to discuss new prod- 
ucts and exchange ideas. 


Conference at Schaefer 


Completed by Field Men 


MINNEAPOLIS—Two new district 
factory representatives, E. R. Moesle 
and W. Gordon Wright, attended the 
recent sales school and conference 
held by Schaefer, Inc. for all the field 
sales personnel at the factory here. 

Moesle represents the company in 
Pennsylvania, New Jersey, and Dela- 
ware with headquarters in Harris- 
burg. Wright’s headquarters are in 
Atlanta, and he handles sales con- 
tacts in Tennessee, Alabama, Missis- 
sippi, Georgia, and Florida. 

A. H. Rose, Schaefer vice president 
in charge of sales left the factory 
soon after the conference to conduct 
regional presentations. 
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FHETROIT CERTIFIED VALVES 


No. 777 Y2 and 1 Ton, Freon-12. 


/ 
%* Simple, compact, a 
% Large wrench flats— 


* Cartridge needle and seat assembly simpli- 


fies cleaning and inspection. 


% Accessible superheat adjustment. 
% Stainless steel and bras: throughout. 
ngth. 


% Anchored Capillary fo 


rou 
% Polished Flare Faces 


% Ball-Type Needle gives desirable flow char- 


acteristics. 


% Interchangeable Inlets “%4 and % SAE. 


ETROIT 


5900 TRUMBULL AVE., DETROIT 8. MICHIGAN 


Division of Amraicay Raptor & Standard Sanitary conronarion 
Canadian Representatives: RAILWAY & ENGINEERING 
SPECIALTIES, LTD.—Montreal, Toronto, Winnipeg 


d rugged construction. 
for standard wrenches. 


valve right on the job. 


Y 


LUBRICATOR COMPANY 


No. 777-E (with external equalizer) 
1 and 2 Tons, Freon-12. Can be 
changed to internally equalized 


No. 777-PL (with pressure 
limit) Ya, 1 and 1¥%% Tons, 
Freon-12. The only expan- 
sion valve accomplishing 
this feature with only one 
charged element. 


DETROIT HEATING AND REFRIGERATION CONTROLS ¢ ENGINE 
SAFETY CONTROLS ¢ FLOAT VALVES AND OIL BURNER EQUIP. 
MENT e DETROIT EXPANSION VALVES AND REFRIGERATION 
ACCESSORIES ¢ STATIONARY AND LOCOMOTIVE LUBRICATORS 
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Detroit Commercial Installations Rise 


5% over Record Established In 1949 


(Continued from Page 1) 
pared with 85. In both years, how- 


mS 
7 


1949 Remote Commercial Installations by Size by Month 


‘Pie’ Chart Shows How Contractors Shared 


ever, the largest machine to go in 
was a 400-hp. job. Over 

An examination of the table show- Month %hp. % % 1 1% 2 3 5 5* Total 
ing the installations by month reveals January 24 32 25 18 8 10 4 3 3 127 
that September was the best month February 33 25 32 32 13 10 7 7 4 163 8 rs 
in 1949. This was also true in the March 27 38 43 36 16 7 1 2 11 181 
preceding year. In 1949 there were April 36 23 30 29 17 14 2 1 7 159 é 
235 installations during September, May 31 35 44 21 19 6 11 7 9 183 2 086 U its - 
while in the same month of the June 29 36 43 37 20 8 14 3 6 196 ’ n ne a ee 
previous year 251 units went in. July 31 34 37 41 19 13 7 6 4 192 

Second best month last year was August a a) a ee Se Se 142 Firms oye 
November with 212 units, while June September 18 43 59 49 28 20 12 4 2 235 a “ 
(196), July (192), May (183), and October 25 36 20 25 15 6 9 2 1 139 
March (181) were next in order. July, November 41 ~ 39 31 48 22 16 13 1 1 212 T 
November, and April had ranked December 29 16 27 28 14 . hon 1 5 130 4 
second, third, and fourth, respec- Total 353 388 423 407 205 126 87 39 58 2,086 ~ 


tively, during 1948. 

Lowest months in 1949 were Janu- 
ary with 127 and December with 130. 
This would appear consistent with 
normal expectations, but in the pre- 
ceding year the lowest month was 
June, likewise with 127. The latter 
very probably reflected the threat of 
“recession” which was so predomi- 
nant in business and governmental 
circles in the spring of 1948. 

Also of interest is the table com- 
paring remote unit sales by make 


*Includes 10 7%-hp. machines, 15 10 hp., 12 15 hp., four 20, three 25, two 30, 
three 40, two 50, one 60, one 65, two 100, one 105, one 125, one 137, four 250, 


one 350, and one 400- hp. compressor. 


three years shown. It was also first 
in 1946. Make “B,” however, gained 
one notch last year, moving up from 
third position. This forced the sec- 
ond-ranking make down into ‘C” 
position for 1949. 

A close check of the figures will 
also show the interesting fact that 
those makes in the first four places 


preceding year. 

Just as there are the top-flight 
leaders in sales by make, the con- 
tractors who put in the commercial 
units have their outstanding leaders, 
too. For example, in 1949, 10% of the 
contractors installed 51% of all the 
units. 

There were 142 contractors listed 


i 


in 1949; 136 in 1948. Contractor “B” 
was credited with 167 last year; 135 


# 


* * 


How Contractors Ranked In 


for the three-year period of 1947 of 1949 likewise occupied the first as installing the 2,086 units in 1949, ‘ 
through 1949. This table not only four positions in the preceding years, compared with 140 contractors in- in 1948. Last year the top contractor Installations of Remote Estal 
indicates how the various makes although there was some jockeying, _ stalling 1,987 units the previous year. accounted for 8.9% of all the units P : | 
ranked in sales but further shows’ except for make “A.” But it is interesting to note that the that went in, while the second con- Commercial Machines pie 
how the 1949 ranking stacks up with In all, gains in rank were chalked top two contractors themselves ac- tractor sold 8.0% of all the units. In Detroit In 1949 Bake 
that of 1948. up by 10 makes. Eight were un- counted for 82 of the 99 more units Running somewhat behind the top Bana 
It will be observed that make “A” changed in 1949, while six fell be- sold in 1949 than in 1948. two was contractor “C” with 112 en Bank 
has been in top position for the hind the rank they held in the Contractor “A” installed 186 units installations, equal to 5.4% of the ay epaaepeos Ne. % Beer 
@ total. ME -Avewsbeevantowuan 186 8.9 
"| The combined total of the first 14 Bo ...........0ce0s. 167 8.0 fee 
contractors (‘‘A”’ through ‘“‘N’’), how- Pe Pe ee 112 5.4 Bowli 
ever, amounted to 50.9% of the year’s PF -nviesgesusds aha 84 4.0 Brew 
installations in 1949. > Scare enae aa yateek 69 3.3 Cafet 
Thirty-three contractors, represent- TT To eee 66 3.2 Cance 
ing 23%, made only one installation eer ar re 55 2.6 
BALANCED-ACTION apiece, which altogether was but Me. A dkASS wihexaaenun 51 2.4 — 
I APHRAGM 1.6% of the total units installed. BE thancaseaaeunnane 49 2.4 Chem 
) There were 19 firms who installed @.. srerimnsessdanena 48 2.3 Churc 
two each, 10 who installed three Me) kjxvadaeeeersk eek 45 $3 Cigar 
PACKLESS VALVES each; 14, four each; two, five each; | eee 44 2.1 Club 
three, six each; five, seven each; rer rr ese 43 2.1 CO> 1 
‘ three, eight each; one who installed : A eee ER ee Te 41 2.0 Colles 
esr nine units; and three firms who each ae Vetkcowassburt yess 39 1.9 
eee ? Piagat Colleg 
put in 10 machines. er. athivadcedersious 38 1.8 Comn 
Represented in the table which Me dkbenadvntacccyes 38 1.8 
and First Choice of Contractors and Servicemen shows where the commercial units Ro vsseces.csc00 8617 TB Conv 
were installed are 71 different cate- Ee 35 1.7 Court 
e . : ° 
s gories, which, in all, account for E tswavevndineetnee 34 1.6 : 
Because of these Field-Proven Features SS 2S * Mepalahctarinsie: ae bans 
This is a considerable increase in  iscsnvbsvccesade’ 31 1.5 Dairy 
number of categories over 1948, W nccccceveccescoes 30 1.4 Delics 
which listed 57, but the number of Me .6oNeseheds oak ves 24 13 D. 
establishments is only 13 more than BD vvcceceeeescesnns 21 1.0 as 
POSITIVE the 1,590 recorded in the previous = Z ........ eee ee ees 211.0 I Drug 
year. (MR eer a 21 1.0 Drugs 
OPERATION Predominating in 1949 as usual are Be sesdissiatek cr: 19 9 Flectr 
food stores (including the supermar- APT ee eee 19 9 Electr 
@ A Balanced-Action valve is non-directional. ket as well as the corner grocery). DD ............... 18 8 exhib 
According to the permits taken out, ee re rer 18 8 Facto 
P ° P 1,021 units were installed in 763 ES ere eee 18 8 Fi 
@ It cannot stick shut regardless of pressure differential above Seah aces, She thls Gencenk tee NS ae ee 16 T a 
or below seat. approximately half of all those in- me ‘xvaneees vances 16 1 Floris 
THE VALVE ITT (1 cement ( l | stalled in Detroit last year, and Be” (hence anctiase. 16 ei Food 
WITH THC a eS leeF?rltc kB TOC p represent quite a gain over the pre- re #vesnssoshasees 16 7 Food ; 
BLUE OVAL => — ae © Valve will operate even ceding year. In 1948, 857 units were CCE TELE ee 15 7 maa : 
aati: eal itmandee: C high vacuum exists installed in 691 food stores. Be sasvensunwsden 15 - Fur v: 
valve seat. Mote baw Ranking second were taverns (in- ) Eee eee 15 1 Garag 
pressure it equalized! below the seat and there cluding bars, cocktail lounges, night NN ............... 15 1 HB Green! 
hannel resulting in| « P 
seu ond postive} iS @ high pressure above (Concluded on next page) OO wrereseceeeeens 14 ‘7 wall 
= opening action. th Th d an Coeeeseseecesses 14 Hospit 
7 e seat. This condition is a a aes . MeO 14 
‘ , 4 Installations by Make of Remote bos ee-qunwakanen 13 a yal 
; é ; requently encountere Commercial Machines In Detroit 4 eaennnanieatade o a Ice di: 
x . o. ! a. ee. =~: 2eheeeeeseunees J I 
J when pumping down or =| During 1947, 1948, and 1949 uv 12 a hes. 
evacuating a part of a VV cece eenceeeeees 11 ‘6 Labors 
1949 ———Sales—  —— MEE cavdvisikeenean 11 6 Locker 
system. Ranking 1947 1948-1949 Te 11 ‘6 i Meat | 
7 6=—hlt(<i‘(léSWTADUDACAA DACWIECC WAIWE | 9 ween Ane e ccc 3 I 4 
3 DIAPHRAGM PACKLESS VALVE 4 snes i=—_.. ¢ 
ee tee . Nurses 
LOWER in Height and LOWER in Pri TWO-PIECE UPPER VALVE STEM ae: Keceeieeda 316 309 225 3 Installed 8 each 24 1.2 Offic 
WER in Height a in Price ° ° 
Zor L _ Life a, avensinaes 174 149 196 5 Installed 8 each 35 Li Orphan 
Onger taphragm | PE rerocere 1 3 Installed 8 
It contains all the field proven advantages such Fi Me mrad - 2 Inst ted ; a a 4 “ia 
Bal d-Acti i P The lower section of the two-piece upper valve ite: it wat" 102 132 ane eac 10 , Photo 
2 RnR He Guan CE Se Tee stem is a non-rotating floating bearing plate pe ok pe oy = ee 132 92 128 14 Installed 4 each 56 2.8 Pie m: 
laminated diaphragms of dissimilar metals, pos- which minimizes torsional wear and strain on non-rotating ERY secsaseees 45 67 128 10 Installed 3 each 30 14 Pool r 
itive spring action, long-life composition seat diaphragms. a bearing | ae 185 128 102 19 Installed 2 each 38 1.8 Power 
3 disc and easy grip hand ‘ Tn) -wecsamants 48 108 50 33 Installed 1 each 33 1.6 Prison 
A a wheel. "e errr ern = i 48 Total 142 2,086 00.0 Railroa 
i Sige Range: 4’ through 1 EASY DIAPHRAGM INSPECTION §§§€. “mmm ow rs ram 
%” OD. errs 36 24 24 —~ & Reside: 
; AND REPLACEMENT Ore ee 24 17 24 : Salvati. 
Note two-piece upper ; Or pugaerans 30 15 22 Number of Remote Commercid & saus: 
stem ond positive seal be- When valve is in full open position, lower stem ay alied te P- 28 20 20 Sch 
tween balancing channel back seats on spring cage. Spring tensioned - nalllye sowing | > SP iaaeadalalaaia Installations : troil 00. 
and bottom diaphragm ball check seals off balancing channel with when valve ie i ee ” 15 16 by om Te 2 Stadiv 
while valve is in closed valve chamber under line pressure permitting back-seated Ee SSs tiweRe 14 17 8 For 1946, 1947, 1948, and 1949 Stora; 
position. access to diaphragms after bonnet is removed. a SUEEWES HS 23 17 8 Store (, 
peeeNewas * sl 7 Tavern 
Complete Size Range for %” '  peeeege: 8 10 q Sie a 1946 19471948 e Telep}:. 
1%" 0. D. « c , 5 CT oe * 3 7 396 329 388 : Theater 
through opper tubing Rew 9 5 7 % 416 510-395 -- Truck: 
we edndwenene * * 6 % _ 263 415 384 Truck 
SEE. YOUR WHOLESALER Others ..... 37 23 16 1 263 «384352 A Unknoy, 
Valves, Driers, Strainers, Control Devices [\\ la Total ....... 2,093 1,987 2,086 - = SS SS ee to 
oat twtcareis PRAY BEENRY VALVE CO. ic: «sew 32 3 ae 
and Air Conditioning and , ) D ’ X-ray 1; 
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September Still Proves Busy Month for Commercial Installations 
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Where Remote Commercial Machines Were 
Installed In Detroit In 1948 and 1949 


10% of Contractors Handled 51% of Jobs-- 


(Concluded from preceding page) 


Newcomers to the listings (as 


Five New England Outlets 


-—-.-e- - 


Named for Universal Line 


LIMA, Ohio—Appointment of five 
new distributors in the New England 
states for the Universal refrigera- 
tion line was announced by Harry 
M. Parsons, executive vice president 
and general manager of Refrigera- 
tion Sales Co. 

Tracy & Co. of Providence, R. L., 
is the distributor for Rhode Island 
and the Cape Cod area; Signal Dis- 
tributing Co. of Boston has the 
eastern Massachusetts and the New 
Hampshire area; Graybar Electric of 
Springfield, Mass., covers western 
Massachusetts and all of Vermont; 
Standard Electric Co. of Bangor, Me., 


‘has the northern part of that state; 


and Edwards and Walker of Port- 
land, Me., has the southern section. 

Universal refrigerators and freez- 
ers are being manufactured for Re- 
frigeration Sales Co. under contract 
by Artkraft Mfg. Corp., here. 


Omaha Appliance Dealer 
Purchases 2 Buildings 


OMAHA, Neb.—Henry H. Weiner, 
vice president and sales manager of 
Weiner Auto & Home Supply Co., 
has purchased two buildings at the 
corner of Eighth and Harney Sts. 
from the Midland Realty Co. for 


1 In —— 1948 —— — 1949 clubs), with 310 units going into 217 compared with 1948) include two in- 
le Establishment No. Units No. Units establishments. This is a gain in  stallations for the Salvation Army, a $75,000, and he reports that his firm, 
units but a loss in number of taverns’ water-cooling job in a railroad sta- which carries home appliances, will 
; Apartment house ........-..++.sse: 7 LJ 8 ° over the 1948 figures. tion, a cancer research laboratory, an move into the new location from 
ca agg gy” 02 iid ema A aha el al dl : s “a Restaurants were third with 254 electrotype shop, ice vending ma-_ the present store at 1324 Capitol Ave. 
Bakery and bakery shop ............ 45 45 27 29 units in 209 establishments, which is chines, a pool room, and a job at The buildings contain 67,000 sq. ft. 
Banana storage .........++.ssseeerees 5 9 3 5 slightly under the 1948 record of 277 the zoo to store food fed to the of floor space and are served by rail 
% = le Re ONS AER AER CHEE TS R. - : a < units in 227 establishments. animals. trackage. 
WOT BTOTO wccccccccssccccscccessscces 
Oe ns a csceceewaiixnenesaas af < 2 2 
8.0 HM Bottling plant ................ceceeees 3 3 4 4 
ry eerie rere re ree 5 5 4 4 YO U WA AN | T e D : T 
: EE, aicasthaed 6A dR Ce CARRERE SRS 4 5 3 6 
3.3 0 ES Ire er ee rT ere eee 9 25 1 2 i) eal 
3.2 Cancer research laboratory .......... is ai 1 1 ~. a= 
2.6 Candy manufacturing ................ 3 3 1 1 
2.4 Or Pr rT eee eee 3 3 4 4 
2.4 Chemical manufacturing ............ 2 2 god 
2.3 RS eer rrr ee Ter Peer reer Sec 2 2 
2.2 CHORE TAOUOEY aces ci ccs vcacseniesvvees 1 1 sits i 
eran tet cei Vel antiannaens 13 27 14 16 
2.1 ce ee ee ra 1 1 2 ax 
fl RG Re 2 2 
1.9 CE GRUNUEN leis su dacadavenienese 1 2 
1.8 Commercial (unspecified) ............ 16 17 1 1 
1.8 Confectionery ........ceccccesenscsees 40 51 15 16 
1.7 CU vine uc ane aaah atc Maw ee 3 5 1 2 
17 Cee rere es eee 1 1 os 
eer en cs wsicer kets 5 5 14 20 
1.6 SC ee ee re ee Tee 7 11 11 18 
1.5 PE EE. ib vcee. cones thoes derevsnenes 5 5 
1.4 DEED Nc ivssseneFasresdavawase 3 4 
1.2 BM Department store ................0.+5 1 17 15 23 
1.0 | RPPCVETUC CEL TET URS Tee re — iy 1 a 
1.0 DPUR WARUTACTUTING 6.606 cc ccesciess 4 20 3 4 
1.0 BR rae eereeye er ere rer Te 19 48 34 54 
9 Blectroplating GOP «....csscccssosces 1 1 re 
9 a err rere oe or 1 1 
8 BE rere cdacintssvasssneenisaeed 1 1 re 
8 rer rr rrr er tie 3 3 10 11 
8 a ee Pee ee Teer Core 5 5 1 1 
fl Ret ROPNNN <5 oa sdicosedeatsavdeees 1 1 1 1 
. AREER Serer rere rr rr 41 43 35 35 
ne POOR NOOUIIIIN Cis cep sie nesses seenas 6 6 6 9 
1 I oe eats Std ga cchen dents 691 857 763 1,021 
1 RO WEEN oc ccdvvrsdbetvaneess 24 27 13 19 
“i SEE. Neth GoecdaNdevhasseeneweees anes ee 1 1 
a —RRETERES Fate baer are Sen eee ies mi 1 1 
a DN, nis ccaksanhacken svenneuss 1 1 ss 
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EE. cach na usenncsnde se cnnantas 11 28 14 14 
CO i i inca ntied 5 5 7 9 
. Ice cream manufacturing ............ 5 8 i 
: PEE Vcc cdecvaeves ctaeanen ks saa 9 9 
a RN ctirn es pcushapucvaedscin nese’ 4 5 1 1 
6 RT > oan ass ceeienannonadain’ 1 2 
6 REE? clinch étececvons euavannes 3 4 2 2 
6 ST MEY dred cad uirnkengyaceditcnsies set 1 2 
6 BE Meat packer .........0..cceeeeeeceees 12 15 14 20 
1.4 PORES Se err 1 2 pens 
F;- = NE de sncreenartereceeses = : : : % Produced by Wolverine at the demand of 8 Crimped and solder-sealed at both ends to 
as ie cg: 4 1 2 refrigeration wholesalers and their cus- assure you of a smooth, clean, mirror-like 
; — manufacturing peaiesinwnci se 1 1 . : tomers. finish inside that makes for dependable 
ry StUdIO oo... esse etre nets ees 
14 as “ao ee cape ~ : W One continuous piece of tube coiled on one perrenmante 
u Power Mere es = 1 1 diameter. 7 Packed in individual cartons that give sturdy 
. PO sirinbebenccosaM naeadin cae weak’ 1 2 on bes ° P ‘ 
WOM es eeesscseeccceteneeeseseees , . rotection to the 50-ft. coils an 
00.0 Raltroad UE kiceie cicucunSvungaanede wa iad 1 1 W Soft throughout its entire length. P : ; : a provide 
a Resta e ecily UCR ae 227 277 209 254 convenience in handling and a quick iden- 
esidenc e . 
gf Satin Army EI oS 2 2 |W. Easy to use. tification to contents. 
re — © manufacturing .............- 1 1 5 5 
trol a ‘tvibssadeheusecekwabacasaweaass 5 
ten - om 3 OO WOLVERINE TUBE DIVISION 
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1 ae ame Cereresseers| - ; ; Calumet and Hecla Consolidated Copper Company 
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42 — refrigerated ..........+.++++. “° 10 ” Plants at Detroit, and Decatur, Ala. 
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Frozen Food Packers Prepare Action 
Programs To Tackle Industry Problems 


Of Standards, Grading, Freight Rates 


WASHINGTON, D. C.—Plans for 
coping with a number of important 
industry problems were developed at 
Chicago early in February, when 
closed meetings of directors and com- 
mittees of the National Association 
of Frozen Food Packers were held 
in conjunction with the Frozen Food 
Industry Convention. 

Announcement of these plans was 
made just recently by NAFFP secre- 
tary-manager L. S. Martin, who ex- 
pressed confidence in the ability of 
the industry to make real progress 
during the coming year in overcom- 
ing its problems through the action 
programs worked out at the Chicago 
meetings. 

In the vital field of food and drug 
administration standards, the NAFFP 
Research & Standards Committee, 
under the chairmanship of Dr. K. G. 
Dykstra, of Birds Eye-Snider, devel- 
oped a detailed plan for assembling 
data on frozen asparagus and peas 
with which to formulate an over-all 
united industry position which will 
be presented when F.D.A. hold hear- 
ings on these products. 

Careful preparation of data and 
the integration of the views of all 
industry factors into a consolidated 
position will go far in assuring that 
the mandatory standards issued will 
be compatible with the industry’s 
practices, Martin said. This program 
of preparation for standards hear- 
ings was approved by members 


of the NAFFP board of directors. 

Significant progress in working out 
a solution of USDA grades prob- 
lems was made at a meeting of the 
Research & Standards Administration 
of the U. S. Department of Agricul- 
ture. 

Because of persistent problems that 
have confronted many packers as a 
result of these grades, the group at- 
tending this meeting agreed to a 
plan whereby copies of proposed 
grades, prior to their issuance even 
as tentative grades, will be dis- 
tributed by the association to the 
industry men for review. 

In this way, the frozen foods indus- 
try, through the association, will 
have an opportunity to call attention 
to objectionable features of the 
grades and propose suitable revisions 
before the grades are issued by the 
Department of Agriculture. 

In addition, the USDA has agreed 
to provide the industry with the 
visual aids used by federal inspec- 
tors, in order to promote better 
understanding of the grades by those 
in the industry using the grades. 

The Warehousing & Transportation 
Committee discussed a number of 
problems in the field of rates and 
were favored with short talks by rep- 
resentatives of the American Asso- 
ciation of Railroads and of the U. S. 
Department of Agriculture. 

The AAR representatives described 
their work in attempting to develop 


Keeping Meats Cool Builds Customer Confidence 


® 


an all-purpose refrigerator car and 
their exploration of the feasibility of 
palletized loading of refrigerator 
cars. The USDA representatives des- 
cribed the work planned by the de- 
partment in the field of truck trans- 
portation. 

As this meeting developed, it be- 
came increasingly clear that the in- 
dustry’s transportation problems, par- 
ticularly in the field of rates, have 
become so numerous and so serious 
that the existing association commit- 
tee should be expanded to include a 
larger number of industry represen- 
tatives. With a larger and broader 
membership, the committee will be 
able to operate more effectively in 
its efforts to reach a solution to these 
problems. 

The chairman of this committee, 
D. G. Hickey, of the R. D. Bodle Co., 
recommended that this step be taken, 
and the action was subsequently ap- 
proved. 
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Whether your cooling problem is one of high or low temperature applica- 
tions, large or small requirements, there’s a McQuay unit you can specify 
with complete confidence, for every purpose. 


Among the models presented here, the Two-Way, Radial, Pacemaker 
and Panel Type Units are for refrigeration requirements above 35° F. 
The Dual Purpose Unit is the answer to critical temperature require- 
ments above 32° F. where a satisfactory method of coil defrosting is 
necessary; also for low temperature applications down to —10° F. 


The model L ZerOpak is available for larger requirement low tempera- 
ture applications. All McQuay Units, of course, have the famous Ripple 
Fin construction with copper tubes locked to plate-type aluminum fins 
by hydraulic expansion. Write for Catalog No. 96. 
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1607 BROADWAY STREET N.E. 
MINNEAPOLIS, MINNESOTA 


View of the air condi- 
tioned cutting and pre- 
packaging room at Bet- 
tendorf’s Market in St. 
Louis. The temperature in 
this room is held at less 
than 50° F. to keep the 
meat at proper tempera- 
tures. 


Pointing Up Refrigeration 
From Packer to Customer 
Wins Goodwill for Market 


ST. LOUIS—Dramatizing to meat 
customers the fact that all Grade A 
meats handled are refrigerated from 
packing plant to the final customer 
has helped to build meat sales for 
Bettendorf’s Hampton Village Super- 
market here. 

Bettendorf’s pioneered the field in 
St. Louis recently, when the store 
installed the first self-serve meat de- 
partment in the city. Now, the cus- 
tomer may order either from a staff 
of eight butchers on duty in a 16- 
case service island, or select from 
a 60-ft. long self-service department 
equipped with Hussmann open refrig- 
erated cases. 

To build confidence in quality of 
meats, Bettendorf’s proudly exhibits 
the huge refrigerated storage rooms 
and butchering department at the 
rear of the self-serve department, be- 
hind a white enamel partition. Much 
stressed is the fact that all meats 
come into the big 25 by 15-ft. walk-in 
cooler through a rear door, and are 


| properly aged, inspected, and stored 


at low temperature. 

Next, likewise emphasized, is the 
fact that all meat cutting and slicing 
is done by butchers in a “vestibule 
room” which is air conditioned to 
below 50° at all times—which means 
that even through processing into 
retail sizes, the meat is protected by 
low temperatures. A 5-hp. package 
conditioning unit provides controlled 
cold in the processing rooms, which 
are equipped with meat_ saws, 
tenderizers, scales, antibacterial 
lights, and slicers. 

Responsible for explaining the sys- 
tem, and assisting customers with 
self-service selection is a “front man” 
on duty at the self-service meat de- 
partment. Pointing out all of the 
above facts, and occasionally taking 


a customer on tour of the preparation 6 


rooms has built much goodwill. 


Lawrence Lucas ; Appointed 
Bastian-Blessing Vice Pres. 


CHICAGO — Lawrence N. Lucas 
has been appointed vice president of 
the Bastian-Blessing Co. here, ac- 
cording to President Lewis G. Bless- 
ing, following a recent meeting of 
the company’s board of directors. 

Lucas has been associated with 
the Bastian-Blessing Co. for 13 years, 
the past six years of which he has 
served as sales manager of the com- 
pany’s soda fountain division, a 
position which he continues to hold. 

Lucas also is currently serving as 
the chairman of the executive com- 
mittee of the National Soda Fountain 
Manufacturers Association. 


Elmira RSES Installs 
Officers at Dinner Meeting 


ELMIRA, N. Y.—Elmira chapter, 
Refrigeration Service Engineers So- 
ciety, installed officers at a dinner 
meeting at the Hotel Langwell. 

New officers are: president, Earl 
Dee of Corning; vice president, Leon- 
ard Dee of Corning; secretary, C. 
Donald Adair of Elmira; treasurer, 
Harold Beach of Ithaca; sergeant-at- 
arms, Daniel J. Mahar, Elmira. 


Smith Sells Roy Ward" Interests 


CONWAY, Ark.—Noble H. Smith 
of Conway, secretary-treasurer of 
Roy Ward and Associates, air condi- 
tioning equipment dealer of Little 
Rock, Ark., has announced that he 
has sold his interest in the business. 


Scientists Work To Mcke 
Fruit Breathe Correctly, 
May Alter Citrus Storage 


LOS ANGELES — Research Cien. 
tists at the University of Calif nj, 
here are on the verge of g “ting 
fruit to breathe right. If they sy. 
ceed, the present system of . itrys 
fruit and avocado storage wi! bp 
revolutionized and there’ll be finer 
fruit on American dinner tab::s. 

The work is going on in the upj. 
versity’s subtropical horticulture lap. 
oratory under Dr. Jacob Biale ar | his 
assistant, Roy Young. The hea t of 
the experimentation is an elect onic 
device called an oxygen ana yzer 
developed by the Beckman Electric 
Co., Pasadena. 

The analyzer has a mag etic 
oxygen recorder and a Brown ‘ lee. 
tronic potentiometer” which me: sure 
oxygen, carbon dioxide, and inc dep. 
tal gases with 99.99% accuracy, 

Because fruit breathes like human 
beings in that it takes in oxygen 
and gives off carbon dioxide, the 
oxygen content of the air in which 
the fruit is stored often detern:ines 
how it will last, Dr. Biale said 

The oxygen content of incoming 
and outgoing air is measured in spe- 
cially devised storage jars of fruit 
with no interference by other common 
gases. The analyzer keeps a record of 
24 jars of citrus and avocados simul- 
taneously. 

This enables Dr. Biale and his as. 
sistants to keep track of the respira- 
tory processes of fruit under vary- 
ing temperatures and in combinations 
of gases piped in. In this way they 
hope to find the right combination 
to prolong to a maximum the life of 
fruit in storage. 

“Too-energetic” breathing or com- 
plete suppression of breathing cause 
rapid deterioration in fruit, said Dr. 
Biale. He cited the deterioration of an 
avocado soon after it is put on the 
market stand, where exposure to the 
concentration of carbon dioxide in 
the air causes too-rapid breathing. 

The oxygen analyzer study seeks 
methods to avoid this deterioration 
in markets as well as in storage. 

Once the right answers are found, 
storage plants would need only a 
simple gas system that could absorb 
the carbon dioxide in sufficient quan- 
tities to change the fruit metabolism 
and breathing habits. 

Instruments would be used in pack- 
ing plants to control the oxygen and 
carbon dioxide until the fruit was 
ready to ship. 


Brotherhood Store Opens 


BUFFALO — The _ Brotherhood 
Store, a new appliance firm, has been 
opened at 2209 Fillmore Ave. under 
the management of Mark Braunstein. 


Serving THE REFRIGERATION 
INDUSTRY Since 1919 


Specify Acme 
For Top Performance 


FREON SHELL AND TUBE CONDENSERS 
DRY-EX WATER CHILLERS 
HI-PEAK WATER COOLERS 

FREON SHELL AND COIL CONDENSERS 

HEAT EXCHANGERS OIL SEPARATORS 

INDUCED DRAFT COOLING TOWERS* 

EVAPORATIVE CONDENSERS 
LIQUID RECEIVERS 
BLO-COLD INDUSTRIAL UNIT COOLERS 

PIPE AND FIN COILS 
AMMONIA CONDENSERS 


*A new Acme product with out- 
standing features. Write for 
Catalog No. 40 


Wette for tree 


catalog on an. of 
the above items 


ACME INDUSTRIES Inc. 


JACKSON + MICHIGAN 


MOTOR-BASE 
ADAPTERS 


Reliable servicemen 
try to carry all the 
essential parts for 


y —101-D 
the job, motor %e to % hp. eo 
adapters are es- ‘'% to 1 hp.—l02 
sential. 1 to 3 hp.—103-C 


SERVICEMEN SEE YOUR JOBBEF 


Motor Adapter Corporation 
4730 JOY ROAD 
DETROIT 4, MICHIGAN 
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Classification System for Catalog Parts 
Numbers Set Up by Calif. Wholesaler 
Siaplifies Taking, Costing Inventory 


L( 3 ANGELES — Developed pri- 


mar' y for its own use, the clas- 
sifice ion system for catalog parts 
num ors now being employed by 
Refr ,eration Service, Inc., parts 
whol saler here, can also help con- 
tract rs and service firms who stock 
part: believes L. P. Roth, head of the 


whol: sale firm. 

“J; all our 20 years in the whole- 
sale .arts business, this numbering 
syste 1 is probably the most ad- 
yanc 1 step we’ve ever undertaken in 
impr: ving efficiency,” he declares. 

Be-.des providing a systematic and 
logic: | arrangement for stocking of 
parts this system simplifies consid- 
erabl. the job of taking and costing 
inventory, at least for Refrigeration 
Service’s customers, Roth believes. 

There are 11 major classifications 
in this breakdown, each identified by 


‘Ty 


— 


a letter of the alphabet. These are 
as follows: 
“A’’ accessories; ‘“C,’’ electrical 


controls; “F,” installation materials; 
“G,” gaskets; “L,” low sides and 
parts; “M,” drying equipment; “R,” 
reconditioned items (for exchange) ; 
“T.” tools; “V,” high sides and parts; 
“x,” close-out items. 

Under each classification or letter 
there are sub-classifications obtained 
by using figures before the letters. 
Thus, under ‘‘C’’ (electrical controls) 


“1c” includes thermostats; ‘2C,” 
pressure controls; and ‘“3C,” control 
parts. 


Individual items are then further 
classified by suffix numbers following 
the sub-classification. Thus, a par- 
ticular model of a pressure control 
of a certain make might have the 
number ‘2C123.” 


Fred Engler Incorporates 


MILWAUKEE — Fred Engler Co. 
has been incorporated here to sell 
and distribute refrigerating, air con- 
ditioning, ventilating, and heating 
equipment, in the state of Wisconsin 
and elsewhere. 


“By using only two prefix numbers 
we have a possible 99 classifications 
of parts under each letter,”’ explains 
Roth. “By using three suffix numbers 
we have a possible 999 parts under 
each prefix classification. With only 
11 letters we therefore have a total 
of over a million separate numbers 
having a maximum of only five digits 
and one letter.” 

To those customers of his who 
adopt this classification system Roth 
makes the suggestion that for num- 
bering of parts not carried by Re- 
frigeration Service, Inc., the cus- 
tomer start with the number 99 as 
a prefix and work backwards. 

“By so doing, it would probably 
never happen in the next 10 or 20 
years that they would use classifica- 
tion prefixes which we _ ourselves 
might eventually use on our own 
parts,” Roth says. “This is due to 
the fact that we are working from 
1 towards 100 and probably will 
never reach 50 in the next 10 or 20 
years ourselves.” 

How this classification system will 
simplify taking and costing inventory 
for his customers was explained also 
by Roth. 

“After you’ve counted your stock, 
assuming you have your stockroom 
set up as described, all you need to 
do is to take our net price sheet, 
and, starting at the beginning, record 
in the margin the quantity of each 
of these catalog numbers you may 
have in stock. 

“Then, simply by multiplying the 
quantity by your cost—shown in the 
right-hand column—jotting down the 
total on the same line, and running 
an adding machine tape of these 
totals, your inventory is finished and 
costed. 

“A few service operators have 
already set up their stockroom as 
described and they are most en- 
thusiastic over the results,” Roth 
states. 

“Our own stockroom is set up 
starting with A’s on one side and 
working through to X’s on the other.” 


NOW! 


take a look at 


THE MOST REVOLUTIONARY 
f HOT WATER GENERATOR 


GaAn THE AIR CONDITIONING 


AND HEATING INDUSTRY 


COMPACT ~— Takes less than 2 sq. ft. of floor space. 

M‘GHTY —240 GPH at 60° rise—4 gal. per minute. 

Fi CXIBLE—Up to 120,000 Btu output.* 

F°ATHER WEIGHT — Weighs only 89 Ibs. 

LONG LIFE—AIlI copper and aluminum construction. 

E. DNOMICAL—Comes completely assembled. 

t FICIENT —Instantaneous— 150,000 Btu input. 
‘OVEN—Thousands now giving efficient, trouble-free service. 
/EFUL—Ideal companion piece to any hot water coil installation — 

commercial or residential. 


>< (1 size only—modulating flame control built right in — predetermined dial 
setting puts Watrola to work on any output range need up to 120,000.) 


A-G-A: 


A:S:M-E- 


For complete information and literature write to 


APPROVED 


NATROLA SALES CO. 


?40 Dwight Way ° Berkeley 10, California 


How Refrigeration Parts Can Be Classified 
To Save Contractor’s Time 


The major and sub-classifications 
which Refrigeration Service is now 
using are as follows: 
“A”—ACCESSORIES 
1A_ Food packaging and freezer supplies 
2A_ Polishes 
3A Food containers, kontainerettes, etc. 
4A Hardware 
6A  Defrosting pans, ice trays 
7A Lamps and parts 
8A Springs and hardware springs 
Food shelves and shelf hooks 
13A_ Resale items 
“C”—ELECTRICAL CONTROLS 


1C_ Thermostats 

2C Pressure controls 

3C Control parts 
“E”-EXPENSE ITEMS 


1E Metal cleaners, solvents 

2E Sealing compounds 

3E Anti-rust oil, penetrating oil 

4E Paint 

5E Visable leak detector fluids 

6E Soldering and brazing materials 

7E Hand soap, rags, towels 

8E Publications 

9E Nuts, bolts, cotter pins, etc. 
“F”’—INSTALLATION MATERIALS 


1F_ Electrical (wire, connectors, tape) 
2F Copper tubing 

3F Tubing straps and protectors 
4F Sponge rubber and insulation 
5F Junction boxes, installation tags 
6F Vibration absorbers 

7F Heat exchangers 

8F Shutoff valves and parts 

9F Shutoff valve manifolds 

Driers, filters, drying agents 
Check valves 

Sight glasses, indicators 


13F 
14F 
15F 
16F 


Flare fittings 

Sweat fittings 

Pipe fittings 

Bulk liquids (oil, brine, refrigerant) 
17F Container deposits 

18F Conduit and connectors 


“G"—GASKETS 


1G Door gasket 

2G Compressor gasket 
3G Float gasket 

4G All other and packing 


“L”"—LOW SIDES AND PARTS 


IL Commercial evaporators and parts 

2L Domestic evaporators and parts 

3L Expansion valves and parts 

4L Plate evaporators and parts 

5L Float valves and parts (high and low side) 
6L Water coolers and parts 

7L Capillary tubes and tubing 

8L Solenoids 

9L Two-temperature valves 


“M”"—DRIVING EQUIPMENT 


OM Belts !232 in. width 

1M_ Belts ‘732 in, width 

2M_ Belts =!2 in. width 

3M Belts “A" width 

4M Belts “B"' width 

5M _ Belts “C" width 

6M Pulleys and bushings 

7M_ Fans 

8M_ Fan and pulley combinations 

9M Set screws and keys 

10M_ Direct drive couplings 

“R”—RECONDITIONED ITEMS 
(For Exchange) 


“T”—TOOLS 


2T Tee handle wrenches and keys 
3T Drills, taps, reamers 
4T Tubing tools 


5T Gripping tools (adj. wrenches, pliers, 
vises) 

6T Cutting tools (snips, hacksaws) 

7T Pumping ools (oil cans, liquid pumps) 

8T Charging hoses ard fittings 

9T Delivery equipment, trucks, hoods, straps 

10T Tool boxes, carrying cases 

12T Air tools, paint spray, sand blast 

13T Driving tools (hammers, screw drivers, 

set screw wrench) 

Welding, soldering, heating, flame tools 

Flashlight, chargers, extensions, circuit 

tester 

Pullers (wheel, gear, seal) 

Goggles and masks 

Service cylinder valves, stands, parts 

Gauges, manifolds, switch pumps, ther- 

mometers, moisture 

Brushes 

Steel rules, scales, calculating equip- 

ment, measuring tools 


14T 
15T 


16T 
\7T 
18T 
19T 


20T 
21T 


22T 
23T 


Abrasive tools, materials, files 
Record equipment (call recorders, in- 
voice forms) 


“V"—HIGH SIDES AND PARTS 


1V¥V Complete units 

2V Condensers and parts 

3V Cushion rubbers 

4V Oil separators 

6V Universal and Perfection 
parts 

7V Compressors and parts (except Univer- 
sal and Perfection) 

8V Motors and parts 

9V Fuses and overload protection 

10V¥V. Water valves and parts 


“X”"—CLOSE OUT ITEMS 


compressor 


1X 1-99 miscellaneous 
100-199 probationary items 


Postenteneece seme: mctensamte ment 


aR 


GIVES YOU 


~ ANOTHER 


_MONEY-MAKER@_ 


a 


or lower price! 


@ Only 6 models fit everywhere! 
@ All ratings from 1% HP to 2 HP! 
@ Standard dimensions that fit 


everywhere! 
@ UL approved! 


QUALIFIES WITH 


100 PIECE PURCHASES! 


v 
READ THESE FEATURES 
@ More drying agent at the same 


il 
(| aay 


KEROTEST MANUFACTURING COMPANY, PITTSBURGH 22, PENNSYLVANIA 


OFFICES AND WAREHOUSES: 


Odessa, Texas 


New York City Chicago Los Angeles 
Richmond Atlanta Toledo 


San Francisco 
St. Louis 


Houston Dallas Tulsa 


Charleston, W. Va. 
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They'll Do It Every Time . . . . By Jimmy Hatlo 


1 
ead | ’ 
“on CLAIMS DEPT, | v\ 
= 5 TITANIC ca ale aie aca ea SacI | | NV 
=|) INSURANCE:Co. || [= SIRI IeI SI EIeWa | | 
Fd ' ; | wal alls Sorel 
"We: 2 4 . * ——— A 
PS S 
ioe) > => / GZ = —— \ a 
—— Al = ye , 
t ~ a é rye 
cf ne EM P XE ey” TITANIC? LET N— 
=) . | xX ME TALK TO THE }~ 
We) ~ = Zea? GUY WHO JUST 
\s ES INS RAK { CALLED ME--I’M A 
N 5. a DES CLAIMANT=++ HUH? 
n >> YOU OUGHTA KNOW! 
. : fF ‘a HE JUST HUNG UP 
ns “ 
— 6 Z i et 
\ = ce 3S ope Pe 
J \ —< Uv KIL o # F is8 oy 
"AT: ‘a < * * ‘ e , 
La A "'s ¥ D 
BARBARA 3 FE ESE: Sts 
y = LFE, EE "** Bysestay 
11902 CONTINENTAL ““E, as 
+o CLEVELANO 20,000 COPR «em SYNDICATE, Bg 


Do You Have ‘One Foot In the Door’? 


NOW CARRIER HAS BOTH 
ee end UPRIGHT 


FOOD FREEZERS! 


Some of your prospects want upright food freezers. Some want chest-type. 
Some, both. Now, with Carrier’s complete line, you’ve got what they all 
want, built in a tradition of leadership that provides matchless performance. 
You’ve got what you want, too—a long margin of profit on real money- 
makers. For complete information, write Carrier Corporation, Syracuse, N.Y. 


TWO CHEST-TYPE MODELS TWO UPRIGHT MODELS 


Beautiful de luxe freezers with all accessories. Com- Practical and handsome—designed for homes, restau- 
pact, yet with real capacity. 9.2 cu. ft.—275-lb. capac- rants, resorts, hospitals. 15 cu. ft. — 600-Ib. capacity; 


ity; 12.5 cu. ft.—500-lb. capacity. 30 cu. ft.—1200-lb. capacity. 

e Table-high convenience e Pays for itself in savings 

e Finger-tip lift, yet lid stays open in any position e Front-door convenience—no stooping 

e Convenient interior arrangements e Needs only 2 the floor space of chest-type models 
e Hermetically sealed insulation e Direct contact plates freeze 2 to 3 times faster 

e All-steel construction—sealed seams e Operates on less electric current 

@ No oiling. Dual temperature control e Quality construction—bonderized against rust 

e Fast freezing—safe storage e Refrigeration hermetically sealed into one unit 

e $100 warranty against food spoilage e $200 warranty against food spoilage 


: 
+ 


x 
ety 
A GREAT LINE OF ’ Carrier) REFRIGERATION EQUIPMENT 


AN INTERNATIONAL INSTITUTION « SUBSCRIBERS ALL OVER THE WORLD 


F. M. COCKRELL, Founder 


Published Every Monday by BUSINESS NEWS PUBLISHING CO. 
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$7.00 per year. Single copy price, 20 cents. Ten or more copies, 15 cents ¢ ach. 
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| High Distribution Costs 


IGGEST news in the home appliance business lately is the 
decision by Thor Corp. to cut its 20,000 dealers to 7,000. 


Significantly, Thor reveals that the 13,000 dealers being 
dropped accounted for only 13% of the firm’s sales. That’s a situa- 
tion which a great many people overlook; yet it’s typical of most 
dealer organizations. A relatively small number get the bulk of 
the business. 


John R. Hurley, Thor’s president, declares that he is con- 
vinced the new. program will materially improve the sales volume 
of the company, as well as that of the dealers retained in the 
program. 

“We’re through with the mass distribution method of sell- 
ing,” he declared. “It is proving to be definitely unsound and 
detrimental to the entire major appliance and radio distributing 
picture.” 


Mass distribution, he said, was created by conditions artificial 
to a normal specialty merchandising structure, springing from the 
unusual demand created by war shortages. 


“At war’s end, manufacturers found themselves deluged with 
orders from not only their pre-war dealers but from thousands 
of new dealers. The demand was so great and the opportunity 
to sell without effort so insistent that manufacturers and their 
distributors could not resist the pressure. The result was 
thousands of new dealers but few true dealers.” 


Mr. Hurley observes that approximately 80% of the nation’s 
total major appliance volume comes from less than 20% of the 
dealers. The existance of a tremendous number of dealers “in 
name only” has led to flagrant price chiseling, neglect of proper 
sales efforts, disregard for service and resulting breakdowns of 
customer relations. 


On the positive side of the picture Mr. Hurley states that, 
“we know from past experience that an organization of selected, 
well-trained, hard-selling dealers has proven to be the most suc- 
cessful method of getting and sustaining peak sales volume.” 


He contends that good dealers, themselves, are ready and 
eager for such a plan, pointing out that the National Appliance 
and Radio Dealers Association has for many months been plead- 
ing with manufacturers and distributors to limit the number of 
dealers in every given market potential area. 


_ Working with selected dealers, Thor obviously will be in 4 
better position to plan and carry out its policies and to service 
those “best” dealers at a lower cost. It’s mighty expensive to 
service thousands of dealers who produce little in the way of sales. 


Additional benefits to the dealers, themselves: They will 
receive more concentrated attention and sales assistance both 
from headquarters and from their distributors. Furthermore, the 
number of competing Thor dealers in any given trading area vill 
be restricted, so that every good dealer will be able to cu: 4 
bigger slice of pie. 


This is sound policy. And we're betting that it will pay off 
handsomely for everyone concerned. Thor will benefit by lov er 
ing its distribution costs and by gaining dealer goodwill. is 
tributors will benefit by being able to concentrate their effort: 0 
fewer dealers, and working with “better” dealers to help t em 
become “best’’ dealers. The latter will benefit through la ge 
sales volume, and through the elimination of chiselers on the 
line they represent. Customers will benefit through more int=lli- 
gent sales presentations and attention to their needs, thro igh 
prompt and adequate service, and through increased confidenc’ in 
the product they buy and the firm that sells it to them. 


Good deal all around! 
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in a Special Setting: 


Frozen Seafoods Volume Jumps When Store 


A whe »ping increase 
in the sale of frozen 
seafoo items was 
realize by a Boul- 
der, (lo. food re- 


a 6-ft. display case 
into «n exclusive 
display department 
for such items. By 


* * * 

BOULDER, Colo.—Stepping up re- 
frigeration capacity in a 6-ft. Hill 
display case for exclusive display of 
frozen seafood delicacies, has _in- 
creased seafood sales for Tripp’s 
Market here. 

Tripp’s has found through steady 
experimentation that while seafoods, 
appearing in a regular frozen food 
display unit, on the opposite side of 
the store will not sell rapidly, the 
same seafoods, displayed in white 
porcelain trays, in a glassed-in case 
in the meat market, will move almost 
three times as fast. 

“Why this is so, is difficult to 
answer,” an Official said. “For ex- 
ample, frozen, pre-packaged lobster 
tails, when shown in the ordinary 
self-serve frozen food box moved 
slowly. 

“When transferred to the meat de- 
partment, and shown inside a case, 
where the butcher could suggest 
them to customers, and give details 
on proper preparation, etc., sales in- 
creased almost 1,000%.” 


Qioner Puts Them In Special Display Case 


stepping up the size 
of the condensing 
unit and making 
necessary adjust- 
ments in the refrig- 
eration system, 
proper temperatures 
were achieved to 
preserve the prod- 
ucts properly. 


LARKIN HALF-TURRET HUMI-TEMP 
Efficient operation makes a product 
easier to sell on one hand; builds 
solid customer satisfaction on the 
other. Precision engineering—only 
the best materials—skilled crafts- 
manship—and almost 25 years ex- 
perience in commercial and indus- 
trial refrigeration—all add up to 
higher efficiency for every Larkin 
product. And this means lower 
Operating costs — important to 
uyer and seller alike. 


o” 
Manufacturers of the original Cross-Fin 
Coil — Humi-Temp Units — Evaporative 
and Air Cooled Condensers — Air 
Conditioning Units and Coils —Direct Ex- 
Pansion Water Coolers — Steel Vacuum 
Plate Coils — Heat Exchangers. 


With this experience as a guide, a 
new 6-ft. Hill case was converted 
into a “seafood unit” exclusively. By 
stepping up connected refrigeration 
power from %-hp. to %-hp. and re- 
setting the thermostat, it is possible 
to keep the case interior at from 15 
to 20°, adequate to protect even such 
delicately flavored seafood items as 
oysters, shrimp, scallops, and clams. 

The seafood case now displays in 
addition to the above, salmon, tuna, 
lobster, and many other items. 

While refrigeration in the case is 
adequate to maintain the quality of 
the seafoods during the day, all are 


Curette Joins Snow Co. 
As North Jersey Rep. 


NEWARK, N. J.— A. Frank 
Curette of 560 Westminister Ave., 
Elizabeth, N. J., has joined the David 


Snow Co. sales representatives in the | 


middle Atlantic area for Peerless of 


4 ° 
Y America, Inc. 


Curette will handle the North 
Jersey Section and brings with him 
over a quarter of a century of ex- 
perience in the refrigeration industry. 

Roy Stuhlman has been working 
in the Philadelphia area for Peerless 


and Snow for the past three years. | 


James Booth Will Head 
Bakersfield NARDA Chapter 
BAKERSFIELD, Calif. — James 


Booth of Booth’s Radio and Appli- 
ance Co. heads the Bakersfield chap- 


ter of the National Appliance and | 
Radio Dealers Association as a result | 


of a recent election. 

Other officers for 1950 include John 
Gray of Weill’s, vice president, and 
William Wyatt of the Oildale Hard- 
ware Co., secretary-treasurer. 


Spangler Is Westinghouse 
Coast Service Supervisor 


MANSFIELD, Ohio—R. F. “Frank” 


Spangler has been appointed field | 


service supervisor for the Pacific 
Coast, Seattle division of Westing- 
house Electric Corp., it was an- 
nounced by L. K. Baxter, service 


manager of the Westinghouse Elec- 


tric Appliance Div. 

He replaces W. F. Schanz of Seat- 
tle, who moves to San Francisco as 
assistant to the service manager. 


urge Stocks 
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removed in their trays at night, and 
placed in the store’s low-temperature 
storage box, which is incorporated in 
a walk-in meat cooler. 

Here, they are protected against 
flavor migration, and other deteriora- 
tion. 

Thus, seafood sales, at the same 
prices charged in the self-service 
units, have increased by over 900%, 
and the store can do a much better 
suggestive selling job. 


‘Change Box’ Brings 
Parking Meter Users 


Into Showroom 


COLORADO SPRINGS, Colo.—One 
means by which the major appli- 
ance retailer can increase traffic into 
his showroom and build a lot of good- 
will at the same time is to install 
a “parking meter change box” if 
located in a city which utilizes park- 
ing meters along the downtown curbs. 

This stunt was recently used by a 
Colorado Springs dealer, who noticed 
that more than half of the motorists 
driving into. the downtown district 
for a shopping trek did not have 
change. 

To alleviate the nuisance, he in- 
stalled an open 10-in. by 10-in. box 
in the window of the appliance show- 
room, which was filled with $10 in 
small change, for the convenience of 
motorists. Sign reads: “Parking 
meter change—help yourself.” 

The $10 in change is placed in the 
box every morning, and actually 
“turns over’ as much as eight or 10 
times a day, it has been found. More- 
over, even though bills as large as 
$5 have been changed in the box, 
there has been absolutely no loss, the 
dealer finding that the “average per- 
son is honest.” Each voices his ap- 
preciation of the idea, and many of 
them go “on tour” of the showroom. 

In the latter connection, the dealer 
has been able to demonstrate his ap- 
pliance lines to many people he might 
never otherwise contact. 

“Naturally, we do not make many 
immediate walk-in sales,” he stated. 
“However, we feel that the goodwill 
will lead to future prospects.” 


Admiral Corp. Names 3 
Field Merchandisers 


CHICAGO—Three new field mer- 
chandisers have been appointed in 
Admiral Corp.’s appliance division, 
Wallace C. Johnsdn, vice president 
in charge of sales announced recently. 

The men, who will be under the 
supervision of Bert Schaefer, appli- 
ance division sales manager, are 
Robert Olin, in charge of the western 
division with headquarters jin San 
Francisco; Donald Roberts, mid-west 
division, Chicago; and James George, 
eastern division, Philadelphia. 

They will operate in the field, 
Johnson said, to help distributors set 


_ up dealer organizations and to train 


distributor and retail personnel on 
the merchandising of Admiral’s newly 
enlarged line of refrigerators and 
ranges. 

Olin was formerly Chicago district 
manager of the Toastmaster division 
of McGraw Electric Co. Roberts was 
formerly an assistant sales manager 
in Chicago for Philco while George 
comes to Admiral from Hotpoint, 
where he was engaged in market 
development and product research 
work. 


Fischer & Sons Opens Branch 


DETROIT—Formal grand opening 
of the new Detroit branch of J. Geo. 
Fischer & Sons, Inc., parts whole- 
saler and distributor of commercial 
refrigeration, appliances, and elec- 
trical supplies, will be held Wednes- 
day, March 8, the firm has an- 
nounced. The Detroit office is located 
at 2697 W. Grand Blvd., headquarters 
being in Saginaw, Mich. 
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R. F. Beaucaire, C. W. Joslin 
Move Up at Beaucaire, Inc. 


Butcher Resigns as V.P. 
Of Appliance Dealership 


INFORMATION IN A HANDY FORM 
-7 NOW READY 


a f  Audels Refrigeration ASBURY PARK, N. J.—Clyde R. ROCHESTER, N. Y.—Raymond F. 
S? Seide, Wiship ow Butcher has resigned as vice presi- Beaucaire has been elected vice presi- 
Ri. Soreiiaee Boas dent and director of the Jersey Cen- dent and general sales manager of 

4 z ; a ieee tral Appliance Co., here. Beaucaire, Inc. He joined the com- 
abas: eration & Repairs of His interest in the firm has been pany in 1939 and has been sales man- 
zee Feeney shee acquired by Kenneth Marks, E. Stan- ager of the Philco division for the 
oe: trtal nite, fastadion ley Marks, and B. A. Seiple. The past year. 

i Lockers, Water Cool- Frigidaire dealership, covering Mon- Clifford W. Joslin has been elected 

; “ate ehiyrre mouth and Ocean counties, was or- secretary of the company and also 

ANSWERS ganized by Seiple and Butcher in will serve as credit and general 


YOUR QUESTIONS 
1280pages,46chapters 
All Fully Illustrated 
and Indexed 
for Ready Reference 


$ 
4 COMPLETE @ PAY ONLY *1 A MONTH 


Get by information for Yourself. Mail Coupon poeee- 
Obligation Unless Satisfied. ASK TO SE 


office manager. He has been credit 
manager of the firm for the past 
17 years. 


1945. Both were former sales execu- 
tives of the Jersey Central Power 
and Light Co. 

Butcher plans to make his new 
headquarters in Dallas where he will 
be a distributor for Watts-Wagner. 


Union Electric Plans Cooling 


ST. LOUIS—Union Electric Co. of 
Missouri has announced that it will 


examination. If O. K. I will send you $1 in 7 days; then 
— ; Millinery Shop Is Airtemp ed begin construction of a $2,000,000 


CHARLESTON, S. C.—Quattle- service and office building on the 


Name. 

Address --.~ | baum Electric Co., here, has installed northwest corner of Eighteenth and 

eS ee aa ae aS aR Chrysler Airtemp air conditioning Gratiot Sts. sometime in April. The 

- : equipment in the Grace Nimmer _ structure will be completely air con- 
Tee * O68 Millinery Shop, 3 Liberty St. ditioned. 


New Water Cooler Flies To Trade Show 


First trade showing of the 
Westinghouse 3 Temp with 
Magi-Trol compartment 
type water cooler was at 
the Chicago Purchasing 
Agents Products Show in 
Chicago Feb. 14-16. It was 
shipped by air express 
from Westinghouse plan 
at Springfield, Mass., to S. 
K. Culver Co., distributor 
of the company’s water 
coolers in Chicago. Shown 
receiving the water cooler 
from United Ajirlines 
Stewardess Betty Mahin 
are S. K. Culver (left); 
Russell A. Hansen, service 
manager; and Theodore 
Fugman, serviceman. 


How Dealer Avoids Time-Pay Losses 


been thoroughly checked, and then he 
must sign a contract, rather than 
the usual “open account.” 

“This does away with any notor- 
iously bad credit risks in advance, 
eliminates the cost of repossession, 
and the bad feelings which are 
usually associated with them,” it 
was indicated. 

Next, in the credit office, instruc- 
tions are to notify Fish if any bill 
is more than one day overdue. He 


LAS VEGAS, Nev.—If the appli- 
ance dealer is to avoid credit loss, 
he must “police” his accounts closely 
and act immediately on delinquencies, 
according to Judd Furniture Co., 
appliance dealership here. 

N. J. Fish, secretary-treasurer of 
the firm, has developed a system 
which has kept credit losses to less 
than % of 1%. 

Under the plan, no appliances go 
out on credit until the purchaser has 


BETTER COILS... 
FOR BETTER COOLING 


Without doubt there are definite reasons for the ‘‘good- 
ness” of your product—reasons why you are so proud 
of it. Here are some of the reasons why we are so proud 
of Delco Hermetic Motors—reasons why they are so 
quiet, so long-lived, so dependable in operation: 


% Delco electrical designs incorporate features that 
promote quiet operation, yet allow reasonable toler- 
ances on matching parts. . 


% Delco materials are selected specifically to meet 
hermetic requirements, and are subjected to rigid 
control tests. 


% Delco’s careful handling during manufacture, and 
thorough cleaning of the completed units (followed 
immediately by sealed pa ‘id assure clean 
parts free from harmful materi 


% Delco’s performance is proved by an operating test 
in addition to complete dielectric, Giaienal and 
balance checks on all units. 


: Delco Hermetic Motors are supplied in sizes from 1/16 
2 horsepower up—split-phase, condenser start, condenser 
start-condenser run. Unusually “flexible” manufacturing 
s facilities assist manufacturers to meet changing condi- 
tions and to readjust schedules. 


HOT WIRE 
STARTING AND 
OVERLOAD RELAY 


DELCO meron 


DELCO PRODUCTS | 


—_— a= *E 


Credit Plan Requires Contract, Fast Follow-Up on Delinquencies 


then gets on the telephone, gets hold 
of the appliange purchaser, and 
determines what the trouble is. 

If the customer has lost his job, 
there is illness in the family, or other 
serious troubles, the store will imme- 
diately cooperate with him by adjust- 
ing payments to meet the situation. 
This creates much goodwill, makes a 
friend out of the customer, instead 
of a bitter, discontented enemy, and, 
usually, will result in an account be- 
ing paid out, even though some 
adjustment is necessary. 

“We make it an axiomatic rule 
that every delinquent bill must be 
followed up within 24 hours after 
failure to pay becomes evident,” Fish 
said. “Naturally, it requires some 


| extra time to carry out this service, 


but we have found that in the long 
run, it more than pays off. Letting 
a bill slide too long leads to expen- 
sive repossession and permanent ill- 
will, which, of course, is highly 


| disadvantageous to the store.” 


In many years of appliance retail- 


_ ing, Judd Furniture has seldom found 
it necessary to repossess an appli- 


ance, and even though it required 
perhaps twice as long to pay out an 
account than originally contracted 
for, every appliance is sold at a clear 


| profit and with full friendship of the 
| purchaser. 


Apex Uses Rubber Bells To 
Prevent Detergent Damage 


CLEVELAND—Apex Electrical 
Mfg. Co. here is now attaching 
rubber bells to the shaft of the main 
gear cases of its wringer-type wash- 
ers to prevent possible damage by 
detergents, it was announced re- 
cently. 

The bell is designed to keep deier- 
gents from getting into the tallow 
gland. New detergents are said to 
dissolve the tallow much faster than 
soaps. Up to now, the tallow gland 
has reportedly prevented water from 
getting into the wringer-washer gear 
case. 

It was pointed out that no reports 
of such damage has been reported 
from the field and that the move was 
merely precautionary. 


New Building Triples Space 
For Wesco In New Orleans 


NEW ORLEANS—A new building 
at 2538 Pydras St. was formally 
opened here on Feb. 1 by Westing- 
house Electric Supply Co. 

Providing 35,000 sq. ft. of floor 
space, the new structure contains 
offices, display rooms, service depart- 
ment, and warehouse. Of concrete 
block, brick, and steel construction, 
it offers three times the space of the 
company’s old New Orleans location 
at 420 S. Peters. 


@ Angles @ Base Trim 

@ Channels @ Throat Trim 

@ Veg-Pan @ Shelf-Frame 
Handle Assemblies 


We will make recommendations and free estimates on your 
moulding requirements. Write for our catalog, also our special 


folder on Electrolytic Polishing. 
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12 Drawings Depict Early Beginnings of Air Conditioning Industry 


WASHINGTON, D. C.—A series 
of .2 original drawings presenting 
the story of air conditioning, re- 
cen''y on exhibition at the George 
Washington university library, has 
aroi sed considerable comment among 
loca. artists, engineers, and business- 
mel 

Tre pictures were prepared by 
Tho 1as Darling, now art editor of 
the New York Tuberculosis and 
Hea h Association and formerly 
anin. itor and medical illustrator for 
tech ical films for the U. S. Navy. 

The 12 pictures which, in toto, tell 
a ch onological story of the develop- 
men: of air conditioning, were drawn 
following extensive research by Miss 
c. Virginia Diedel, a prominent 
Washington attorney who has made 
a hotby of studying the legal origins 
of today’s industrial progress. Each 
individual picture is in itself a com- 


plete story of some important step 
or phase of the industry’s progress. 

Prominent among the pictures are 
ones which show anciént Egyptian or 
Hindu methods of air conditioning, 
Sir Christopher Wren’s improvement 
for ventilating the House of Com- 
mons, a British patent for air condi- 
tioning issued in 1835, and the first 
effective American patent designed 
for use in air conditioning schools, 
hospitals, and churches. 

All pictures of the series have been 
made into a story-telling panel by 
the clever lettering of Edward H. 
Helmuth, a Washington engraver, 
who has worked the drawings of 
Darling and Miss Diedel’s research 
into variously-designed pictorial leg- 
ends. 2 

Some of these are as if they were 
illustrated scrolls, pages of old books, 
or plaques. .On each layout the pic- 


ture forms a centerpiece which is 
explained and enriched by the letter- 
ing and its design. 

The George Washington university 
show was one of a series arranged 
by Miss Diedel—owner of the copy- 
right on the pictures—during the 
past year. They were also shown, for 
example, at the Arts Club of Wash- 
ington early in 1949. 

Art critics who have viewed the 
pictures at these exhibitions were 
loud in their praise of the detail 
which Miss Diedel and Darling have 
been able to work into their historical 
story. 

The pictures; to the air condition- 
ing engineer, however, have been 
more than works of art. They have 
said that the contents represent pain- 
takingly accurate research from the 
vast resources of the Washington 
Library of Congress and various 


legal records available only in Wash- 
ington. 

Persons familiar with air condi- 
tioning and with the ‘history of the 
period portrayed all say that the pic- 
tures are as exact as skilled research 
can make them. Local businessmen 
have commented on the excellent ad- 
vertising value of the pictures to 
their sales program, and have sug- 
gested numerous ways that they 
could be used in sales campaigns. 

The pictures are now in Miss 
Diedel’s studio. When asked what 
use she planned to make of them, 
Miss Diedel stated that her idea at 
the time of creating the work was 
to develop pictures which could used 
in a visual-aid program to inform 
the public of some of the historical 
beginnings of various industries. She 
is now engaged in research on several 
other industrial groups. 


” Thay’ Guide Newly-Formed A. C. Council 


Auto Refrigeration, Air 
Cooling System Patented 


WASHINGTON, D. C.—-A patent 
on a combination automobile refrig- 
erator and air conditioner has been 
granted to Charles Smith of San 
Diego, Calif. 

The system, described in patent 
No. 2,495,350, is designed to provide 
comfort cooling for the interior of 
an automobile when desired, and by 
a method of control, to providing a 
refrigerated storage space for perish- 
ables, and the production of ice 
cubes. 

The system envisualizes the use of 
a standard refrigeration compressor, 
which would be automatically en- 
gaged with the operating mechanism 
of the automobile by means of a 
thermostatically controlled electrical 
switch within the refrigerated com- 
partment. 

The automobile fan pulley would 
serve to operate a cooling air circu- 
lator for the refrigeration unit con- 
denser. 


Look for Publication 
Of ASA B9 Code In May 
As Discussion Continues 


WASHINGTON, D. C.—Forty of 
the industry’s leading engineers en- 
gaged in a spirited discussion and 
exchange of views at the Hay-Adams 
House here recently in reviewing the 
Provisions of the American Standard 
Safety Code for Mechanical Refrig- 
eration (ASA B9) and the ASME 
Unfired Pressure Vessel Code. 

These two codes have recently had 
extensive revision. 

The ASA B9 code, now in its ninth 
and final draft, has been in course of 
revision since October, 1947, the 
work being done by members of the 
industry serving on the ASA Sec- 
tional Committee. The code is ex- 
pectei to be finally approved and 
published in May. 

The Code Forum, under the spon- 
Sorship of the Air Conditioning & 
serating Machinery Association, 
: or the purpose of informing 
Indusiry companies on the back- 


ground, implications, and _ require- 

ments of the new provisions of these 

two codes, which so largely affect 

a ‘sign, construction, and instal-. 
10 


of the industry’s products. 
Procipal speakers were E. T. Ben- 
ice chairman of the ASA B9 


Secti- nal Committee; F. H. Faust 
i R. Chamberlain of the ASA 


de Drafting Sub-Committee; D. 
M. Abel of the ASA B31 Sectional 
littee; and F. J. Allen of the 

Sub-Committee on Unfired 
“ure Vessels. Leonard C. Bastian, 
ACRiMA’s technical director, served 
a8 forum moderator. 


Officers pro tem of the Air 
Conditioning Council of 
Greater St. 
r.): H. Schiele, vice president; 


Lovis are (I. to 


H. Piou, president; Rex Denk- 


man, secretary-treasurer. 


Air Conditioning Council 
Organized In St. Louis; 
Plans Promotional Drive 


ST. LOUIS—Preparing to embark 
on an industry-wide campaign to sell 
air conditioning to the residential 
and commercial market, the Air Con- 
ditioning Council of Greater St. Louis 
recently elected officers pro tem at 
a luncheon meeting of the organizing 
committee at the Hotel Chase. 

Elected to office were: President 
H. Piou, Sears & Piou; Vice President 
H. Schiele, Artophone, Inc.; secre- 
tary-treasurer, Rex Denkman, Con- 
daire Corp. 

The group also approved a con- 
stitution and by-laws and filed for 
incorporation in the State of Missouri. 

The expressed purpose of the Air 
Conditioning Council is to promote 
the sale of electric air conditioning 
equipment and encourage a high 
standard of equipment and installa- 
tion practices among those engaged 
in the industry. A program of co- 
operative promotion and advertising 
will be launched to create a desire 
and acceptance of electric air condi- 
tioning in the area. 

Members of the organizing commit- 
tee in attendance in addition to the 


above listed officers were Henry 
Weiss, Henry Weiss, Jr., Inc.; E. 
Edwards, York Corp.; R. Pocock, 


Frigidaire; W. Kagan, Air Condition- 
ing Engineering Co.; and W. Sode- 
mann of Sodemann Heat and Power 
Co. 

A membership committee was ap- 
pointed which will conduct a drive 
among members of the industry in 
the Greater St. Louis area. 


Film Shows Methods of 
Applying Enamel Finish 


WILMINGTON, Dela. — “White 
Magic,” a 30-minute, 16 mm. sound 
movie in color, showing the latest 
techniques in the product, use, and 
spray application of “Dulux” white 
enamel for home appliances, has 
been released by the Finishes divi- 
sion of the duPont Co. 

Since Dulux was developed in 
duPont laboratories more than 20 
years ago, it has become the most 
widely used finish for refrigerators 
and other home appliances, the com- 
pany claimed. 

Besides telling the story of how 
high quality finishes are made and 
applied, White Magic indicates how 
savings may be effected and the 
finish improved by using proper 
spraying technique. 

Showings to interested parties may 
be arranged by writing to E. I. du 
Pont de Nemours & Co., Finishes 
Div., Wilmington, Dela. 


Fred L. Fletcher Becomes 
Head of Rockford Group 


ROCKFORD, Ill.—F red L. Fletcher, 
sales manager of the Central Illinois 
Electric & Gas Co., was recently 
elected president of the Rockford 
Appliance Dealers Association to 
succeed Gunnar Smidt, who has 
headed the group for two years. 

Howard Mitchell of the Mitchell 
Radio & Appliance store was named 
vice president and C. Van Ausdall 
was re-elected secretary. 


Check of Texas Firms Indicates 
Small Percentage of Mortality 


AUSTIN, Tex.—aA check of records 
at the Secretary of State office here 
recently showed that only two air 
conditioning firms in Texas with cor- 
poration status had their charters 
dissolved during the entire year of 
1949. 

These organizations were Royal 
Air Conditioning Co. in Houston and 
Air Conditioning Engineering Corp. 
of Fort Worth. 


Albert Reinhart Elected 
President of Milwaukee 
Contractors Association 


MILWAUKEE— Albert Reinhart of 
Real Refrigeration Co. has’ been 
elected president of the Milwaukee 
Refrigeration Contractors Associa- 
tion, the group reported. 

Other new officers are Fred E. 
Boehme, Fred E. Boehm Refrigera- 
tion Co., vice president, and William 
LaFountaine, Lohuis Co., treasurer. 
E. D. Merritt was re-appointed execu- 
tive secretary. 

The annual election also resulted 
in the selection of these directors: 
J. J. Geering, J. J. Geering Co.; Ben 
Lake, Lake Refrigerator Co.; Omer 
Larson, Federal Store Equipment Co.; 
and Fred Koehler, Koehler Refrigera- 
tion Co. 

It was also reported that the re- 
cent all-industry dinner-dance jointly 
sponsored by the association, the Re- 
frigeration Service Engineers Society, 
and the Milwaukee Wholesalers was 
“highly successful.” 

The affair was held at the Old 
Heidelberg Cafe and included a 
family-style dinner. Free beer was 
served with the compliments of G. 
A. Larson Co., Thermal Co., Wiscon- 
sin Refrigeration Supply Co., and 
Refrigeration Parts Co. 

It was the first such joint activity 
held in the Milwaukee area and was 
so successful that plans have been 
made for a dinner-dance on Oct. 14. 
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LARGE 
~ UNPLEASANT 
ZONE 
~ LIMITED 


COOL 
ZONE 


Ordinary air conditioners 
BLAST air out horizontally; 
this air then settles down, 
leaving large zone of un- 


comfortable air. 


Starrett Coolatron directs 
cool air in a broad gentle 
stream upward. Cool air 
settles down, blankets en- 
tire lived-in area with cool, 
j clean, healthful, dry, com- 
& fortable air! 


entering room. 


performance. 


NO OTHER AIR CONDITIONER PRO 


Cools! Filters! Ventilates! Circulates! 
De-humidifies! De-odorizes! 


“DRY-NAMIC” MOISTURE REMOVER. 


EXTRA-DEPTH COOLING COILS ...3 rows of 
copper tubes, with 11 aluminum fins to the 
inch, for higher rate of moisture removal. 


LARGE FILTER, full size of cooling coil, guaran- 
tees filtering of dust and pollen from all air 


WHISPUR-R-R QUIET. Resilient mounts and flex- 
ible metal hose connections eliminate vibra- 
tion; reduce noise to minimum. 


* ECONOMICAL OPERATION . 


* QUICK, EASY INSTALLATION. No water connec- 


tions, no plumbing, ducts, pipes or wiring. STARRETT AIR-CONDITIONING CORP. 
* FULLY COVERED BY WARRANTY. : oo 


STARRETT — famous for quality TELEVISION and AIR CONDITIONERS 


toes 
a 


EXCLUSIVE! 
EXCLUSIVE! 


EXCLUSIVE! 


EXCLUSIVE! 


. trouble-free 


601 West 26th Street 
New York 1, N. Y. | 


TERRITORIES OPEN! 


EXCLUSIVE! “COOL EFFICIENT” ANGLE of output grille 
directs air gently ceilingward. 


BUILT-IN DE-FUMIDOR eliminates odors. 


BEAUTY WITHOUT BULK. Extends only 
812" into room...less than any other unit. 


VISIBLE FILTER eliminates need to remove 
filter for inspection. Easy to replace filter in 
a few seconds by raising grille. 


VARIABLE CAPACITY REGULATOR to con- 
trol flow of air from the unit. 


WRITE, WIRE, PHONE FOR THE MOST PROFITABLE 
DEAL IN AMERICA! 


"STARRETT TELEVISION CORP. 


exclusive sales agents for: 
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START AS LOW AS 


9 39” 


RETAIL 


*Slightly higher In west 


SALESMEN AND DISTRIBUTORS WIRE US NOW! 
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What's New 


New Airtemp Dehumidifier Has 12-Qt. Capacity 


sealed compressor which cools a 
series of coils below room tempera- 
ture. Untreated air is drawn over 
the coils by a fan, cooling the air 
and causing moisture to condense 
into drops of water which are re- 
tained within a removable _ recep- 
tacle. 

The dehumidifier is capable of re- 
ducing excessive humidity in en- 
closed spaces up to 13,500 cu. ft., ac- 
cording to the company. 


Air from Electromode Co, 
Heater Moves Along Floor 


ROCHESTER, N. Y.—Development 
of a self-contained thermostat for 
the Bilt-in-Wall Down-Flo Elec‘ro- 
mode heater now provides comple‘ ely 
automatic control of room tempera. 
ture, the Electromode Corp., 45 
Crouch St., Rochester 3, has ap. 
nounced. 

The thermostat dial may be set 
to any desired temperature over an 
operating range of 55-85° and w th- 
out further setting, the mabhers 
claim. It maintains a constant room 
temperature by spreading war) ied 
air at floor level. 

The Electromode thermostat js 

Aluminum finned tubing is used * * # — =" h yp tensed — “ rhs 
for the evaporator and condenser ° box and the condensing unit extends : ’ ee 
coils to minimize odors and prevent ‘Plug Panels’ Provide outside the cooler. F en is spenne prong by 
corrosion. The compressor, a '%-hp. R f P f Ww tk | Assemblies are now available in — a a 
ee, wae error gota errl eration or GiK-in nine sizes and capacities ranging Placed at the bottom of the heater 
sealed in steel shells by electric weld- g * from % hp. system with 2,230 B.t.u. the bulb is influenced only by changes 


a 


‘Plug Panel’ (front view) ‘Plug Panel’ (rear view) 
Za> 
ww 


ing. Moving parts are partially sub- per hour capacity to a % hp. system 
merged in oil and all bearing sur- HUDSON, Wis.— “Plug panels,” with 5,950 B.t.u. per hour capacity. 
faces are pressure lubricated for removable panels upon which com- All systems are of the hermetic- 
smooth operation. plete refrigeration systems are fac- capillary tube type. “It is not neces- 


While a 12-qt. galvanized container tory mounted, are now being made sary to open any valves to start the 
is provided to catch water removed by the Kool-Rite Co. here for use system nor is it necessary to pump 
by the dehumidifier, the unit can be’ in Kool-Rite walk-in coolers. the system down if one wishes to 
permanently connected to a drain- Use of the plug panels enables a _ shut off the refrigeration,” the com- 
pipe or placed over a floor drain if Kool-Rite walk-in to be installed pany declared. 


oe desired. completely with unskilled labor, ac- Single units can be furnished to 
The unit is compact, being only cording to the company. Once in- cool cabinets 10 ft. wide by 10 ft. 
DAYTON—Development of a new, +34 in. high, and 16% in. wide at stalled, the owner has merely to plug deep or smaller. Larger boxes will 
improved dehumidifier for incorpora- the bottom, and 13% in. wide at the the unit in and he has refrigeration. require two or more units. 
tion in its line of air conditioning top. The cabinet is all steel, Bon- The panels fit into a 22 by 26-in. All plug-panels operate on 110 
equipment has been announced re- qerized, and finished in moss green opening in the wall of the walk-in  yolts except the %-hp. units which 
cently by the Airtemp Div. of pbaked-on enamel. cooler. The high side is separated require 220 volts. 
Chrysler Corp. Airtemp’s dehumidifier operates on from the low side by a 5-in. wall These units are produced by the in room temperature. Heat generated 


standard 115-volt, 60-cycle electrical insulated with 3% in. of Fiberglas. Kool-Rite Co. but will be distributed within the heater itself has absolutely 
The coil and control are inside the Y through the sales organizations of no effect upon its operation. 

% other large manufacturers. Since the thermostat is an integral 
part of the heater, no extra wiring 
or cutting into wall space is required 
for installation. 

Hence, there are no cold drafts 
along the floor, cold spots, or drastic 
differences in temperature at various 
room levels. Another advantage the 
makers claim for the down-flo princi- 
ple is that walls above the heater 
show no smudge, soot, or scorch 


The new unit, designed for home or 
office use, consists of a hermetically- current. 


— 


JES a 


marks. 

Designated as Model WA-12, the 
Electromode Bilt-in-Wall heater with I 
self-contained thermostat is available tha 
in all popular sizes, with the follow- tae 
ing specifications: 1,500 to 4,000 os 


watts, 115 to 230 volts, 5,122 to 
13,660 B.t.u., weight 42 Ibs. 
Prices range from approximately 


utomatic Firing Corporation’s C. Schmidt Dairy Case Is, 7° ‘° 5°. 


——= — Designed for Short Women @quamanrararam 


aa * ’ 3 ties i. 
—- —. 
yf CINCINNATI—A new model 9700 
a - Sore Dari-Case that stands just 5 ft. tall IC E M A K E R 7 
: so that all merchandise is within the 


Ve Aer e mel; 


> 


reach of short women has been intro- 
duced by the C. Schmidt Co., John 


The Amazing New and Livingston Sts. here. 
The case, traded under the name 


I’ fh HEATER-COOLER Peoranarmmreremrminmm §=SAVE SERVICE — 
Y A: ends completely removable. There are remove TA STES, SOLIDS 


iN isgtts 


FURN ACE two refrigerated shelves. The bottom ‘ 
shelf holds 200 milk bottles and is FILTRINE MANUFACTURING COMPANY 
16 in. off the floor. The middle shelf Brooklyn 5 . New York 


has 8 sq. ft. of display area. 


This is a tip-off to alert dealers. Fridg-A-Fire is an exclusive 
product around which you can build an effective selling 
program, summer and winter. Fridg-A-Fire is priced to make 
it practical for the average home. It takes little more space 


First at the show! First in America!—Automatic Firing's | 

Fridg-A-Fire, the only heater-cooler unit using compressor- | 

type refrigeration. Dealers, engineers, visitors ... all were | 

excited! They saw modern gas heat and refrigerated air- 

conditioning produced from the simple twin-unit just by the | than a conventional furnace . . . can be installed at a cost 
| 
| 


comparable to standard heating installations. Volume pro- 
duction will be underway by mid-year at Automatic Firing's 
new St. Louis plant. 


turn of a switch. They saw for the first time the double 
purpose “furnace” that keeps homes at comfort level all 
year ‘round. 
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Ee | QUIET show ond sell’ different “makes Be 
3 e ° . of freezers. ti i 
‘ © Much greater cooling capacity | OPERATION records confirm this, too. en one 
% © Much less power consumption l . Guaranteed by this 
: Good Housekeeping uri 
The smartest package unit on the market is now packed l A brand-new product by Automatic Firing Corporation's Ces conta EF An 
with extra cooling power and built. for super thrifty oper- air conditioning engineers. The silent condensate dissipator . : . ‘ sho 
: . , : , One reason is that the outstanding modern design and beautiful 
—_ A — evaporator and ree ee gs type | pe? oy ee condensate to “care = The a. =: 3 =. \ BEN-HUR BLUE color trim get immediate and enthusiastic atte®- to : 
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ss Gemco this year. i} frigerant. “2 and % ton sizes, single phase, 115 Volts AC. time construction, counter-balanced, easy-lift covers, separate freezing compat’: of 
; t t ment, all-around cold contact, hermetically sealed insulation, handy food baske‘s Sta) 
and racks, and many other features that assure improved food freezing and nec; 
WITH THE AUTOMATIC FIRING FRANCHISE YOU'RE e storage convenience, safety, economy. life 
” “IN BUSINESS ALL YEAR "ROUND." GET DETAILS. | ul Om alt 1¢ BEN-HUR MFG. CO. | Write today for all the reasons why so 
es WRITE, WIRE, OR PHONE TODAY. eee ss Dept. AC, 634 E. Keefe Ave. a BEN-HUR dealer franchise is one - Inc: 
‘Sa. - C. 4417 Oleatha Ave. ie. Milwaukee 12, Wisconsin the most profitable in the industry! nee 
fy GUNG Onf2 St. Lovis 16, Mo. 7 <a ii , 
s » and HOME FREEZE = Cap 
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HOUSEHOLD ELECTRIC REFRIGERATORS 


3,500,000 


RI¢t HT: Chart 25000 
show. the industry’s 
anni | unit volume 


comj ‘red with aver- 2000.00 
age ‘tail price per 
unit. 
— 
1,009 000 
500,000}— 


ANNUAL UNIT VOLUME ¢ 


McCoy Depicts Advances in Household Refrigerators; 
Points Up Lower Prices In Face of Rising Wages 


DETROIT — The tremendous ad- 
vances made by the household re- 
frigerator industry in the past 25 
years were graphically portrayed for 
the Detroit section of the American 
Society of Refrigerating Engineers 
when D. C. McCoy of Frigidaire 
traced the “Evolution of ‘the House- 
hold Mechanical Refrigerator” before 
the group. 

Approaching his subject from 
more of a general viewpoint than a 
technical one, McCoy emphasized 
that since 1925 the industry has 
greatly reduced prices while con- 
sistently increasing the number of 
features and values. 


INSTALLED PRICE IN 1925 


In 1925, for example, McCoy said 
that Frigidaire’s 9-cu. ft. refrigera- 
tor listed at $672 with another $50 
or so for installation, adding up to 
an installed price of $725. Next year 
(1926) the installed price of the 
greatly improved comparable model 
had been slashed to $520. 

“In the 24-year period from 1925 
to 1949, 60 outstanding features had 
been added and the highest price 
model dropped $275.25,” McCoy 
pointed out. 

For 1949’s ‘conventional and lowest 
priced 9-cu. ft. Frigidaire household 
refrigerator, the price drop. is 
$435.25,” and “an even better cash 
dividend per feature is paid to the 
customer compared to the 1925 B-9,” 
he pointed out. 

“This, however, is still not the 
whole story. The picture is even 
better. Fig. 3 compares the installed 
prices of our 1925 and 1949 models, 
the hourly wage which factory 
workers received in those two years, 
and the number of hours of work 
at that wage rate which would be 
necessary to purchase our best re- 
frigerator in that particular year. 

“When this is taken into considera- 
tion in addition to the ‘Valuegraph’ 
(Fig. 2), I think you will have an 
even better conception of what has 
been going on in our industry during 
the past quarter-century, and why 
we here in the United States should 
‘count our blessings.’ 


GROSS INCOME VS. NET INCOME 


“Our difficulties today,” McCoy 
emp! asized, “do not lie in the price 
of things which we need or would 
like to have. The real difficulty is 
due ‘o the difference between the 
gro: income of the individual and 
the ctual spendable cash he salv- 
age: out of that gross income. 

‘reased taxes of all kinds are 
one of the factors responsible for 
this The waste of war and the tax 
burc no it brought were inevitable. 
An) further increase of taxes now 
Sho: i be a cause of serious concern 
tos of us. Today’s objectives should 
be. decrease our public debts and 
redi-e taxes, making available more 
of -\r gross income to improve our 
Standard of living and to purchase 
hece sities and the better things of 


‘ lis change in trend to less of 
icc ne available for purchase of our 
nee s and wants started in 1933. It 
1s ‘early evident from the ‘Value- 
8ra_h,’ which shows that the down- 
trend of refrigerator prices 
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$7000 
RIGHT: This is the 
_} eons “Valuegraph” used by 
McCoy to demonstrate 
the rise in value of 
sen household refrigerators 
with relation to im- 
provements and lower 
oon prices. 
300.% 
BELOW RIGHT: This 
200" =r bar graph compares the 
number of hours work $1.37 
required in 1925 to buy 
oor =a 9-cu. ft. refrigerator 
with the hours required 
to buy a similar re- 
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stopped in 1933. Prices then leveled 
off until 1941, when the upward price 
trend finally set in.” 

Although this was the main theme 
of McCoy’s talk, the discussion that 
followed was more concerned with 
engineering and design problems in- 
volving household refrigerators, par- 
ticularly the “high humidity” type of 
refrigerator which McCoy had men- 
tioned frequently. 

Questioned as to some of the prob- 
lems involved here, McCoy said, 
“Perhaps the high humidity refrig- 
erator is a little ahead of the public. 
These boxes can be made really 
moist, if that’s what you want, or 
the moisture effect can be reduced 
by changes in the engineering design. 

“High moisture content does main- 
tain the foods’ appearance,” he con- 
tinued, pointing out that its effects 
on nutritive value and vitamin con- 
tent had not been studied too much 
as yet. 

“Appearance of food, however, is 
very important, as was found out in 
the armed forces during the war.” 


ULTRAVIOLET LAMP 
NOT PRACTICAL 


Were ultraviolet lamps ever used in 
Frigidaire’s Cold-Wall refrigerator? 
In replying to this question, McCoy 
declared that “there are some types 
of foods that will not stand up under 
ultraviolet rays, such as leafy vege- 
tables, including lettuce. They tend 
to darken. 

“There’s also a certain amount of 
ozone given off by these lamps, des- 
pite what the manufacturers say, 
which tends to make butter and fats 
rancid. 

“Because such a variety of food is 
stored in the household refrigerator 
we can’t give much thought to these 
lamps now. However, they have many 
uses in commercial refrigeration, such 
as the Tenderay process for aging 
meat. 

“Comparing household and com- 
mercial food storage brings up a 
point that is often overlooked in the 
commercial field—what is the ideal 
storage temperature?” 

“If you’re going to hold food for 
a long time, as in a wholesale ware- 
house, you have to hold the tem- 
perature as near to freezing as possi- 
ble. (We’re referring to fresh foods, 
not frozen, of course). In the retail 
field, long-time storage is not de- 
sired so you can get by with higher 
temperatures. 

“In the wholesale field 28° to 32° or 
35° is satisfactory for most storage, 
depending on the product, while in 
the retail field storage temperatures 
usually start at 35° and may run up 
to 50°.” 

Questioned as to the possibilities 
of using reflective insulation in 
household refrigerators, McCoy ex- 
plained: 

“In the commercial field where you 
want a quick pull-down, as in an alti- 
tude chamber, reflective insulation 
has an advantage over a solid mass 
type of insulation. But in a long, 
steady temperature, I'd have my 
fingers crossed as far as reflective 
insulation is concerned. 

“In our experiments with reflective 
insulation for household refrigerators 
we found it satisfactory enough but 


a 


frigerator in 1949. 


CIj-10 
$449.75 


too expensive. Thus, it was aban- 
doned. But remember, this was with 
factory production-line methods. As 
to field installation of this insulation, 
I've got my fingers crossed, but that’s 


1925 1949 1925 


Installed Price 
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Bundyweld...perfect tubing 
for practical refrigeration men 


Practical refrigeration 
manufacturers, with an 
eye on the looming buyer’s 
market, are constantly look- 
ing for plus performance in 
product parts. 

That’s why so many turn 
to Bundyweld for tubing 
uses . . . since no other 
tubing can match all Bun- 
dyweld’s advantages. 


Bundyweld is made by a 
unique patented process 
. . . double-walled from a 
single strip, copper-bonded 
through 360° ... a light- 
weight, ductile, rugged tub- 
ing ideal for the toughest 
refrigeration applications, 


leakage per year. 


Bundyweld Tubing 


DOUBLE-WALLED FROM A SINGLE STRIP 
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Extra-strong, yes... but 
Bundyweld is thinner 
walled as well. And thin- 
ner walled means faster 
cooling! Bundyweld’s more 
leakproof, too, as proved 
by halogen vapor detectors, 
accurate to 1/100 ounce 
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Production-wise, Bundy- 
weld’s a dream. Machining 
or fabricating is a cinch. 
You can bend this tubing 
to short radius turns—its 
sturdy walls just won't 
buckle. From every angle, 
Bundyweld spells lower 
production costs, better 
finished product. 


Check this miracle tubing now. 
You'll find it worth your while. 
Contact a listed distributor, or 
write: Bundy Tubing Company, 
Detroit 14, Michigan. 


WHY BUNDYWELD IS BETTER TUBING 


Bundyweld... 
double-walled and 
fuses with basic brazed through 360° 
metal, presto— of wall contact. 


and Representatives: Cambridge 42, Mass.: Austin-Hastings Co., Inc., 226 Binney | 
Chicago 32, ili.: Lapham-Hickey Co.,3333 W 47th Place - Elizabeth, 
San Francisco 10, Calif.: Pacific Metals Co., Ltd., 3100 19th St. . 
ndyweld Nick 


passed through a fur- 


continuously rolled 
nace. Bonding metal 


twice around laterally 
into a tube of uni- 
form thickness, and 


Bundy Tubing 

Bank Bidg. + 

Rutan & Co., 404 Architects Bidg. e 
Ontario, 


Toronto 5, Canada: Alloy Metal Sales, Ltd., 881 Bay St. se 


SIZES UP TO %” O.D. 


Chattanooga 2, Tenn.: Peirson-Deakins Co., 823-824 Chattanooga 

. New Jersey: A. B. Murray Co.,inc., Post Office Box 476 . Philadelphia 3, Penn.: 
Secttie 4, Wash.: Eagle Metals Co., 3628 E. Marginal Way 

el and Monel Tubing is sold by distributors of Nickel and Nickel alloys in principal cities. 
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Refrigeration Problems 


and 


Differences Between 
‘Freon-12’ and ‘22° 


In the Jan. 9 and Jan. 16 issues of 
AIR CONDITIONING & REFRIGERATION 
NEws, R. J. Thompson in his ex- 
cellent article, “The ‘Freon’ Family,” 
showed how the refrigerants of the 
“Freon” family are related, and the 
wide variety of refrigerants that are 
possible in the halocarbon group. 
“Freon-22” is an outstanding example 
of how the physical chemist has 
“built” a new refrigerant of suitable 
characteristics to meet a particular 
and special need. 


ULTRA-LOW TEMPERATURES 
NEEDED A NEW REFRIGERANT 


During World War II the need 
developed for ultra-low temperatures, 
not only in large capacity installa- 
tions but in many small ones. From 
about -35° F. for blood plasma desic- 
cation (originally) the requirements 
ranged on down to -150° F. for 
instrument testing, “cold-treatment” 
of steel, and other processing uses. 

All of the refrigerants that were 
in common use had one or more 


their Solution 


by Paul Reed 


For Service and Installation Engineers 


rather serious objections. Many of 
the ultra-low temperature applica- 
tions were in comparatively small 
sizes. Very few required machines 
larger than 20 or 25 hp., and many 
were in the fractional horsepower 
sizes. 

Ammonia freezes at -107.9° F. and 
carbon dioxide at -69.9° F.; nor were 
either suitable for the small, auto- 
matically operated machine, carbon 
dioxide because of its very high pres- 
sures and ammonia because of its 
toxicity and flammability, and the 
difficulty of metering the very small 
amount of liquid ammonia to the 
evaporator. 

Some of the straight hydrocarbons, 
such as propane, propylene, ethane, 
and ethylene, had acceptable thermo- 
dynamic and physical properties, and 
indeed, they were used to a consider- 
able extent in ultra-low temperature 
systems, but their extreme flamma- 
bility and, to a lesser degree, their 
toxicity, limited their use because of 
the hazard. 

“Freon-12” was therefore used in 
most of the small low and ultra-low 
temperature units. It is neither 
flammable nor toxic in its normal 
state, and its thermodynamic and 
physical properties are acceptable 
but far from ideal for the ultra-low 
temperature applications. 


Paul Reed 


The most serious objection to 
“Freon-12” for evaporators below 
-21.6° F. is that the suction pressure 
is in a deep vacuum, 29 in. of mer- 
cury at -130° F., 23% in. at -76° F., 
and 11 in. at -40°. Displacements at 
these ultra-low temperatures were 
large, thus requiring large compres- 
sors; moreover a suction pressure of 
0 gauge or above is desirable to 
simplify seal design and operation 
and to reduce the possibility of air 
getting into the system through low- 
side leaks. ; 

Many of these ultra-low tempera- 
ture applications were in critically 
urgent war production, where shut- 
downs or inefficient operation meant 
prolonging the war and loss of lives. 


“FREON-22” PRODUCED TO 
MEET THE NEED 


So Kinetic Chemicals, Inc., started 
production of “Freon-22,” at first in 
little more than laboratory quanti- 
ties, later in a pilot plant, and soon 
on a full production basis. Then 
available only on very high priorities 
and at high cost, it is now of course 
obtainable for any use and at reduced 
cost. 

In many respects “Freon-22” is 
similar to “Freon-12.”" Its chemical 
symbol is CHCIF,, that of “Freon-12” 


is CCleF2; both being composed of 
carbon, chlorine, and fluorine, but 
with “Freon-22” having one atom of 
hydrogen, which theoretically makes 
it very slightly toxic, and slightly 
flammable, but practically it is con- 
sidered non-toxic and non-flammable, 
and is so rated by Underwriters’ 
Laboratories and by the ASA B9 
code and other authorities. 

It mixes readily with oil as does 
“Freon-12” but it has some tendency 
to separate from oil and to stratify. 
Except in some designs of “‘pot-type” 
evaporators (not continuous tube) 
with low refrigerant velocities, it 
returns oil quite satisfactorily. 

Its lower boiling point, higher 
evaporator pressures, lower displace- 
ment for the same capacity and its 
high horsepower-per-ton, make it 
especially suitable to low and ultra- 
low temperature applications. 

At an evaporator temperature of 
-40°, the suction pressure is just 
slightly above zero gauge, which is 
ideal for seal operation. Even at 
-76° F., it is only 18.9 in. of vacuum. 

Its theoretical displacement at 
-130° F. is 130 c.f.m., at -76° F. it is 
20.4 c.f.m., and at 40° it is 9.4 c.f.m. 
These displacements are approxi- 
mately .6, or a little less than two 
thirds the displacements required of 
“Freon-12” at the same capacity at 
these evaporator temperatures. 

Compressors of a design suitable 
to ultra-low temperature use, and 
that had low clearance volume, were 
not too numerous, and this was espe- 
cially true of two and three-stage 
compressors. 


COMPRESSOR CAPACITY 
INCREASED TWO THIRDS 
BY “FREON-22” 


By using ‘“‘Freon-22” in those avail- 
able compressors it was possible to 
get about two thirds more capacity 
out of them at the same displace- 
ment, and to meet the ever increas- 
ing demand from the military for 


field, where the advantage must be 
considerable to. warrant a major 
change. 

Belt-driven units do offer some 
possibilities of increasing their ca. 
pacities by changing the refrigerant 
from ‘“Freon-12” to “Freon-22,” ang 
at the same time increasing the size 
of the motor by about two thirds 
larger. 

It is not quite so simple as that, 
however. If the capacity of the com. 
pressor is increased two thirds, th are 
is a corresponding increase in the 
heat of compression. Moreover, ‘he 
temperature of the discharge as 
from the compressor is higher y ith 
“Freon-22” than with ‘Freon-:2” 
(theoretically 131° F. for ‘‘Freon- 22” 
as compared to 102° F. for “Freon. 
12,” at standard ton conditions of 5° 
evaporator ‘and 86° condensing). “he 
compressor will run hotter vv ith 
“Freon-22” than with ‘“Freon-12” at 
the same displacement or even at ‘he 
same capacity) and this may re ult 
in seal and bearing trouble. 

To counteract this, the expansion 
valve may be set for less superh zat 
to maintain a cooler suction line «nd 
consequently cooler gas entering ‘he 
compressor. In this way there igs 
less superheat in the suction gas. so 
the compressor will not get as hot. 


HEAT EXCHANGERS NOT 
ALWAYS PRACTICAL 


In this connection it may be well 
to put in a word about the use of 
heat exchangers, especially in low 
and ultra-low temperature applica- 
tions. Heat exchangers are valuable 
accessories that frequently save a 
great deal in operating costs, in- 
crease the obtainable capacity of the 
system, and often reduce the re- 
quired size of the equipment. But 
they are not cure-alls, and sometimes 
in fact, they do more harm than 
good. Such an instance was explained 
in this column in the Jan. 23, 1950 
issue entitled “Cause of Burned-Out 


2 ” 

lower and lower temperatures. The sapsitoianarrigd ae : baton 
two thirds increase is based on - ome mee te a  ~ 
theoretical values, but in actual prac- valve is very heiptul, especialy — at. 
tice the percentage of increase in low and ultra-low temperature = acti 
capacity at the same displacement is stallations. Cooling the liquid down the 
about the same as the theoretical. to evaporator temperate may me ae 

For example, a compressor that ped ~ bias 2 large part of the “vetrig- piss 
has a displacement of 16 c.f.m., erating ability” of the liquid as repre- reas 
driven by a 3-hp. motor, would have sented by the latent heat of vapori- _ 
an actual capacity of about 22,000 sation. a 
B.t.u. per hour on a 0° F. evaporator, A heat exchanger will cool the a 
with “Freon-12” as the refrigerant. liquid quite a lot, but it will also ang 

At the same compressor speed, Warm the suction gas entering the po 


and therefore having the same dis- 
placement, at the same evaporator 
temperature, and at the same con- 


compressor quite a lot too. On the 
general run of low-temperature in- 
stallations the heat introduced into 
the suction gas by the heat exchanger 


densing temperature, but using 

Kelvinator Water Coolers “Freon-22” as the refrigerant, the iS not enough to seriously raise the 

(Pressure and Bottle Types) capacity is increased to 36,500 B.t.u. Compressor temperature nor to seri- 
: : per hour. This represents an in- OUSly affect the capacity of the — 
Kelvinator Open Type Condensing Kelvinator Sealed Type Condensing crease of about two thirds over that Compressor. and 
Units (4 H. P, to 5 H. P.) Units (%4 H. P. to Y2 H, P.) obtained with “Freon-12.” On some low-temperature installa- “— 
, It must be noted, however, that tions and on most ultra-low tempera- éout 
: this could only be done by increasing ture applications, a separate evapo- om 
the horsepower of the motor in about rator with separate expansion valve pores 
the same proportion, so a 5-hp. motor is more economical for cooling the onan 
would have to be used instead of the liquid than a heat exchanger. B 
wt. 3 hp. Especially on ultra-low tempera- ing | 
So the capacity of a compressor ture installations, but even on some ing 
running at the same speed, can be low-temperature applications, heat tem 
ww increased about two thirds by using exchangers should not be used indis- “cof 
“Freon-22” instead of ‘“Freon-12.” criminately. On probably 98 out of lobb 
' = It must always be remembered 100 jobs, a heat exchanger will be for | 
/ though, that this increase in capacity advantageous; but on the other two sion 
e Or é ia a uf ing a ter t e a G! must be paid for by an increase in jobs, its disadvantages may out- seco 


Build sales . . . keep "em coming . 
You capitalize on the name that users have always 
associated with top-quality. You clinch sales by point- 
ing out exclusive Kelvinator quality in item after item. 
And, with every transaction, you stake a claim on 
profits ahead . . . because Kelvinator’s top-perform- 


.. with Kelvinator! 


ing products assure you “many happy returns”! See 
the items to fit your needs . . . competitively priced 
... at your nearest Kelvinator depot. Write, phone 
or stop in for helpful information on installation or 
service problems. Kelvinator, Division of Nash- 
Kelvinator Corporation, Detroit 32, Michigan. 


the horsepower of the motor and in 
increased operating cost in propor- 
tion. 


NOT PRACTICAL TO CONVERT 
HERMETICS 


Since an increase in capacity re- 
quires a proportionate increase in the 
horsepower of the driving motor, the 
conversion is limited to belt-driven 
units where the motor can be re- 
placed by another larger one or the 
compressor speed reduced. 

Conversion from ‘“Freon-12” to 


weigh its advantages. 
(To Be Continued) 


Lutonsky-Davis Co. Organized 


TAYLOR, Tex.—Lutonsky Refrig- 
eration Service announces that Ken- 
neth W. Davis has purchased a part 
interest in the business and that the 
name of the firm has been changed 
to  Lutonsky-Davis’ Refrigeration 
Service. Davis at one time owned 
and operated a refrigeration business 
in San Marcos, Tex. 


uni 
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“Freon-22” cannot be done in the | a 
case of hermetics where the com- | 

pressor revolutions per minute is |- c 
fixed and consequently the displace- || - 
ment of the compressor. Nor can | - 
the horsepower of the motor be |, TYPHO ON . 
changed, so the motor would be | . 
heavily overloaded. “= 
; Neither can the compressor be Most Complete Line of : 
ai slowed down to about 60% of its c 
—_ former speed. If it could, “Freon-22” AIR CONDITIONERS C 
could replace the “Freon-12” and get in the most popular size rang? 
the same capacity and with about bh 
the same motor load. Ordinarily, 1% TO 20 TONS ~ 
there would be little or no advantage Bs | c 
in doing this, for the only thing that — ~ 
aa would be changed would be the ’ - 
Kelvinator evaporator pressure, that is, the Evaporative Condense ~ 
Silica Gel Driers suction pressure. 3 TO 20 TONS 7 
Actually there would be some other 6 - 
Kelvinator Stainless Steel Kelvinator Compressors per need lggecelh yy Blasi Mage ongi Backed b than 40 c 
Evaporators (1/6 H. P. to 5 H. P.) Sn. Sae Coeeenage ie Te an pdr. pores c 
sl acs design engineer designing a new || x fe | = 
compressor, condensing unit, or com |; Te = 
plete system. But we are particu- | TYPHOON Air Conditioning Co., Inc. = 
DEPEND ON KELVINATOR For ALL vour REFRIGERATION NEEDS | !2tly referring to change-overs in the 794 Union Street, Brooklyn, N. Y. . 
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Point-of-Sale Display Featured In Mitchell’s 
Canpaign To Promote Room Conditioners 
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Mitchell's point-of-sale display. 
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Minneapolis-Honeywell, 
Brown Instruments Move 


To New St. Louis Office 


ST. LOUIS—The St. Louis branch 
of Minneapolis-Honeywell Regulator 
Co. and its Brown Instruments divi- 
sion have moved into a new office 
building at 4354 Olive St. The new 
structure, the first to be built and 
owned by the company, contains 
about 6,600 sq. ft. of floor space. 

B. C. Simons, branch manager, 
said the new and enlarged quarters 
were needed because of the com- 
pany’s expanding business in the 
St. Louis area. Growing industrial 
activity in the territory served by 
the branch, coupled with the grow- 
ing need for automatic control de- 
vices in industrial processing, were 
reasons for the enlarged quarters. 

In addition, Simons said, air condi- 
tioning installations in St. Louis were 
increasing in volume, thus requiring 
larger sales; service and installation 
departments to supply the automatic 
controls for such equipment. Sales 
of domestic heating controls for oil 
and gas-fired heating plants also 
have been increasing. 

The new building, which cost ap- 
proximately $90,000, provides ap- 
proximately 3,600 sq. ft. of general 
and private office space and about 
3,000 sq. ft. of material storage area. 

The office is air conditioned and a 
double duct system, combined with 
panel heating, permits extremely 
accurate control of temperature in 
summer and winter. 

Besides the office space, the build- 
ing provides a conference room, draft- 
ing room, instrument repair, sta- 
tionery supply, coat room, and a 
“coffee room for employes.The main 
lobby also contains the “city desk” 
for the sale of service parts. Provi- 
sion has been made for a future 
second floor. 


CHICAGO—A vigorous sales pro- 
motion campaign through major ap- 
pliance distributors has been started 
by Mitchell Mfg. Co. here, to promote 
the sale of its % and %-hp. room 
air conditioning units, according to 
E. A. Tracey, vice president of the 
Air Conditioning division. 

Leading off with a two-color sales- 
man’s kit containing samples of all 
sales promotion material prepared by 
the company, the point-of-sale effort 
will be sparked by a retail floor dis- 
play. 

This piece, contsructed of masonite 
and wood, holds either a % or %-hp. 
unit just as it will look in the cus- 
tomer’s home. The dealer can make 
a complete demonstration of the unit 
in his store or the customer can “sell 
himself” by observing the unit and 
operating the controls himself right 
in the store, it was pointed out. 

In addition to an eight-page, two- 
color catalog, two-color mailing 
stuffers, easel presentations, specifi- 
cation sheets, and an array of other 
promotional items, Mitchell has pre- 
pared a three-way direct mail cam- 
paign through the R. L. Polk Co. of 
Chicago. 

These mailings imprinted for the 
individual dealers will be sent to his 
entire list of prospects in three differ- 
ent categories: the professional men, 
the businessmen, and the home 
owners or apartment dwellers. Each 
of the three mailings consists of two 
jumbo post cards and a final “sales 
clinching” letter with return card. 

Trade paper advertising schedules 
will be supplemented by a cooperative 
newspaper advertising program start- 
ing in May. A wide range of sizes 
and styles of advertisement mats has 
been prepared. 


$6,000,000 Rayon Mill 
Gets Air Conditioning 


GREENWOOD, S. C.— James C. 
Self’s $6,000,000 rayon mill project 
here, nearing completion, is expected 
to be ready for start of operations 
around March 15, but the mill will 
not be in full production until near 
the end of this year, it is learned. 

Harris said the one-story brick 
windowless plant will be air condi- 
tioned. It is approximately 860 ft. 
long and 230 ft. wide, containing 
some 200,000 sq. ft. 


Air Conditioning for Market 


HARTFORD, Conn. — The new 
Popular Supermarket at Park and 
Lafayette Sts., which is presently 
being constructed, will be completely 
air conditioned. 

The market will have a total area 
of 5,200 sq. ft. and will include park- 
ing for 36 cars. 

The contract for the air condi- 
tioning has been awarded to the J. P. 
Salmini Co., Inec., the franchised 
Westinghouse air conditioning con- 
tractor in the Connecticut area. 


Dry, Clean Timepieces In the Making 


Section of the assembly line at U. S. Time Corp. at Abilene, Tex. 


* 
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Watch, Clock Factory Requires Dust-Free 
Air with Accurate Humidity Control 


ABILENE, Tex.—Air conditioning 
is proving to be a boon to one of 
Abilene’s newest’ industries, the 
United States Time Corp. plant, 
where watches and clocks are made. 

Frigidaire air conditioning equip- 
ment with about 75 tons of refrig- 
erating capacity, installed by the 
West Texas Utilities company re- 
cently provides close dust and hu- 
midity control—a particularly impor- 
tant factor contributing to the effec- 
tiveness of clock assembly. 

All equipment has been installed 
in a penthouse with dimensions of 
about 20 by 60 ft., built especially 


for the purpose of housing the air 
conditioning machinery. Temperature 
controls have been installed on the 
first floor and both heating and cool- 
ing can be regulated from that point. 

The equipment proper consists of 
six Frigidaire water-cooled recipro- 
cating compressors with a total re- 
frigerating capacity of 75 tons. Power 
is supplied by three 25-hp. electric 
motors, each driving two compres- 
sors. Other equipment .includes a 
75-ton condenser and three gas 
heaters to warm the buildings. 

To place the huge cooling system 
in operation, a switch is closed and 


two of the compressors are started. 
In 10 seconds two more Frigidaire 
compressors start automatically. In 
10 more seconds, the remaining two 
compressors also. start operating 
automatically. This arrangement af- 
fords an economic operation with 
compressors matching the refrigera- 
tion load as required. 

To change the system from cooling 
to heating, or from heating to cool- 
ing, a double-throw switch is moved 
from one position to another. Condi- 
tioned air is carried throughout the 
plant by ducts and is discharged 
from ceiling air distribution’ outlets. 

Air is not only cooled or heated 
by the equipment—whichever the 
case may be, but is filtered to remove 
dust and other impurities and out- 
side air is introduced in proper 
amounts. In addition, the equipment 
affords a close control of humidity. 

“In a watch assembling plant, it 
is necessary to have a dustfree op- 
eration,” explained F. J. Orintas, the 
U. S. Time Corp. plant manager. “In 
addition, because of the nature of the 
assembly operation humidity control 
is equally important.” He _ also 
stressed the importance of comfort- 
able working conditions for employes, 
pointing out that worker efficiency 
can be maintained even though out- 
side weather is hot and humid. 


To Cool Offices, Showrooms 


DALLAS — American Radiator & 
Standard Sanitary Corp. has begun 
construction of a $500,000 plant in 
the Trinity Industrial District. 

R. W. Lang, company vice presi- 
dent, said the one-story, 60,000-sq. ft. 
building will have air conditioned 
offices and display rooms. It will 
provide more space. 
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Complete letterpress service of 


PRINTING superior quality now available. 
Layout, art work, copy consulta- 


tion, composition, printing, bind- 
ing, and shipping. Write for 
quotation on your next job. 


Lists covering important seg- 
ments of the industry. Typewriter 
and machine addressing. Multi- 
graphed, printed, or Robotyped 
reproduction. Complete mailing 
service. Send for Direct Mail 
Rate List. 


DIVISION OF BUSINESS NEWS PUBLISHING GO 


450 WEST FORT STREET, DETROIT 26, MICHIGAN 


Lipman self-contained 
air conditioner available in 
3, 5 and 71/2 hp. sizes. 


CR it AN at tk a 


x mi ede 


Lipman 11/2 hp. 
air-cooled condensing unit, using 
Freon-12, Freon-22 or methyl 
chloride refrigerants, 


When you sell Lipman Commercial Refrigera- 
tion and Air Conditioning, you can offer com- 
plete customer satisfaction, keep service and 
maintenance worries to a minimum, be ahead 
of competition — all the way! 


Lines are Complete — Lipman refriger- 
ation units offered in % thru 40 hp. capacities; 
air, water and combination cooling; with am- 
monia, Freon-12, Freon-22 and methyl] chloride 
refrigerants. Wide range of self-contained and 
4 remote air conditioners. 


Tt Well Designed, Well Built — Units are 
heavy duty, rugged, operate at moderate speed 
to give most refrigeration per kilowatt of power 
used. Highly efficient condensers cut water con- 
sumption. Built to last — and they do! 


Established Reputation — Hundreds of 
Lipman units installed 25 years and longer ago 
are still in regular service today, building a 
reputation for dependability. 


Cash in on these and other advan- 
tages of the Lipman lines. Write, wire or call 
for complete information. 
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Special 30-Ton ‘Packaged’ Brine Chillers 
tetenccted@® § Simplify Installation for Big Skating Rink 
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densing unit to the brine chiller jg 
metered through a thermostatic ex. 
pansion valve, but a by-pass with g 
hand-operated expansion valve has 
been incorporated into the design. 

Such an arrangement, Kilburn ex. 
plained, has several advantages jp 
an installation of this type. 

“Tf a quick pull-down is war ted, 
for example, the operating engi jeer 
can throw open the by-pass ang 
manually throttle the refrigeran* to 
the chiller instead of waiting for the 
normal pull-down achieved with the 


Send for FREE CATALOG on Your Letterhead 


SERVICE PARTS CO. 


MAIN OFFICE * 2511 LAKE ST., MELROSE PARK, ILL. 
BRANCH STORE * 724 BROADWAY, ROCKFORD, ILL. 


so the 350 figure skaters 
in the club could prac- 


Shown here in the latter 


stages of construction, 


WAGNER Brushes” 


Replace brushes in Wagner , 
Motors with genuine Wagner 4 
brushes because Wagner { 
correct grade brushes give | 
maximum performance, ; 


“MS 49-8 


“Always buy Genuine 


Chrysler Airtemp and 
Charles R. Beltz & Co. 


currently meeting the exacting re- 


By C. Dale Mericle 


brine coolers supply the 
necessary refrigeration. 


Time available to the club at 


this 176 by 76-ft. rink tice whenever they expansion valve in operation. 
pie ona ong es wenied te Tub S000 Os cepundien oalee te rca 
H + ° Ld ” € oair 
Genuine Joe SGYS ... || Detroit Skating Club by Freon-12 packaged 4» replacement, the by-pass and 


hand throttling valve could be cyt 
into the circuit. Thus, it wouldn © be 
necessary to shut down the pl: nt,” 

Depending on the load, either one 
or both of the 30-ton machines wij] 
be operated as needed. The mac! ines 
are initially cut in manually by the 
operator, and it is planned that one 


lar service for a week. In this way, 


commutator and brush - DETROIT—What is believed to be Charles R. Beltz & Co., Airtemp Olympia stadium, home of the Red : : os 

life. Identify chews, by \ the first permanent “Freon-12” in- dealer here, the job provides an Wings hockey team and the scene of ™achine will operate on “stan:iby” 

the name WAG stallation for a skating rink is ice surface measuring 176 ft. long many and varied sporting events in ©F Peak load service, as it were, for 
on the brushes. by 76 ft. wide. Detroit. a week, and then be cut in for rogy. 


. quirements of the 350 figure skaters It is housed in a large barn-like ; 
Wagner Electric Corporation who comprise the Detroit Skating  gtructure that was una occupied Olympia, however, was limited and the wear and ped on the machines ps 
Club, Inc. by a riding stable, the refrigerating often inconvenient, so a couple years WOuld be equalized. ye’ 
——————————————— —|—s«Noteworthy, too, is the fact that equipment and brine tanks and pumps 480 the organization acquired its Once they are cut in, however, yee 
Lh Reach All Key Men... | the 60-ton capacity Airtemp brine- peing located in a 14 by 18-ft. ma- Present property. The rink installa- each machine’s operation is con- - 
the Refrigeration and Air Condi- chilling equipment, was installed as  chinery room adjoining. The latter, tion was started last fall. trolled by an immersion thermostat os 
to “ay Gunes a two 30-ton “packages,” the compres- incidentally, originally served as a The skating rink will be in opera- im the brine leaving the chiller, the “ 
the field. ... sors, motors, condensers, and brine’ pymp room before city water was tion six months out of the year, from chillers operating at a 3° to 4° BP. 
prea apie. | been ah ggg pre- piped to the structure some years October through March. t.d. range. — 
abricated and assembled in a com- ; “Our building is not well enough ° 
a pact framework at the factory. ago | POR oo ay onl : BP vtoe Hen ‘82 ~©Unloading Feature Helps - 
_Installation of this part of the job Few Private Rinks rink through the summer months,” Thanks to the unloading feature of 7 
simply involved placing the two pack- Baxter explained. the Airtemp radial compressor, ca- mei 
aged assemblies on their bases and This is one of the few privately Each of the 30-ton brine-chiller as- pacity of each 30-ton assembly can the 
J0 U a ® Al making the _ necessary electrical, owned rinks in the country operated semblies is built up on a heavy angle- be automatically varied from a mini- ben 
- r water, and brine system connections. by a skating club, according to  jpon framework, points out F. G. Kil- mum of 2.3 tons to the full 30 tons 
A “National Business” Publication Designed, engineered, and installed Donald Baxter, club secretary. Ac- burn, Chrysler Airtemp application (at 5° suction and 100° condensing Ave 
4137 Wellington St. W., Toronto, Ont. jointly by the Airtemp Construction . tive since 1929, the club up to now engineer. temperature). This arrangement cuts 
division of Chrysler Airtemp and has depended on the facilities of . Mounted at each end of the base cylinders of each compressor in or T 
? is a 7-cylinder Airtemp radial com- out as required by variations in suc- rett 
pressor, being directly driven off the tion temperature. pei 
single 50-hp. motor mounted between This feature should mean consider- ~ 
the two compressors. Directly above able reduction in current consumpt- mre 
the units and motor is the shell-and- ion, Baxter has been assured by both (ab 
a & IND PER. N CONT RO LS tube condenser, and over that is the Kilburn and Charles Beltz, who heads slig 
Acme brine-chiller tank. the contracting firm. B. 
‘ The some 3,000 gals. of brine in pet 
250 G.p.m. of Brine Pumped the system are pumped from the ae 
tr MINENTLY y ATI & A 99 Through Each Chiller chillers through a ballast tank to “] 
& CTORY ° the rink proper by a 500 g.p.m. fold 
Connections for the 6-in. brine Deming pump. Another pump of the will 
supply and return lines are provided Same capacity has been installed for whe 
at either end (at the top) of the Standby operation. Tun 
brine chiller in each machine. Design The actual gridwork of brine coils brin 


Six words, but they sum up the many years of exper- 
ience George J. Roche has had in selling PENN 
refrigeration controls. President of Roche & Hull, Inc., 
one of the leading wholesalers in Baltimore, Maryland, 
he joins other well-known refrigeration men in putting 
the “stamp of approval” on PENN controls. . 
proval earned by outstanding performance on the job! 

It is this kind of “performance plus” that reduces 
wins and maintains customer satisfac- 
and increases sales and profits for you. Next 


service calls... 
tion... 


time you need refrigeration controls . 
temperature, automatic hot gas defrosters, water valves, 
line starters, humidistats and solenoid valves . 
PENN and you'll be convinced they’re 
your wholesaler or write Penn Electric Switch Co., 
Goshen, Indiana. Export Division: 13 E. 40th Street, 
New York 16,N.Y.,U.S.A. In Canada: Penn Controls, 


Ltd., Toronto, Ontario. 
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AUTOMATIC 


FOR HEATING, REFRIGERATION, AIR CONDITIONING, PUMPS, AIR COMPRESSORS, ENGINES, GAS RANGES 


CONTROLS 


calls for 250 g.p.m. of brine with a 
specific gravity of 1.22 to be pumped 
through each chiller. 

Refrigerant going from the con- 


in the rink floor was constructed 

from more than 40,000 ft. of 11-in. 

Byers wrought-iron pipe. 
(Concluded on next page) 
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in your pockets 


. . . @ lifetime of 
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LOW COST TRUCK REFRIGERATION / 


Kold-Hold “Hold-Over” Truck Re- 
frigeration puts extra profits in 
your pocket. It protects products 
in transit and gives it greater cus- 
tomer appeal. It does all this for 
less than 10 cents a day, less than 
the cost of ice alone. 

With Kold-Hold “Hold-Over” 
Plates you can predetermine the 
desired truck temperature through- 
out the longest day's runs to keep 


“Hold- Over” Plates, the outer 
edges freeze first and the strain 
caused by expansion is placed on 
the center and strongest part of 
plate. 


NO CASE OF OPERATIONAL 
FAILURE EVER REPORTED 


With over one-half million “Hold 
Over” Plates in use today, no case 
of operational failure has «ver 


products safe, clean, attractive been reported. Trucks equi; ped ANSU] 
and more saleable. ‘Hold-Over”’ with Kold-Hold ‘Hold-Over” Piates SALER 
Plates last the lifetime of the truck. have been subjected to the /ost and e¢ 
The extra long life of Kold-Hold severe operating conditions 9205 tender 
“Hold-Over” Plates is due to ex- sible, in all types of trucks. N >ver Bent, < 
clusive design features which yet have they failed to provide the Service 
eliminate operational failures. In refrigeration needed. ation s 
neers © 

See your local refrigeration supplier or write us for details Which 
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LEFT: Coming out of the brine 
supply and return headers are 
the individual coil circuits for 
the rink. Note the valves in 
each pipe which can be used 
for balancing the circuits or 
cutting out one circuit entirely 
if a leak develops. 


Unvsual Features In Coil Layout Will Aid . 
In Operation, Maintenance of Private Rink 


(Concluded from preceding page) 

There are a number of features of 
the piping installation which differ 
somewhat from the usual skating 
rink design, according to Beltz, who 
confesses that “in my younger days 
I was a pretty fair speed skater my- 
self.” 

Most rinks, for example, have the 
supply and return headers at opposite 
ends, but in this installation both 
headers are at the same end nearest 
the machinery room. 

Thus, instead of the coil arrange- 
ment being a straight-through grid, 
the pipe circuits have formed return 
bends. 


Avoid Venting Problem 


The supply header, like the 
return header and the brine mains, 
is approximately 6 in. o.d. To avoid 
any problem in venting, the supply 
header is located below the pipe level 
(about 2 ft.) and the return header 
slightly above. 

The 144-in. brine pipes are located 
on 5-in. centers, and each coil circuit 
has been fitted with a shut-off valve 
at both the supply and return ends. 

“Purpose of these valves is two- 
fold,” Beltz explains. “Primarily they 
will be used to balance the circuit 
when the system is put in operation. 
Turning the valves will regulate the 
brine flow through each coil cricuit. 

“But they should also be very use- 
ful should a brine leak develop in any 
circuit. If this should happen it 
wouldn’t be necessary to shut down 


the plant completely. As soon as the 
leak is located, the circuit giving the 
trouble can be cut out of the sys- 
tem by shutting off-the valves. Skat- 
ing could continue probably, and we 
could wait until the end of the 
season, perhaps, to repair the leak 
if this seemed advisable.” 

The pipes are laid on concrete 
footings spaced at 10-ft. intervals 
throughout the length of the rink. 
Each footing is 6 in. wide and 30 in. 
deep. The concrete forms were so 
constructed as to leave a saw-tooth 
shape along the top surface, the pipes 
being laid in between the teeth, as 
it were. 


Method of Insulation 


Around the outer edges of the rink 


Condensing Unit & Brine Chiller Go In as 


ABOVE: One of the two 30-ton “packages” goes down the 
skids for installation in the machinery room of the Detroit 


Skating Club. 


RIGHT: Donald Baxter, club 


president; and John Patzer, engineer with Charles R. Beltz 
& Co., look on as John Cappell, building superintendent, 
checks the brine chiller package in place. 


secretary; 


Herbert E. Cook, 


‘Package’ 


he points out, and it generally runs 
higher than that of a rink used for 
hockey, say. 

“Actually,” explains Baxter, ‘you 
don’t skate on ice, but on water. If 
the ice is too hard because it’s too 
cold, much more work and energy 
will be required of the skater to melt 
the ice into water.” 

This is especially important in 
figure skating, he elaborated. In 
executing the figures, a skater can 
“push” at only certain stages, and 
if the ice is too hard he may run 
out of power before the figure is 
completed. 

Figure skaters who usually com- 


pete on high temperature ice may 
not do so well when the ice is at a 
lower temperature, he indicated. This 
fact might help explain, he intimated, 
why U. S. figure skaters often come 
off second best in the international 
matches staged outdoors on natural 
ice in Europe. The Scandinavian 
skaters who do all their practice out- 
doors usually compete under what 
are “normal” conditions for them. 
Baxter’s 17-year-old daughter, Vir- 
ginia, is a figure skater of consider- 
able note, having ranked seventh in 
last year’s international competition. 
At present she’s in training for this 
year’s event, to be staged in England. 


Folder Explains How Unit 
Makes Tube or Cracked Ice 


CHICAGO—A new 6-page envelope 
size folder No. 502, describing and 
illustrating Mills unique new _ ice 
maker has just been issued by Mills 
Industries, Inc., 4100 Fullerton Ave. 

The folder tells how the machine 
produces solid crystal-clear tube ice 
14 in. to 6 in. in length, or cracked 
ice, or a combination of both. 

It is pointed out that there are no 
sediment collections because the unit 
uses water directly from the source. 


a 6-in. 


side surface of this footing is a 14- 
in. layer of spun glass to take up 
minor contraction and expansion, and 
next to this is a 2-in. layer of foam- | 
glass for insulation. 

The ice surface of the rink itself 
is formed over a layer of sand sur- 
rounding the brine pipes. The sand 
layer is laid directly on the earth 
about 3 to 4 in. below the pipes and 
extends % in. above. 

When the rink is in operation, the 
brine temperature will be running at 
about 20° F. to maintain the tem- 
perature of the ice as close to 31.8° 
F. as possible, according to Kilburn. 

Ice temperature is an extremely 
important factor in figure skating, 


REFRIGERANTS 
Quality Standards of the Industry 


ANSUL REFRIGERANTS are the undisputed quality 
standards of the Refrigeration Industry . . . and this en- 
viable recognition is protected and maintained by strict 
laboratory control of every step in the manufacture of 
Ansul Sulfur Dioxide and Ansul Methyl Chloride. 

Every cylinder of Ansul refrigerants is individually an- 
alyzed and carefully inspected to safeguard the rigid 
standards of purity and dryness and to insure maximum 


ANSUL WHOLE- 
SALERS are ready 
and eq:.ipped to 
tender 5 intelli- 
sent, © Operative 
‘ervice + refriger- 
ation sc vice engi- 
nets ©: problems safety in handling. 
Which ‘se, from 
time-to. e, in the 
°Pperar on of re. 
frigera: systems, 


L 


ANSY 


For more than a third of a century, Ansul has both 
pioneered and led the field in the production of sulfur 
dioxide for refrigeration purposes. . 
chloride has gained universal recognition in the in- 
dustry for its unsurpassed quality. 


CHEMICAL COMPANY 


REFRIGERATION DIVISION, MARINETTE, WISCONSIN 


SULFUR DIOKIDE, ANSUL METHYL CHLORIDE, ANSUL OIL, KINETIC’S “FREONS™ 


. . Ansul methyl 


concrete footing has been ® 
sunk to the frost line. On nthe out- , 


\ 


Houdaille-Hershey’s 


-New Plate Type 
REFRIGERATOR 
CONDENSER* 


U4 


+e ~ pores . P ye oe = ae per aie . 
wt > f 
de ts tee, ph Be ss gt, jee EM or eel ge es 


ik 


4 + acti clings me «at 
War an te RS ie oR ne ca 5 an aR Ri: 
= 


EFFICIENCY...! 
gives...LOW COsT...! 
STRUCTURAL STRENGTH! 


ceentnitaal 


rey - - + A Seeing ‘ me milo we ote 
— VEST Sp RRMCREPRE Or SERIE Ss _ - ——— ~ 
eo paacipessescnrtasee once = ee 
4 Be t ¥ + 
4 Se é j i 
ee ae Petes Sa Le fe paahcosesibn , 


In this new design the tubing is mechanically bonded to a light gauge 
metal sheet. A stable, permanent contact of more than 60% between 
primary and secondary surfaces gives high efficiency. Design is struc- 


turally flat and strong and can be produced in almost any desired 


shape or size. Complete information on your particular requirements 


available from... 


HNoudaclhle-Hershey 


NORTH CHICAGO DIVISION + NORTH CHICAGO, ILLINOIS” 
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Stokes Develops, Issues 
Vacuum Calculator Device 


PHILADELPHIA — The F. J. 
Stokes Machine Co. here has recently 
developed and issued the “Stokes 
Vacuum Calculator,” a slide-rule de- 
vice to easily and quickly determine 

(1) the needed pump capacity to 
evacuate a given volume to a speci- 
fied vacuum in a given time; (2) the 
time required to evacuate a given 
volume to a specified vacuum with 
existing vacuum pumps; (3) vapor 
pressure of water at various tem- 
peratures; (4) boiling points of sol- 
vents under vacuum; and (5) capac- 
ity of round tanks in both cubic feet 
per foot and gallons per foot. 

The Stokes Vacuum Calculator also 
includes basic conversion tables for 
vacuum operations and other useful 
data. 

Copies of the calculator are avail- 
able at 50 cents each from the F. J. 
Stokes Machine Co., 5900 Tabor Rd., 
Philadelphia 20. 


Goodrich Introduces High 
Capacity Multiple V-Belt 


AKRON, Ohio—A new “High Ca- 
pacity” multiple V-belt, with a 40% 
increase in horsepower rating over 
comparable sizes of standard V-belts 
used for this service, is announced by 
The B. F. Goodrich Co. here. The 
belt is also available for use where 
dissipation of static is essential. 

Increase in the capacity of the new 
belt has been effected without stiff- 
ening the belt construction or reduc- 
ing any of the safety factors inherent 
in the standard types. 


@) How Can | Maintain 38°F. with 50 to 90% 
-* R. H. In High-Low Temperature Room? 


University of Georgia 
Dept. of Agricultural Engineering 
Athens, Ga. 
Editor: 

I noted with much interest your 
answer to William J. Schank’s ques- 
tion concerning providing and con- 
trolling humidity in a high-low tem- 
perature box. 

I have a somewhat similar problem 
which I would like to present to you. 

There are two refrigeration rooms, 
one of which (Room A) I wish to 
maintain at 38° F. and 50, 60, 70, 80, 
and 90% r.h. It seems that I have 
the problem of both humidifying and 
de-humidifying. The walls (except for 
partition) are 6-in. cork and the 
floor and ceiling are also 6-in. cork. 
This much insulation was installed 
with the expectation of using the 
space for freezing at a later date. 
This also explains the presence of 
the low temperature blower units. 
However, for the present, tempera- 


tures will be in 30-40° F. range. 

Refrigeration is supplied by a 
14-hp. water-cooled, ‘‘Freon-12,”’ con- 
densing unit rated at 5,160 B.t.u./hr. 
at 75° F. entering water, 95° F. leav- 
ing water and 20° F. refrigerant. 
Shut-off valves on both the liquid 
and suction line provide some degree 
of humidity control by using the two 
blower units singly or together. Both 
are drained to outside. 

These rooms are located in the 
basement of a heated building (ap- 
proximately 70° F. and 40-60% r.h.). 
My calculated load is 3,015 B.t.u./hr. 
at 30° F. room temperature. I realize 
that with probably 10-15 door open- 
ings per day, close humidity control 
will be difficult. 

I would also like to have some spe- 
cific recommendations on “humidi- 
stats” and “spray humidifiers.” 


WARREN E. GARNER, 
Research Assistant Professor 


A Set Up Room Within a Room or Add Heater, 
* Humidifier to Low Temperature System 


Dear Mr. Garner: 

Let me first state that your 
problem is one of the toughest 
inasmuch as the low temperature 
units are already in place. 

The problem is to maintain 38° F 


with 50, 60, 70, 80, or 90% relative 
humidity. This problem must be set 
up for not only dehumidification and 
humidification but also reheat for the 
entire year operation. 

With the only low temperature unit 


CITRUS CONCENTRATES DEPEND ON 


rooms and two freezers. 


WHERE ZERO HOLDING be SA “MUST” 


THE 


ETWEEN tree and table, accurate tem- 
perature control is vitally important to the 
new frozen juice industry. In the new processes for 
low temperature concentration of orange and other 
fruit juices, water is extracted so rapidly and at such 
low temperatures that flavor remains virtually un- 
changed. After slush freezing at 17°, juice is 
canned and then hardened and held at 0° through 
storage or shipment. Uniformly low thermal con- 
ductivity of PALCO WOOL INSULATION is a 
major factor both in maintaining these critical tem- 
peratures and in reducing operating costs. The 
ideal low temperature insulation, PALCO WOOL, 
is moisture resistant, odorless and odor-proof, 
non-settling, flame-proof, durable, vermin-repel- 


lent — and exceptionally low in cost. 


PACIFIC 


Juice Industries, Inc. plant at Dunedin, Florida, built to 
produce "Sno-Crop" brand orange, grapefruit, and grape 
juices in the new frozen concentrate form. Marketing is 
handled through Sno-Crop Marketers, Inc. 
PALCO WOOL were used to insulate two large storage 


175 tons of 


* 


One of two large zero storage rooms gain- 
ing maximum operating efficiency through 


use of PALCO WOOL INSULATION. 


Efficient quick freezing is aided by PALCO 
WOOL INSULATION at the Juice Indus- 


tries, Inc., plant. 


Write today for the PALCO WOOL COLD STORAGE MANUAL 
or the LOCKER PLANT PLAN and CONSTRUCTION MANUAL. 


\— FLAMEPROOF INSULATION FROM DURABLE REDWOOD BARK 


LUMBER 


100 BUSH STREET, SAN FRANCISCO 4, CALIFORNIA 


3225 WILSHIRE BLVD., LOS ANGELES 36, CALIF. 


COMPANY 


* 35 £. WACKER DR., CHICAGO 1, ILL. 


NATURE'S 
OWN INSULATION 
FROM THE 
AGE-OLD RrEDWooDs 


being used and located in the room 
proper, the problem is impossible to 
work out. For the present conditions 
where only temperature is to be con- 
trolled it is okay, but when humidity 
control is also to be accomplished, it 
is impossible with the present setup. 

At 38° room _ temperature, . the 
humidity can be controlled, but the 
problem becomes one of dehumidifi- 
cation, humidification, cooling, and 
reheat. All four factors must be in- 
troduced. 

This problem can be accomplished 
in two ways. The best method would 
be similar to Schank’s problem, of a 
room within a room. The other 
method is by using a low tempera- 
ture unit as you have at present and 
installing a humidifier and heating 
coils to the unit and a humidifier in 
the room proper. Reheat can be ac- 
complished by steam or electric strip 
heaters. 


The inside design conditions are as 
follows: 
Room Dew- Grains 
D.B.Temp. R.H. point per Cu. Ft. 


38° F 50% 22°F 1.4 


38° 60 . 26 1.6 
38° 70 29 1.9 
38° 80 33 2.2 
38° 90 35.5 2.55 


At present no humidity control is 
required, and that the d.b. tempera- 
ture is only controlled and therefore 
the condensing unit is operating about 
20° F. suction temperature with a 
cooling coil temperature of about 
25° F. to give a 38° temperature in 
the room. The air leaving the cool- 
ing coil is about 35° F 

Now suppose the room is to be 
maintained at 38° F. and 50% r.h., 


_ this the lowest r.h. condition to be ® 


carried. By referring to the above 
table it requires that the air in the 
room must not have more or less 
than 1.4 grains per cu. ft. If that 
is the case, the air leaving the cool- 
ing coil must be at 22° F. dewpoint. 
Air leaving the cooling coil at 22° F. 
d.p. will keep the room temperature 
at about 28° F. which is 10° lower 
than the 38° F. required. Therefore, 
while the unit has to supply air at 
22° F. d.p. in order to bring the 
relative humidity down in the room 
it also brought the temperature of 
the room down to 28°, which means 
that the room has to have reheat and 
this is accomplished by the reheat 
coil in front of the air unit. 

This reheat will require that addi- 
tional refrigeration load be applied 
in order to cool the air to 22° F. in- 
stead of the present 35° F. In this 
case there would be a reheat of about 
bia 

The total refrigeration load on the 
condensing unit would be the amount 
required to cool the room to about 
25° F. instead of 38° F. and the re- 
heat from 25° to 38° F. room tem- 
perature. 

As the other higher relative hu- 
midity conditions are to be main- 
tained, less and less reheat is re- 
quired, so that the above requires 
more reheat than the other designs. 

Humidification will come in mostly 
on the design of 38° F. and 90% r.h. 
In this case it is possible at times, 
that in order to get down to 38° F. 
in the room the relative humidity in 
the room may be lower than 90% 
and therefore moisture has to be 
added. 

The amount of moisture to be 
added can be calculated in the follow- 
ing manner: 

Assuming that the room condition 
to be maintained is 38° F. and 90% r.h. 
In this case the room air must have 
2.55 grains per cu. ft. But suppose 
the low temperature unit has brought 
the room to 38° F. temperature and 
the relative humidity is 30%. I do 
not believe that it would go lower 
than that. Air at 38° F. and 30% r.h. 
has a dewpoint of 11° and has .80 
grains per cu. ft. 

Assuming that the unit delivers 
500 cu. ft. of air per minute. 


500 x 60 x (2.55 - .80) 
= 7.5 lbs. of 


7,000 grains/Ib. 
water per hour. 


Thus, 7.5 lbs. of water, practically 
1 gal., must be added per hour under 
this condition. This again would he 
about the worst condition in apply ying 
humidification. 


On these types of spitiinieia it is 
best to apply air locks at extrances 
to the rooms. Airlocks are double 
doors with a 4 to 5-ft. long vestibule 
between them so that when ent: ving 
outer door, the inner door to :oom 
is kept closed and when outer door 
is closed the inner door shoul: pe 
opened. In this manner condi ions 
are not disturbed. 


The control of this unit wou’ be 
as follows: 

Provide a cooling thermostat ang 
a dehumidistat in the room conn >teq 
in series and controlling a sol: noiq 
valve on the liquid line to the co: ling 
coil so that either one can stop anq 
start condensing unit. Provide re- 
heat thermostat in the room set 
about 2° lower than cooling the mo- 
stat so as to apply reheat on |: ver. 
ing room temperature. Also prov de a 
humidistat in the room set abou: 5% 
lower than the setting of the cchv- 
midistat so as to apply humidific. tion 
on lowering relative humidity. W 

In regards to specific inform: tion R | 
on humidistats, kindly get in touch e 
with the following concerns: 


Minneapolis-Honeywell Reguiator ‘ 
Co., Minneapolis, Minn. Div. 
Barber-Colman Co., Rockford, IIL date 


Bahnson Co., Winston-Salem, N. ©, 
Parks-Cramer Co., Fitchburg, Mass, 
For spray humidifiers: 
Bahnson Co., Winston-Salem, N. ¢, 
Parks-Cramer Co., Fitchburg, Mass. 
Markey Co., Inc., Kansas City, Kan. 
Maid-O-Mist, Inc., Chicago, Il. 


JAMES J. LASALVIA 


Each step in the manufacturing 

of Schaefer brushes is 

carefully inspected by skilled 

experts to assure 

you of top quality and 

polenta in 

one Fittihg every’ “Job- 
_ Tested” 
Schaefer 


brush 
" 


No. 816—Tinners 
Wire Brush 


Copper Pipe 
Cleaning Brush 


No. 102 Condenser 
Tube Brush 


No. 100—Tin 
Handle Acid Brushes 


No. 144-244 
S. $. Wire Tube 
Cleaning Brushes 


117 W. Walker St., Milwaukee 4, Wis. 
Please send more information about your 
service for solving special cleaning prod- 
lems. 

Name Title —_ 
Company Name. _ 
Address aie 
City State a 
“Always Buy Schaefer — It's Safer” 


SPRIN 


= Refrigeration 


AND WRITE—ON YOUR LETTERHEAD— 


SUMM a 
EDITION 


for the latest edition of the > f 
DEPENDABOOK—No. 152... \ #iEnat ; 
Lots of new items. Lots of bar- | I 


gains...some 60% below © 
standard prices!! Depend on the = 


DEPENDABOOK. Save Money. [ign ; 
“SERVICE doesn't falter when it comes from HARRY ALTER"), = < 


THE HARRY ALTER co. see : ce 


1728 S. Michigan Ave., 


Wholesale Only Chicago 16, If. 


134 LaFayette St., 
New York 13, N.Y. 
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George T. Howe Heads 
Chicago Contractor Assn. 


CH’CAGO—The Refrigeration and 
Air C’ nditioning Contractors Associa- 
tion of Chicago has announced the 
alectin of George T. Howe, Accurate 
Elect? ic Refrigeration Service, Inc., 
as president for the 1950 fiscal year. 

The group also elected these other 
office: > at its recent annual meeting: 
Harr) Bransky, Bransky Refrigera- 
tion .0., vice president, and Myer 
Axelr J, Continental Refrigeration 
gervic , Secretary-treasurer. 

Nev directors are John Annis, Lip- 
man ‘efrigeration Sales & Service; 
Alpho: se Gerat, A. G. Refrigeration 
gales «: Service, Inc.; Earl McLean, 
Merch nts Commercial Refrigeration; 
Harve. O. Miller, Murphy & Miller, 
Inc.; 1 J. Reedy, North Town Refrig- 
eration Corp.; and S. R. Thompson, 
Thompson-Hense Refrigeration Corp. 

Fran L. Haas, Haskris Co., is im- 
mediate past president. 


Wolverine Tube Appoints 
Retzel as Agent In East 


DETROIT — The Wolverine Tube 
Div. of Calumet & Hecla Consoli- 
dated Copper Co. has appointed 
Arthur W. Retzel 
as sales represen- 
tative. 

Retzel was for- 
merly sales engi- 
neer for the East- 
wood Neally Corp. 
and sales repre- 
= sentative for Sco- 
yj vill Mfg. Co. He 
will establish 
headquarters in 
Philadelphia, and 

A.W.Retzel vin) call on Wol- 
verine accounts in Delaware and 
eastern Pennsylvania. 


Green Sales Co. To Distribute 
2 Airtemp Products In N. Y. 


NEW YORK CITY—Green Sales 
Co. Inc. here has announced its 
appointment as room cooler and 
dehumidifier distributor in the metro- 
politan New York area for the Air 
temp Div. of Chrysler Corp. : 

Green’s territory includes all New 
York City boroughs except Brooklyn, 
Westchester county, and northern 
New Jersey. 


No ‘Hot Tomatoes’ Here! 


Air Conditioned Holding 


Rooms Aid Even Flow 


Of Production, Top Quality In Pre-Packaging 


TACOMA, Wash.—Four Carrier 
package air conditioning units in- 
stalled in special “holding rooms” 
developed by Wesley Crawford & Son 
Co., tomato pre-packaging plant here, 
has helped to even flow of production 
and to insure perfect quality of 
tomatoes when arriving at their des- 
tination, according to Leslie Craw- 
ford, head of the firm. 

The Crawford organization recently 
completed a new $100,000 tomato 
pre-packaging plant near Tacoma, 
which can produce daily more than 
50,000 trays of tomatoes, ready for 
sale over retail counters. 

The plant—complete with auto-- 
matic conveyors—sorts, brushes, and 
air-cleans tomatoes received from the 
farms, and is_ staffed by expert 
“cullers’” who grade the tomatoes for 
quality, weight, and appearance be- 
fore pre-packaging. The plant has 
leaned heavily on refrigerated stor- 
age to do away with peaks and 
valleys in production which result in 
spoilage and other losses. 

Utilized to maintain a stock of 
properly conditioned tomatoes at all 
times are four “conditioning rooms,” 
each of which is equipped with a 
2-hp Carrier air conditioning unit, 
versatile enough to either refrigerate, 
heat, or humidify the storage room 
interiors as required. 

The insulated coolers are 35 ft. 
long by 15 ft. wide. Two high 
velocity blowers atop the unit circu- 
late warm or cooled air over the tops 
of four carloads of tomatoes which 
can be stored in open lugs, in each. 
The air, after passing over two 
stacks of lugs, one on each side of 
the room, is returned to the air condi- 
tioning unit down a center aisle, at 
floor level, where it is sucked in a 
grille, and re-circulated. 

A minimum “inventory stock” of 
tomatoes is always kept on hand, 
against the possibility of late de- 
liveries or minimum production from 
tomato growers, Crawford _ said. 
Similarly, when there is an over- 
production of tomatoes, which hap- 
pens frequently during the season, 
these may be stored over long periods 
of time in the conditioned rooms, 
which retard or accelerate ripening 
of the tomato fruit as desired. 

Under normal refrigeration cycles, 
tomatoes are held at a precise 48°, 
with humidity controlled at 70% or 


CONVENTIONAL OR SEALED IN A 
WIDE RANGE OF SIZES! 


‘Quiet as a Whisper’’, smoother 
han ever with practically no * 
‘operational fatigue’’—that’s the 


new PAR line. Regardless of 
your application, PAR helps 


PAR Model SC-3 (1/3 H.P.) 
close coupled unit 


PARmetic Model PM-1 (1/6 H.P.) 
completely sealed unit 


PAR heavy duty 
Model RA-2 (1/4 H.P.) 


eliminate misfit systems with a 
complete range of sizes. See 
what the competitively priced 
PAR line can do NOW for your 
own particular problems. 


BY COMPARISON—YOU'LL BUY PAR 


WRAP.O-mariC 
CANDY & COOKIE 
COMPRESSORS WRAPPING 
add, HENS 


&. “ae PaR 
» soes REFRIGERATION 


LYNCH 


CORPORATION 


PAR COMPRESSOR DIVISION 
ToLttDo. onto ~~ 


mORPAC 
PAPER PACKAGING 
MACHINES 


GLASS FOR: 
MACHINES 


mor 
BurTee A OLE® 
PACKAGING 
MACHINES 


better, which has been found ideal 
for “dormant storage’ awaiting ship- 
ment. 

Incidentally, all pre-packaged to- 
matoes, when produced on the lines, 
are pre-cooled to 48° in one or more 
of the four coolers, and are always 
shipped during the night hours, which 
does away with much of the high 
temperature which speeds spoilage. 

Each of the Carrier units incorpo- 
rates a heating coil, humidifier, air 
conditioning coils, and condensing 
unit. Thus, temperature can be set 
at 48°, and the unit will either heat 
or cool the room interiors, accord- 
ing to the outside temperature. 

Solid concrete construction does 
much to ward off high summer tem- 
peratures in the building, while the 
heating units in the rooms are ade- 
quate to build up the required tem- 
perature within a few minutes. 


Folder Lists Specific Fit 
Controls for 1,000 Models 


MILWAUKEE —Specific fit controls 
for more than 1,000 individual re- 
frigerator models built since 1925 are 
described in a folder published by 
Cutler-Hammer, Inc. 

Also listed are a line of accessories 
and semi-commercial controls. 

A free copy of publication CS-218 
may be obtained by writing to Cutler- 
Hammer, Inc., 502 N. 12th St. 


>. 


In Regional Posts 


R. C. Thibaut D. Giannetti 


Refrigeration Corp. Names 
Thibaut and Giannetti 


ALBION, Mich.—Edward R. Legg, 
president of Refrigeration Corp. of 
America, recently announced the ap- 
pointments of Richard C. Thibaut 
and Danny Giannetti to regional 
sales posts. 

Thibaut will represent the Frigid- 
Freeze line in the southeast area. 
He has been calling on the trade in 
the ice cream industry since 1925. 

Giannetti will handle the sales of 
Frigid-Freeze cabinets in metropoli- 
tan New York City and northern 
New Jersey. He has been working 
with ice cream cabinets for some 
years. 


To Air Condition A. & P. Unit 


ROCK HILL, S. C.—The A. & P. 
store here has just announced plans 
for a $90,000 expansion program, 
including the installation of air condi- 
tioning. 


Literature Describes Use 
Of Eutectie Welding Alloy 


NEW YORK CITY—A new two- 
color descriptive folder on EutecRod 
190, an aluminum welding alloy, is 


available from Eutectic Welding 
Alloys Corp., 40 Worth St., New 
York 13. 


EutecRod 190 is a_ thin-flowing 
alloy for lap, corner, and square butt 
joints on aluminum that avoids the 
melting of thin sections by bonding 
at approximately 150° below the 
melting point of aluminum. . 

The folder shows how EutecRod 
190 overcomes the uncertainties of 
fusion welding on the fabrication of 
aluminum items. 

The folder includes procedural and 

_ technical data, and a useful list of 
alternate Eutectic alloys for welding 
of aluminum sheet to aluminum cast- 
ing, joining aluminum to _ other 
metals, joining and filling with lead- 
free alloys, and are welding of alumi- 
num. 


Bulletin Covers Matthews 
Piping and Valve Tags 


PITTSBURGH — James H. Mat- 
thews & Co. has announced that it 
has recently published a_ bulletin 
describing the Matthews new metal 
piping and valve identification tags. 

The tags are made in 26 different 
shapes, embossed or stamped, and 
colored in the National Safety Coun- 
cil recommended color code. 

Copies of the bulletin are available 
from the company at 3924 Forbes St., 
Pittsburgh 13. 


aq 


FOOT PEDAL, is now available as 
optional equipment. All pressure 
type models maintain virtually 
constant stream height in spite of 
outside pressure variations of as 
much as 20 to 80 pounds. Annoy- 
ing spurting and splashing has 
been eliminated. 

ACCIDENTAL FREEZE-UP will not 


damage unit because of specially 
designed Temprite storage tank. 


ADJUSTABLE Thermostatic Control 
regulates water temperature. 


5 YEAR WARRANTY protection plan 
available on all hermetic models. 


TEMPRITE PRODUCTS 
43 PIQUETTE AVE. 
DETROIT 2, MICH. 


Please send me details regarding 
| chise for my territory and also sen 
the “‘Water Cooler Story.’ 


| Name 


WHEREVER YOU GO, in commerce or industry, there’s a Temprite model 
to fit virtually every drinking water cooler requirement. You can offer 
the streamlined styling of the pressure type model or the convenient 
bottle cooler for light duty use, or where plumbing facilities are not 
available. You can offer the hermetically sealed, air or water cooled 
condensing unit or the open type condensing unit. Odd frequencies or 
voltages may also be serviced. All models meet requirements of the 
National Bureau of Standards and are approved by Underwriters’ 
Laboratories. All existing local sanitary codes are being met. 


(Above) EASY FINGER TIP PRESSURE 
starts a smooth, steady flow of 
perfectly cooled drinking water! 
Sparkling stainless steel top! 


(Right) FRONT PANEL is removable 
in mere seconds for quick servic- 
ing. Side panels, not screwed to 
frame, may be slid off as shown. 
It is unnecessary to remove cabi- 
net from plumbing connections. 
Any panel which may become 
damaged in use, can be replaced 
without returning the entire unit. 


our distributor fran- 
me my free copy of 


Why you can — 


CLINCH MORE 


eo 
wire TEMPRITE 


BECAUSE TEMPRITE was designed with sales in mind 
. «+ you can clinch more sales with Temprite! 


Because the most conservative office manager 
...or... the most practical factory manager 
will look upon the Temprite Water Cooler with 
a lively enthusiasm ... you can sell Temprite 
wherever you gol 


The Temprite water cooler carries with it no 
suggestion of prosaic design, no hint of yester- 
day. Its functional, streamlined beauty is re- 
freshingly new! Just look at its graceful lines 
of gleaming perfection, and inspect every last 
detail of craftsmanship ... from its silver- 
soldered refrigeration joints to its satin-smooth, 
stainless steel top, from its constant-pressure 
regulator to its stainless steel lowside. 


If you’re in the doldrums, Temprite will put 
new pep in your step! Yow’ll approach your 
prospects with solid confidence! You'll clinch 
more sales with Temprite. 


a since Na ny 
Products Corp. . 43 Piquette, Detroit 2 : 


Manufacturers of commercial and cabinet type water 


| Address 


coolers, industrial water coolers, carbonators, draught 


beer coolers, soda fountain coolers, temperature control 
valves, oil separators, equalizer tanks, heat exchangers, etc. 
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Frigid-Freeze Salesmen Visit Factory Brynner 1950 Packaged Air Conditioner Line Features 
Two-Piece Construction, Safety Dual Pressure Control 


Pictured inspecting the facilities at the Lonergan Mfg. Co. plant at 
Albion, Mich., where units of the Refrigeration Corp. of America’s Frigid- 
Freeze line of low-temperature commercial equipment are manufactured, 


are Frigid-Freeze sales representatives and factory personnel. 


Occasion 


for the inspection tour was a factory meeting for the sales representatives. 
From left to right are: Danny Giannetti, New York City; Rufus 
Vaughan, St. Louis; Edward R. Legg, president, Refrigeration Corp. of 
America; John Lonergan, Albion; Dick Thibaut, Chicago; Elwood Hoxie, 
Boston; Mack Lambeth, Chicago; Karl Panitz, plant manager; Floyd 
Marx, St. Louis; S. J. Lonergan, president, Lonergan Mfg. Co.; Jack Ernst, 

z Philadelphia; J. M. FitzGerald, advertising manager; Elwood Kline, chief 


engineer; Earl Quick, New York 


state; 


and Jim Wilkinson, who is 


service manager. 


Eberwine Represents Temprite In Ohio, Pennsylvania 


DETROIT—Temprite Products 
Corp. here has announced the ap- 
pointment of T. R. Eberwine as 
district representative covering Ohio 
and the western half of the state 
of Pennsylvania. 

Eberwine is well 


known in the 


refrigeration industry, having had 
considerable experience with General 
Electric on commercial and air condi- 
tioning equipment. 

He will maintain headquarters at 
974 Greyton Rd., Cleveland Heights 
12, Ohio. 


UTICA, N. Y.—The 1950 line of 
Brunner packaged air conditioning 
units in 3, 5, 7%, and 10-ton sizes 
was introduced recently by _ the 
Brunner Mfg. Co. here. 

The units feature two-piece con- 
struction for ease of installation and 


Most Powerful 
Chevrolet Trucks 
Ever Built! 


Plenty of power—and dependable power—to handle 
heavy loads at lowest cost! Two great engines bring 
you new power, new stamina, new and spectacular 
performance with economy. These 1950 Chevrolet P+L 
trucks are the most powerful trucks Chevrolet has ever 
built. 

In performance, popularity, payload and price, 
Chevrolet is the outstanding leader! Chevrolet is the 
nation’s choice for every trucking job... and on each 
job, these PeL trucks have established their right to 
leadership by years of outstanding service. 


CHEVROLET MOTOR DIVISION, General Motors Corporation 
DETROIT 2, MICHIGAN 


' 


Far ahead with all these Flas Features: 


@ TWO GREAT VALVE-IN-HEAD ENGINES: the New 105-h.p. Load-Master and the 
improved 92-h.p. Thrift-Master—to give you greater power per gallon, lower cost 
perload e THE NEW POWER-JET CARBURETOR: smoother, quicker acceleration 
response e@ DIAPHRAGM SPRING CLUTCH for easy action engagement ¢ 
SYNCHRO-MESH TRANSMISSION for fast, smooth shifting e HYPOID REAR 
AXLES—5 times more durable than spiral bevel type e« DOUBLE-ARTICULATED 
BRAKES—for complete driver control e WIDE-BASE WHEELS for increased tire 
mileage e ADVANCE-DESIGN STYLING with the "Cab that Breathes"” e BALL- 
TYPE STEERING for easier handling e UNIT-DESIGN BODIES—precision built. 


CHEVROLET 


ee 
P-L 
ADVANCE-DESIGN TRUCKS 


Ponularity Leedore 


The public's overwhelming preference for 
Chevrolet is proof of owner satisfaction 
earned through the years. Beyond question, 
Chevrolet PeL trucks are the nation’s leading 
choice in the entire truck field. 


Pe Le 
erformance Leaders 


The new Chevrolet PeL trucks give you high 
pulling power over a wide range of usable 
road speeds—and on the straightaway, 
high acceleration to cut down total trip time. 


Pavioed Leaders The 


rugged construction and all-around econ- 
omy of Chevrolet Pel trucks cut operating 
and repair costs—let you deliver the goods 
with real reductions in cost per ton per mile. 


* * 

P rice Leaders From low 
selling price to high resale value, you're 
money ahead with Chevrolet trucks. Chev- 
rolet’s rock-bottom initial cost—outstand- 
ingly low cost of operation and upkeep— 
and high trade-in value—all add up to the 
lowest price for you. 


“I"m 


removable panels on all sides for 
ease of servicing. 

A steam-driven heating coil can 
be furnished for all Brunner units as 
optional equipment or may be ordered 
when needed as it can be installed 
at any time. The heating coils are 
manufactured of the same materials 
as the cooling coils. 

Another feature providing automa- 
tic safety is a dual pressure control. 
The control will shut off the unit 
automatically before any damage is 
incurred if the thermostatic switch 
becomes inoperative for any reason 
or if the discharge pressure becomes 
too high, such as might occur from 
water supply failure. 

Water requirement is held to a 
minimum, the company _ states, 
through use of a large liquid reser- 
voir and large cooling surfaces. The 
Brunner evaporator is said to have 
a wide face area and is six rows 
deep. 

The cooling coil is made completely 
of non-ferrous metals and is equipped 
with copper and aluminum fins. All 
connections are copper welded. Re- 
frigeration is supplied through a 
multi-port expansion valve, thus in- 
suring proper distribution to all coil 
circuits. 

The air conditioners have cooling 
capacities of 36,000, 61,000, 90,000, 
and 121,000 B.t.u. per hour by the 
ASRE rating method. Air discharge 
volume is 1,000, 1,800, 2,700, and 
3,600 c.f.m. respectively. 

When set to a desired room tem- 

perature, operation of the unit be- 
comes entirely automatic. 
"The cabinets have a soft gray 
finish over Bonderized sheet steel. 
All panels are of the “snap on” de- 
sign or are held with screws, all 
quickly removed individually for 
ready access to any part of the in- 
terior. 

Air outlet louvers are adjustable 
to control air flow direction. The 
outer cabinet is completely insulated 
from the inner structural iron frame- 
work and the entire unit is acousti- 
cally and thermally insulated for 
noiseless operation. 

The inner angle iron framework 
will not sway or buckle. All interior 
assembly units individually transmit 
their weights to this rigid chassis. 
Air ducts may be installed on all 
units when desired. 

Arrangement of assemblies inside 
the cabinet find the Brunner low 
speed condensing unit on the bottom, 
along with the all-copper, counter 
flow condenser. The condenser is of 
the replaceable type and is indepen- 
dent of the receiver. It assists in 
cooling the compressor compartment 
since the water flows through the 
outer tube. 

The replaceable receiver is equipped 


_—_ 


with liquid level test cocks for check. 
ing of the refrigerant charge 
(‘‘Freon-12”). 

The blower fan assembly is an en- 
tirely separate unit mounted above 
the cooling coil and held in place 
by removable steel dowel pins. Each 
blower is actuated by its own motor, 
The 7% and 10-hp. sizes have two 
fans. Rotative speed, tip speed, and 
Brunner’s method of mounting great- 
ly reduces the noise level. 

Intake air filters are all aluminum 
expanded foil. Area is said to be 
ample to prevent early fouling and 
air intake whistle. No _ additional 
filters are required when outside air 
is used. 

For installations where it is neces- 
sary to provide outside air for proper 
ventilation, an opening covered by a 
removable panel at the back of the 
cabinet is provided. It is 6 in. high 
and extends the width of the cabinet. 

Two drain pans, both made of 
aluminum, are employed. One is lo- 
cated under the cooling coil and the 
other at the extreme bottom of the 
cabinet under the compressor. 

Condensation from the cooling coils 
drains from the upper pan through 
a tube to the lower pan, hence to 
the sewer. Overflow due to abnormal 
condensation under certain operating 
conditions is thus avoided. 

To aid in maintenance, compres- 
sor, filter, coils, and fan assemblies 
can be removed individually. All 
parts are accessible without the need 
of a special tool kit. 


...and You'll Buy 
Koolmaster 


KEG COOLER & BEER DISPENSER 


The stainless steel  ¢ of the Koolmaster 


contrasts most attractively with the soft 


rown Dulux long- 


wearing baked enamel body finish. Other Koolmaster features 


include: 
@ New all steel construction 
throughout. 
@ New chrome “push-button” 
door latches. 
@ “Engineered Cooling.” 
Z * " 


Sawven.?, 
even pererure; 


Two sizes, two-keg and three-keg sizes are designed with 
self-contained refrigerating units or for remote installation. 


For Complete Information Write or Phone 


UNITED REFRIGERATOR COMPANY 
HUDSON, WISCONSIN 


@ New full length concealed 
door hinges. 

@ New five-year warranty 
plan. 

@ All stainless stee! exterior. 
(slightly higher price) 


o_o 


Gg 


~ fon x , x ? : c DR ey ao Ss ee = x %: > } ; se ’ ¢ hoe “ ‘ ie : . - i : ¥ ~ 4 ° 
- “ . - Bi * = uy “3 
A a ee Ee ee ee SS Se a ——. we — a - a ce a ee ee ee a - = — 
oa 
of ree oF: wy Pe, set 3 ; ee ; a 
- a Se Seer Bote de Di wR EE iy GN —— be Bia! ' : Sr 
a é Eh eae ye Roe a wud | salt Le ‘ Brie ot iy Ae 7 . ° fs ae : : A ‘Hf 
ee — er “ oe a " " ; i ri “ab Po ' ¢ . ie ae he a eee - See sree : 
‘un Fai ae 2 a ee - -_ x et ee: esaenas ee “AP | | 
Fs ; " ; Pe a ee sag ES 2 A J > —— me een 7.) — — — wi aa : 
} A Be A . oan < . pomimegee: wF Boe ae iz : ‘ Bie Re Pies ee ¢ a, oe sae ee ete g 
= pen bs eae Saas ak, Pe pee MR Jy i - = e ee ee ae : = 
' :* ee St gh A a ae zi Se ee 
ie = eres Revere pe SMe oe oe ae ‘ee a SRO a Pe ee ee * * i} = a 
oes ot ‘a ee wees ie ste Pree “ye : oe so 3 . ee ae et oe eae se ae oa SS a : i. 
aes I ~~ " aes Fe “akg x ee ee ae ee: as h Beer. Ie i 
Bp ees: " : piyer me soe ae Sheps Mame Oe ae eo : - * &. rg  & as j *, 
Part . 1 . a ‘ee Ap elles ae = oR ae Beene cae —— os _E | ‘ Edi 
=e it _ ww wy aN: 7 ee ee * - & , saetiaiamesiiaei I 
Pes ve. “ . a ae m a ” Bs Oe LA ae GRO ih WO a TE Re Lote SE ge , ae — . sie. ACA cr ié 
“§ ee a I te, A Ne A ee ee : te e a eee ee 
ste Saad Se PO ec La arm eras , ae . Bee ae wm eee er i 
<n a le Olah a a Siok MS: ch REN Se inal oN oe ae ge ge, te NEN RN 3 a > eer Eee - f refé 
Pratt - eer aD \. pee eee 8° Avera rts Oe ee yg Se naa ee PR ESS dl eee , 
es. x oa ae le te i => Se RI eae " oe , y deci, Ss gg eee ei nae £>= ay oe ai aia Bea : ot 
is os ‘ igs +f ys y : “a ARN —— ree De cee: fo ect 
i ae Pees pe a a a ie ee = 2 aye ne s ei ee iat Ee eon S a lead 
an Be sk ang “ es oo i ee Faliees Serene 
weak eo ee ee . = a ae cee a5 Gro 
peta Me rine pe i e = Sy f te Caf. ~~ ee 
set Be a er a = \ A, x e oes * mar 
eae e eee ee eRe ope och ; Peas — a 7 $ Re ant eae 
os erry ees: Rae ce ees a - ‘ a | (ee, ‘ mo dS T 
t ee : een ee eS - a ee = : Wh 4 rs ” (i 15 @ J ply 
os Bree et es — re Baier 1S bal Cae a the 
ea i eg hy ‘ * beyee ae a as i * 4 et a 
Patt ee Oe ) os oe é, < ee BOE 
al ie 3 ng es ie : baer pigs oe ‘4 . 4 ee rd | > proc 
5 : ane F é a $ * o a — a our 
ss ——— ‘ x OE Eee a tion 
nis wa % < 5 * il — * se 
ay serpentine eee ninrenttnntanEShmnENaEGanANAAheeeenRNSAnSSEINANN Ee <—ee cool 
rae en ee ee x6 2 eae 
Wee ea icy : ee pean ee MOE Bae 
a ee a “~~ _— bas 
“ fj th iad has 
" cool 
svete quite 
hor Ss SAF 
ete 
“a Grol 
liste 
— 
‘ 
~ 
ee 
a Po 
A? 
Sushi) 
7 ee : 
Pe 
wf ‘ 
i 
: , ee | 
rr : cap 
“3 
| co 
lite 
Be fe 
1 ee 
can. : j 1 NT i ven ae. " ) 
Fy, See” Ss 
eee rae Be 
’ COMPARE POINT FOR PO fee 
: eo | ae 
|  o TS me aes 
as a ee ee we. ’ a 2G 
—_ " ae ap a if 
ee \ 
ha +3 ta: 2 : Sitar. Ce 
—~* rece pas So eo oo os. : 
SE en mn yocnnne rn *-e 
< Sf ee ae ee Re a a 
a e Pe gee eS A aa 
= NS eee ; & Bs : a. ua 
cts SSF SEES Sc SS BS a : P ex, ‘i Biss, 
’ Se — Shs ae ie ie - Ste 
: ‘i SR SESE SE oo ae Sag ae a E 
ee i = FSS ES masesse oe: 3 SS RS ; * vi 
= aoe SSS LS LS Po venggpesee 3S Se - 
eo cio = Se Say mame pec Bias SS pel gee fee 
ee REA ; - ee OOO wae: fie OS ee 
et f Po . } a? 4 " kaa eae SE SSS ea Seem 3 Se 5 RR Se ae et iy 
<tr t Fi . we . “s es) ew}, ; 2 SSS on BS. Naas Sakae ECR: i 
ll € each: a . “ oo. asec ON a 4 c Ps Re a & Se . 3s Soe Son 
= : %; bear ues a Sone cant ae oe ee ee ee Se ae ; Le 
# i \ i me =. Gis wot es * SRS cc mre enterica SS FS: SS ay a ae TE ST. 
: \ j Ps tS ae S Sa F ee Pattie: PREP Ncce tte = ARM See BS a Soe SORE a anes” Se 3 
r a r Se as nage Rp gay ee ~ co aaa a Ee BSS RR A eo OO SR cS 
é Semana” eice — = eee ———— FO ee 4 ——s 
‘ . SS. RES, : a a > RR EERE SS = Ee 
. 4 ~ ~s . - / SSeS See ee 2 ox ee % . = FS ee poe: 
“ ill Weg = — = SS. aaa , SS ae ; 
% or 5 —— ow a “a P ate “i b 
Bes if: an ee. : y . 4 5 Fe be et 
5 ot 3 : os ‘ re o 
: “ee oe ee in , = 
; ' ss fF : . i 
aes Ct “adm ff 
: E ra = S| i a) ee i Fe 
in 3 RRR IRIN . jo cts: cs, 
— ® ee ‘ eh » ; Saad a a. Lhe am? 2 seme sa 
: | al i 2g eee sn ' - 
‘ “ 3 uP erent oy +] erncamme |e E x ot or 3 ai 
— = oe a | | ated x &e 
» age 7 OP AR ee en F : q —— a 
| 6 % 2 = sn . : ; i . ’ 
: *  —— : 3 aoa ——e , 4 2 an Aa 
st —— ee ee ' r 7“ | Bes. iG 
: ee iii | } : ’ ee ae 
Se a ae a Se Pia ' ‘ n. - — é ; es 
— 4 a : ' Ne ir " . *\. 4 3 
' Pie en ee. | pee ea gre F 
g-# . pol agendas ile ci ta! ' ae " = o bes S +s Bo ‘ ae, ae a D 
Sy : 4 “ Ea ae . . a Pa EF. oa Pe. ae et me wa oye =v ee >, ; 
x Sibel c- : iF = roa i} ‘ — a 3 pe. mag lh " a ee 
; . a _ ee ; v4 a ay fe “ata : 
di ee pai. ve re hy ee a = — By ae ee 
is ¢ 7 Teng a hd ua Pat ein -- 
‘ j “y : i = *. 5 - — is i y. 
= Si & e ‘ as - a ly 
s - eo? : or = i aca a — a ome, “oe F 
, ¥ f oe eS ae . ¥ F 
Boge Be . » a“ 
f es J : 
ee / : i 
of jag in! FP i ie Ae ge EO ae a noes ; mo f BE gS cas Can RO RRR OCR SS aa : 
a Pie ee Se ee nea. Se ee eo ts ea SSS oe Pe coin te 3 eek | OSS € j 
, Pe yy pn ok Ee SIRE 7 ae Gee ee er es a en al 
i *: 
i. . 
A} = - : / ~ ig irae ‘ ~ 4 E ; . . ‘2 ree x z , oer ; - ’ _* i a , 7 c* a2 / s ; tuts. [> ce 
is  - ¥ “ > . 7 % § a e 4 el a 
* > t aie i ie ak a oe up a" . 
wd om ~ a : mC ai i a = 4 ae ET ae = Me . Vn ,' —, . ’ eI ¢ 2 E 
oo ‘ ~ ~~ © Stee “ee ne re es > me 3 5! < < . 
: _ a aot ‘ Sa : = : ie = al ; a ye @ ‘ee 


cneck- 
charge 


an en- 
above 
place 
- Each 
motor, 
‘e two 
d, and 
great- 


ninum 
to be 
g and 
itional 
de air 


neces- 
proper 
1 by a 
of the 
. high 
abinet. 
de of 
is lo- 
nd the 
of the 


g coils 
1rough 
nee to 
10rmal 
rating 


mpres- 
mblies 
y. All 
e need 


AIR CONDITIONING & REFRIGERATION NEWS, 


MARCH 6, 1950 


31 


‘HAZARD’ WATER COOLERS 
PRODUCED BY 5 FIRMS 


Westinghouse Electric 
International Co. 
40 Wall St. 
New York, N. Y. 
Edite. : 

1 noted with interest, an item in 
the N WS dated Feb. 6, 1950, which 
referrd to a sale of 15 explosion- 
proof vater coolers to the Argentine 
Goverment. 

One interesting but possibly mis- 
jeadiny statement was made to the 
effect that Sunroc Model SAFE “is 
the only electric water cooler listed 
py the Underwriters’ Laboratories in 
Group C, Class 1, the water cooler 
manuficturer said.” 

This statement might seem to im- 
ply to the uninitiated that Sunroc is 
the only manufacturer of explosion- 
proof water coolers. To the best of 
our knowledge, there are now five 
manufacturers who are in produc- 
tion on specially designed water 
coolers for hazardous areas. Westing- 
house pioneered in this field, and 
has had an _ explosionproof water 
cooler since before the war. It is 
quite possible that Sunroc’s model 
SAFE is the only cooler listed in 
Group C, Class 1, since our model is 
listed for Group D, Class 1, for still 
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"AND COMPLETE @& 
SATISFACTION 


Revco offers greater food storage 
capacity in less space... more fea- 
tures that appeal to the housewife. 
Sell Revco Chill Chests and you sell 
complete satisfaction . . . Write i 


MORE FROZEN FOOD STORAGE 
EQUALIZED REFRIGERANT DISTRIBUTION 


Stainless 
Evaporators. Sizes 3% to 10 cubic 
feet. 


Steel, refrigerants, 


Write for bulletin E-4 


STANDARD REFRIGERATION CO. 
332 S. Hoyne Ave., Chicago 12, III. 


MAN DARD 


STAINLESS STEEL EVAPORATORS 
QUID RECEIVERS. 


CONDENSERS. 


SHELL AND COI CONDENSERS. 


more hazardous’ conditions’ than 
Group C. 

We are sure Sunroc did not intend 
to create any false impressions, but 
point out the above merely to correct 
any possible misinterpretation of 


their claim. 
C. A. ANDREAS, Supervisor, 
Commercial Refrigeration Section 
Air Conditioning & Commercial 
Refrigeration Department 


HUSSMANN DISTRIBUTOR 
HANDLED JOB IN MARKET 


Hugh Gilmore 

126 N. Devillier 

Pensacola, Fla. 
Editor: 

We noticed an article in your Dec. 
12 issue datelined St. Andrews, Fla. 
on the economies of self-service re- 
frigeration as experienced by E. M. 
Kelly of Kelly’s Super Market. 

The article is a boost for self- 
service equipment and also for Huss- 
mann cases but we question the 
statement that “almost all of the 
self-service equipment was installed 
by Hussmann Refrigeration, Inc. on 
a test basis.” It is true that the 
equipment is Hussmann but we are 
Hussmann Distributors in the terri- 
tory and the equipment was sold 
and installed by us. 

We have installed Hussmann 
equipment in many self-service stores 
from Montgomery, Ala. to the Gulf 
of Mexico and from Mobile, Ala. to 
Tallahassee, Fla. 

P. R. BELIECH 


REGRINDING COMPRESSOR 
GETS COLDSPOT WORKING 


1222 Lake Ave. 
Elyria, Ohio 
Editor: 

I have been repairing refrigerators 
for some time and struck a Coldspot 
that had me stuck. This Coldspot 
had a funny rattle or chatter in it 
to start with so I decided: no oil. 


I opened it up. No oil. So I put in 


new oil and blades and it still would 
not work. So I took it down the 
second time and found a little play 
in the compressor bearing. I replaced 


it, and still no soap. I still had the 


rattle. 

I then took it down the third time 
and the new blades I had put in 
looked rough and pounded on the 
face (or edge) so I looked at the 
compressor body with a glass. I 
found it full of high and low spots. 
I checked it and found with high and 
low spots there was a difference of 
approximately 12 thousandths of an 
inch. 

I put it in my lathe and put on 
my Dumore grinder and ground out 
about 15 thousandths. I then put on 
a hard leather wheel and buffing 
compound and polished the surface 
till it looked like it was _ plated. 
Then I put it back together and I 
sure got results. 

And I think even for the service- 
man who does not have the tools to 
do a job of this kind it still would 
be much cheaper to have it done at 
a local machine shop than to replace 
the unit or buy a new compressor 
body. I have prices on them and a 
compressor body, blades, and motor 
cost about $15 wholesale and it 
should not cost over $3 to have one 
reground as it did not take me over 
30 minutes to regrind as well as 
polish it. 


c. H. PELTON 
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AIR CONDITIONING 


UNITS 


ADAPTABLE 
for COOLING 
and HEATING 


for BULLETIN AC -171 


FOUR SIZES 
3-5-7% and 10 
TON CAPACITY 


RAMER TRENTON CO. Trion 5,9. J. 


ACTUAL EXPERIENCE LENDS 
REALITY TO SALES BOOKS 


Soreng Mfg. Corp. 
1901 Clybourn St. 
Chicago, Ill. 
Editor: 

Subject: ‘Marshal’s Baton,” “One 
Foot in the Door,” and “It’s A Great 
Life.” 

I have been reading the above 
books, and have found everything in 
them so practical that I wish to 
order a set of them for every branch 
of our company. 

I have read lots of books on selling 
and merchandising, but never any 
that are so thorough and up-to-date, 
practical and inspiring as these are. 
I shall recommend that every man 
in our organization read them, or at 
least scan them, whenever they have 
a chance to do so. 

If books on other phases of indus- 
try and manufacturing could be 
taken from actual experiences as 
these are, they would, I feel, be of 
much greater value. 

E. M. SORENG 


EXPLANATION OF ‘METHYL 
MYSTERY’ IS INTERESTING 


S. S. Refrigeration Service 
Shinnston, W. Va. 
Editor: 

I enjoy reading Paul Reed’s “Re- 
frigeration Problems and Their Solu- 
tion” very much. 

Since I am enclosing my check for 
continuance of the NEws I thought 
I would enclose this note also giving 
my reaction to the continuation of 
Reed’s article, “Case of the Bad 
Methyl.” 

I surmised that aluminum had all 


to do with the problem from last 
week’s article but he did not state, 
as yet, although he is continuing his 
article on to next week, where the 
aluminum was. He stated that Wright 
cleaned and reworked that compres- 
sor from the previous stick up so 
it seems, since Wright was familiar 
with the action of methyl chloride 
upon aluminum he could have de- 
tected any aluminum parts in the 
compressor and those parts should 
not have been there in the first place 
since the compressor came from the 
factory he represented. 


I am not aware how he will ex- 
plain what I have brought out but I 
am sure it will be good. 

I enjoy reading your paper very 
much and I quote and read from 
“Inside Dope.” As a friend stated 
this evening, “That paper certainly 
has everything in the way of infor- 
mation in it.” 


Good luck. 
SAM SIMON 


HAS PILGRIM ‘COMMUNISM’ 
STORY BEEN PUBLISHED? 


Van Deventer and Shively 
New York City 
Editor: 

Congratulations on your editorial 
“It Didn’t Work Then and It Never 
Will.” 

I would like very much to know 
the source of this extract. Has 
Governor Bradford’s diary ever been 
published? I would like to have per- 
mission to make use of this article, 
giving the NEWS credit, of course, in 
an article I am preparing dealing 
with the general mess into which 
Washington has gotten us. 


H. R. VAN DEVENTER 


WHAT'S ADDRESS OF OTTO 


TINKY, STABILIZER MFR.? 


International Harvester Co. 
Evansville, Ind. 
Editor: 

In reviewing the Oct. 24 issue of 
AIR CONDITIONING & REFRIGERATION 
NEWS, we have noted with interest 
page 12 relative to Mr. Otto Tinky’s 
“stabilizer.” 

We would like to know more of 
this development and would appre- 
ciate it if you will send us Mr. 
Tinky’s address or suggest where we 
may secure additional information on 
the new device. 

J. A. GALAZZI, 


Product Engineer, 
Advanced Engineering 


Hart Sales, Inc. 

162 Atlantic Ave. 

Lynbrook, N. Y. 
Editor: 

We read an article in the Oct. 24 
issue of the AIR CONDITIONING & RE- 
FRIGERATION NEWS, page 12, explain- 
ing about a “stabilizer” manufac- 
tured by Otto Tinky of St. Louis. 


As we are in the truck refrigera- 
tion business this new gadget is of 
importance to us. We would like to 
know Mr. Tinky’s address so that we 
may correspond with him. 


K. BIELFELDT 


Answer: For the benefit of 
Messrs. Galazzi and Bielfeldt as 
well as other AIR CONDITIONING 
& REFRIGERATION NEWS readers 
who may wish to contact him, 
Otto Tinky’s address is: 6264 
Olive Blvd., St. Louis 5, Mo. 
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She'll love the year-in, year-out dependability 
of its TECUMSEH Hermetic unit 


Yes, she finds it easy to love the smart new refrigerator that 
has just entered her home. She loves it for its beauty, for its 
modern up-to-the-minute conveniences, its smooth, vibrationless 


operation. 


But the nice thing about it is that she'll love it more and 
more as the years go by. For, long after it has lost its “brand 
newness’, she will be loving it for the faithful service it has 
given through the years—thanks to the _precision-built 

Tecumseh Hermetic Unit with which it is equipped. 


For Tecumseh Hermetic compressors are famous the world 
over for their long-lasting, trouble-free performance, their low 


TECUMSEH 


their superiority: 


operating cost. Here are just a few of the many reasons for 


Large, oversize bearings; counterweighted crank-shafts; 


super-finished bearing parts (+.0001"); Chieftainized con- 


TECUMSEH PRODUCTS COMPANY 


TECUMSEH, MICHIGAN 


EXPORT DEPARTMENT: 2111 WOODWARD AVE., DETROIT 1, MICH. 


necting rods and pistons; simple and positive motor controls; 
leakproof motor terminals. 

Many models include both fan-cooled and static condenser 
type units. In various combinations of compressors, motors 
and condensers, they cover the entire range of applications 


from /9 h.p. to % h.p. 


Write for complete information. 


World’s largest inde- 
pendent producer of 
- compressors and con- 
densing units for the 
refrigeration industry. 
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GUIDE. TO SMART ADVERTISING ND 
_ MERCHANDISING PRACTICES = 


This series of articles comprising ideas and principles for the small 
retail or manufacturing business is written by James D. Woolf, who was 
for more than 20 years a vice president and director of J. Walter 
Thompson Co., one of the largest advertising agencies. Out of his 
experience embracing all types of advertising and merchandising he 
brings his counsel to the small businessman who must plan his own 
advertising and promotional efforts. 


By James D. Woolf 


“With the buyer’s market making 
the going tougher than before, the 
advertising business has begun to 
realize that a pretty girl ... can- 
not make the consumer buy. Only 
the product can do that. The new 
emphasis in advertising is on telling 
him an informative story of quality.” 

That’s the way Time magazine 
sums it up. 

Amen! 

* * * 

I have owned at least 25 cars up 
to now, and I am in the market for 
a new one. The other evening I 
bought several magazines and news- 
papers for the purpose of boning up 
on cars. 

After carefully studying a dozen 
or so advertisements I was left with 
a feeling of utter frustration. One 
example of what I found will suffice: 

“New cars are blossoming in 
showrooms all over America. 
“And a whole new crop of 
automobile language is sprouting 
- up around them. 


“There’s talk about a brand 
new way to build an automobile 
—the single all-welded construc- 
tion that means lasting quiet and 
greater safety in an automobile. 

“There’s talk about new devel- 
opments in heating and ventila- 
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Attn: HOME FREEZER DEALERS 


you ll sell more freezers 
with this book to help you! 


HOME FREEZING 
FOR EVERYONE 


By Lura Jim Alkire and Stanley Schuler 


More people will ripe your freezer equipment if they know—how to use it . 
what foods to freeze . . . how to prepare them—and the answers to dozens of 
other questions which now make them hesitate. 

As a Premium—As a Sales Aid 

Now you can answer these questions—and increase your sales of freezers— 
with the help of this invaluable book. By selling HOME FREEZING FOR EVERYONE 
in your store or department—or by giving it away with every freezer sold—you can 
help your customers find out everything they need to know about home freezing. 

Authoritative, Up-To-Date 

Here's the clearest, most up-to-date book on the market... the book that tells 
what to freeze, how to prepare it, how to cook it. Here are more than 60 
recipes to prepare at leisure for future use; menus for 20 delicious dinners that are 
ready 30 minutes after the housewife enters the kitchen. Here's the book that 
will help you cash in on your vast potential of hesitating customers—and make 
their contemplated sales real. 

Both authors are experts on home freezing, and all recipes have been home and 
laboratory tested. 160 pages, 2 pages of how-to drawings. $2.00 each for single 
copies. 

Trade discount applies on multiple purchases, with extra discount on quantity 
ca purchases. Write today for discount schedule. 

i Dept. AC 350 


M. BARROWS & COMPANY, INC., 114 East 32 Street, New York 16, N.Y. 


tion .. . talk about coil springs 
at all four wheels—talk about 
more seat-room and head-room. 


“There’s talk about new econ- 
omy for big family-size cars. 

“It’s great to see and hear the 
good news.”— 

Well, Time, how do you like that 
as an informative story of quality? 
* * * 

It has been said a thousand times, 
but it cannot be emphasized too 
often: Keep your copy simple. It is 
not easy. Listen to Owen D. Young: 

“Perhaps only one per cent, cer- 
tainly I should think not more than 
five per cent, of what one thinks or 
sees or feels can be translated by 
language to another. .. . Be careful 
to see that your language is clear, 
and keep your sentences short.” 

The other day I watched a rather 
poorly dressed woman examine an 
electric iron in a hardware store. 
At last she put it down but made no 
comment. 

“But, madam,” urged the young 
salesgirl, “this device is indispens- 
able.” 

“In that case,” mumbled the con- 
fused lady, “I’ll look down the street 
for something cheaper.” 

* * * 


An ad man friend of mine, John 
Moran, comes up with a _ wonder- 
ful description of a good headline. 
He says a good headline serves TWO 
purposes: 1. It stops the RIGHT 
prospects. 2. It keeps away the 
WRONG prospects. 

What John is driving at is this: 
Make your headlines selective. If 
you're selling air conditioning, or 
ski shoes, or power boats, or chicken, 
feed, or storm windows, aim at your 
logical prospects. I saw a corn 


plaster advertisement the other day 
with this headline: “Want to be 
happier?” Hell, there’s only one 
word that makes sense in a corn 
plaster advertisement and that word 
is —CORNS. 

As John Moran would say, “Throw 
away those 12-gauge birdshot shells, 
and get some 30-30’s. 


* * * 


One way to put freshness and 
novelty into your advertising is to 
introduce novelty into the products 
or services you are selling. I know 
of a bank that provides left-handed 
checkbooks to its left-handed cus- 
tomers. 

If you are left-handed, you know 
how difficult it is to manipulate a 
right-handed checkbook. A number 
of banks around the country are now 
providing their customers with gaily 
colored checks, for gift giving, which 
look like Christmas cards and which, : 

— * 
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; TESTED * PROVED * GUARANTEED 
First Time Advertised 


a a 


WE GUARANTEE 


120 pounds or as desired. 


Patented December 30, 1949 


The Bayers Carbonator is a small, compact unit that ee 
can be used as a packaged unit or in a remote WE ALSO GUARANTEE 
installation where the carbonator is installed inside 
a cold zone (wet or dry) while the Motor and 
Water Pump are outside. All parts of carbonator 
made of STAINLESS STEEL. It has positive check 
valves, simple new instant water cleaner, Silver 
Tipped Electrodes. Motor and switch manufactured 
and oe by two of the largest concerns 
in U. S. 


cash with order or C.O.D. 


A 2 


LOWEST COST MOTOR POWERED 


CARBONATOR ON THE marker 


WE GUARANTEE that the Bayers has been thoroughly field tested 
for over 5 years, and does meet the demand of the trade. 


the Bayers Carbonator 
or better than any other carbonator made. 


WE GUARANTEE the Bayers delivers efficiently 50 to 60 gallons of 
sparkling Soda per hour and at a CO2 gas pressure from 60 pounds to 
WE GUARANTEE that to the best of our knowledge it is the lowest 
in cost of all carbonators equipped with an electric motor. 


WE GUARANTEE the Bayers will operate anywhere—regardless of 
local water pressure and without the loss of any CO2 gas through venting 


The Bayers to satisfy you in every respect and to be a reliable, profitable 
item. We cannot accept orders for over 5 at a time, and they must be 


BAYERS MANUFACTURING COMPANY 
2314 CHAMPA, DENVER, COLORADO 


$ © 508 


Y DENVER 


will carbonate as well 


by special arrangement, require only 
such intimate signatures as “Mom,” 
“Dad,” “Maggie,” or “Aunt Mary.” 

Any new ideas in your business 
lately ? 

* * * 

In a certain western city of about 
40,000 population a big Sears de- 
partment store opened its doors a 
few months ago. Right next to it is 
situated the city’s largest hardware 
store, a half-century old, which deals 
in many items of merchandise—elec- 
tric refrigerators, cooking ranges, 
toasters, hot water heaters, paint, 
etc.—which are in direct competition 
with Sears brands that sell for less 
money. 

Friends of the old store feared the 
worst. But both stores seem to be 
doing just fine, both appear to be 
enjoying public favor. Both advertise 
heavily, and in their particular block 
one sees throngs of shoppers all day 
long. 

How does the old store meet the 
stiff price competition of Sears? 
Well, I'll tell you. Behind its activi- 
ties is a campaign of advertising of 
some $4 or $5 million. 

You see, this store concentrates on 
nationally advertised merchandise— 
Frigidaire, Toastmaster, G. E. Ranges, 
Sherwin-Williams Paints, Standard 
Plumbing Fixtures, etc. Hitching their 
wagon to stars, all of their adver- 
tising is built around this slogan: 
“The Store of Famous Names.” 

And everybody is happy. Both 
stores are rendering a service, each 
in its own way. 

I simply cannot understand why so 
many merchants are so reluctant to 
tie in with famous names. In my 
town is a stationery store that carries 
an enormous stock of.the widely ad- 
vertised and nationally celebrated 
Hallmark Greeting Cards. Prior to 
Christmas this store advertises its 
greeting cards heavily in the local 
newspaper, but there is never a single 
mention of Hallmark. I asked the 
proprietor why. “A matter of policy,” 
he said curtly. 

Brother, that beats me. 


Grothouse, Knight Take 
G-E Engineering Posts 


BRIDGEPORT, Conn.—F. T. Grot- 
house and J. L. Knight have been ap- 
pointed assistant managers of engi- 
neering for the General Electric Co.’s 
Appliance & Merchandise Depart- 
ment, it has been announced by J. 
W. McNairy, manager of engineer- 
ing and manufacturing. They will 
devote most of their time to traffic 
appliances and major appliances re- 
spectively. 

Grothouse, who has been manager 
of engineering and planning for the 
G-E vacuum cleaner division in 
Cleveland since 1948, joined the com- 
pany at Ft. Wayne, Ind., in 1916. 

He subsequently became engineer 
of the commercial refrigeration engi- 
neering section and then designing 
engineer for the Ft. Wayne Winter 
St. Works of the air conditioning de- 
partment. He was transferred to 
Bridgeport in 1946. 

Knight joined General Electric at 
Schenectady, N. Y., in 1926 follow- 
ing graduation from Carnegie Tech. 
After working on refrigerator tests 
for a year, he entered the refrigera- 
tor engineering section, and in 1931 
was appointed engineer of the refrig- 
erator cabinet engineering section. 

In 1945, he was named Erie 
Works engineer for the household 
refrigerator division, and two years 
later he became manager of engi- 
neering for the division. 


FOLLOW-UP 


Buyer Soon Gets Literature 
On Another Appliance 


JAMAICA, N. Y.-— Following up 
appliance purchasers with a sales 
pitch on another appliance is an idea 
that is bringing additional sales to 
A. Westreich of the A. Westreich 
Co., Inc. here. 

Westreich described his plan as 
follows: 

“We have an index card system. 
Upon consummating a sale, the date, 
name, address, and phone number 
of the customer and the appliance 
sold is noted on one of the cards. 

“A few months later, we follow this 
up with literature on another type 
of appliance, illustrating various 
gadgets. Even if the customer is 
not ready for another appliance, this 
starts her thinking. 

“Phone her, ask her how pleased 
she is with her product, and before 
you realize it, you are again taking 
another order from her.” 


Electrical Week: 


Chattanooga Event Wii 
Feature Freezer Drive 


CHATTANOOGA, Tenn.—A ian 
home freezer promotion will je a 
special feature of “Electrical Wee, 
—1950,” an annual local ven 
scheduled this year for Apr. % 
through 28, C. Bert Osborne, « hair. 
man of the general show comp ittee 
and sales manager of the Electric 
Power Board of Chattanooga, ap. 
nounced recently. 

“Electrical Week” is spon oreg 
each year by the Electric Leag e of 
Chattanooga which includes » any. 
facturers, dealers, contractors, dis. 
tributors, and the utility. Last vear, 
more than 100,000 persons wer: at. 
tracted to the show. 

Features of Electrical Week this 
year will be the annual banqu °t of 
the Electrical League, special elec. 
trical editions of the local : ews. 
papers, prize contests for the p cblic 
a dealer window display contest ang 
a giant home freezer and frozen 
foods show handled by prom:nent 
home economists, according tc Os. 
borne. 

The home freezer and frozen (oods 
show will be staged in the Community 
Theater of the Memorial Auditorium, 
The Memorial Auditorium will also 
be the scene of the “Chattanooga 
Electric Show” whose theme is “Live 
Electrically—tIn the Electrical Center 
of the South.” 

The 14 local distributors of home 
freezer units have been invited to 
participate in the show by sharing 
in the promotional expenses and pro- 
viding a 6 or 8-cu. ft. unit to be 
used as a drawing prize, Osborne 
said. 

At the show, two frozen food home 
freezer ‘‘school’’ sessions will be con- 
ducted daily, one in the afternoon 
and one in the evening. Five manu- 
facturer and distributor home econo- 
mists will conduct the daily demon- 
strations under the direction of Miss 
Elizabeth Davis, utility home econo- 
mist. 

It is planned to display all of the 
prize freezers on the stage all dur- 
ing the show and to award them on 
the final night, Osborne stated. 

Such a promotion should “help 
greatly in stimulating lagging home 
freezer sales in the Chattanooga 
area,’ Osborne declared. 


New Grand Rapids Firm 
Distributes Admiral Line 


CHICAGO — Wolverine Appliance 
Distributors, 920 Monroe Ave., N. W., 
Grand Rapids, Mich., a newly-organ- 
ized firm, has been named distribu- 
tor for Admiral Corp.’s products, 
Wallace C. Johnson, vice president 
in charge of sales announced. 

The Wolverine company, which 
will serve 23 counties in western 
Michigan, is headed by C. W. Strawn, 
a veteran of many years experience 
in the appliance distribution field. 

Immediately prior to organizing 
his own company, Strawn was appli 
ance sales manager for Admiral in 
Chicago. He came to this position 
from the post of sales vice president 
of R. C. A. Victor products for Michi- 
gan and northern Ohio, with head- 
quarters in Detroit. Before that, he 
was vice president of Bliss-Strawn 
distributing corporation of Michigan, 
wholesale appliance and radio dis 
tributor. 

Ralph Dikeman, formerly general 
sales manager for Bliss-Strawn Co, 
is general sales manager of the neW 
concern. Others are A. Nauman, vice 
president, and J. McFawn, secretary: 
Don Crawford formerly controller for 
Philco in Detroit, will be operations 
manager. 

The Grand Rapids office of the 
concern has 20,000 sq. ft. of floor 
space in a central location and 18 
equipped with railroad siding facili- 
ties. 
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Available from 
1/2 to 10 H.P. 


CLEANABLE 
DOUBLE-TUBE 

COUNTER-FLOW 
WATER-COOLED 


Write for literature 


Halstead s Mitchell 


PITTSBURGH 22, PA. 
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Appliance Sales Gain In West Penn Area -- 


(Concluded from Page 1, Column 4) 
up “0%, automatic washers 33%, 
and freezers 17%. 

Renge sales were down 1% from 
the previous year. Garbage disposal 
sales were off 4%, conventional 
washers 10%, water heaters 18%, 
jon 'S 19%, and vacuum cleaners 
31%. 

As compared with December, 1949, 
nowe er, only refrigerators came off 


favorably. Their sales were up 17%. 

Conventional washer sales trailed 
December by 3%, water heaters by 
7%, automatic washers by 11%, 
ranges by 23%, freezers by 27%, 
dishwashers by 31%, room coolers 
by 33%, vacuum cleaners by 42%, 
clothes driers by 43%, ironers by 
54%, and garbage disposers by 70%. 

Unit sales for January, 1949, and 
1950, and for December, 1949, are: 


poe —¢ ses @ 

Appli_nee Jan. 1949 Dec. 1949 Jan. 1950 
metrizeTMtOre «2... ees ee ssc ceeees 964 1,050 1,229 
Home and Farm Freezers ........ 213 343 250 
Mel Coke Gr cugeeuk<chteecs eons 554 714° 549 
Garbage Disposers ............... 26 88 25 
aL) ne ne 28 61 42 
mpoom COOMTS ... cc ccc ec cccceens 1 3 2 
Gietica DPMOTE 2 nec cccce ec ecaes 37 109 62 
Been 7 eo RET PERE EE EEE 264 463 214 
Automatic Washers .............. 243 363 323 
Conventional Washers ............ 1,295 1,193 1,156 
Veetium CROGMNOTS 26.066 bins c ine 774 926 531 
ae  eerererrrr rT Te Tere 302 264 245 


we Rise In Nashville - - 


(Concluded from Page 1, Column 3) 


However, compared with their 
December, 1949 performance, sales of 
each appliance were down somewhat. 
Water heater sales were practically 
even with December, but ranges were 
down 19%, refrigerators 21%, and 
freezers 30%. 

Unit sales for January were: re- 
frigerators 598, ranges 553, water 
heaters 334, and freezers 18. 


Distributor Service Mgrs. 
Attend 5-Day Coolerator 
School In Duluth, Minn. 


DULUTH, Minn.—Offering a com- 
plete short course in freezer, refrig- 
erator, and electric range service, 
The Coolerator Co. will begin a series 
of five-day factory service schools in 
Duluth Monday, Feb. 6, it was an- 
nounced recently by John E. Unger, 
Coolerator national service manager. 

Attended by distributor service 
managers from all parts of the coun- 
try, these schools will continue for 
six weeks. 

Following the pattern set by the 
1949 schools, the new course will in- 
clude accelerated service training on 
ranges, refrigerators, and freezers, 
but has been increased from three 
days to five days in order to offer a 
special course in silver alloy brazing. 

This course will be conducted at 
the Coolerator plant under the direc- 
tion of the job training division and 
will be a thumbnail version of train- 
ing required for all production 
brazers, according to Unger. 

Following these factory schools, 
the Coolerator service group has 
scheduled more than 175 regional 
schools which will be conducted by 
distributor service managers and 
Coolerator field service engineers in 
all key cities of the United States. 

The aim of these schools, according 
to Unger, is to thoroughly train 
servicemen at all levels and to pro- 
ject the benefits of prompt, efficient 
service down to the consumer. 

A unique feature of the course will 

be a one-day open forum with Cool- 
erator engineers, designers, and pro- 
duction managers. At this time, serv- 
ice Managers may air their problems 
with the men who design and build 
the products. Ideas for improving 
the products or making them easier 
to service will be presented for engi- 
neering action and testing. 
_ The object of this type of meeting 
is to make the servicemen cognizant 
of thei’ responsibility to keep the 
Coolerstor service and engineering 
departirents informed of all service 
developments in the field, so that no 
°pportinity to improve the line is 
Werlonked, Unger said. 


Anchcr Distributing Absorbs 
Bend’ Pittsburgh Branch 


PIT SBURGH — Harold W. Gold- 
stein, sresident of Anchor Distribut- 
ng Chere, has announced that his 


Compe iy has been appointed exclu- - 


sive ¢ stributor of all Bendix Home 
Applis ices in western Pennsylvania, 
faster Ohio, and northern West 
Virginia. 
Anchor has taken over the execu- 
a ‘id administrative personnel of 
he Pittsburgh Bendix factory branch. 
a = Klein, formerly manager of 
€ ‘ranch, has been named sales 
mana-er of Anchor’s newly created 
Bendix home appliance division. 


Warren Co. Names Lee 
To Direct Development, 
Design of Refrigerators 


ATLANTA—The Warren Co., Inc., 
has announced the appointment of 
Cc. P. Lee as refrigeration engineer. 
He will direct all 
phases of design 
and development 
of refrigeration in 
Warren’s complete 
commercial refrig- 


erator manufac- 
ture. 

Lee’s association 
with commercial 


C. P. Lee refrigeration sales 
and service began about 1920. The 
inventor of the cross-fin coil (Pat. 
No. 1,776,235), which was promoted 
by Larkin Coils, Lee in 1928 designed 
Larkin’s original coil manufacture, 
in which there have been very few 
changes except for appearance. 

Lee served as chief engineer of 
Larkin Coils from 1935 until June, 
1943, when he joined the Warren 
engineering staff. Warren’s produc- 
tion of many thousands of 100-lb. 
general purpose bombs during World 
War II was Lee’s project; it won 
for The Warren Co. the Army-Navy 
“EB” in 1945. 

Until his present appointment, Lee 
served as vice president of the 
Warren Cooler Corp., here, as manu- 
facturer of the Woggle-Scrub milk 
cooler and other mechanical milk- 
cooling cabinets. 

The Woggle-Scrub cooler (Pat. No. 
2,249,660), designed by Lee in 1937, 
is said to be the only milk-cooling 
cabinet that circulates water and 
milk. 

Lee’s membership in the American 
Society of Refrigeration Engineers 
dates back to 1937. He is a registered 
State engineer (Georgia) and a 
member of the Georgia Engineering 
Society. 


George Westfall Heads 
Hotpoint Market Research 


CHICAGO—Appointment of George 
W. Westfall as manager of market 
research, Hotpoint, Inc., was an- 
nounced by Fred J. Waters, vice 
president, marketing. 

Westfall will direct market analysis 
and forecasting related to the com- 
pany’s line of 12 major kitchen and 
home laundry appliances. 

He has had more than 15 years’ 
experience in the field of market re- 
search and commodity analysis. 
Westfall was graduated from North- 
western university, and is a navy 
veteran of the last war. 


Hamilton Begins $500,000 


Promotion on Clothes Driers 


TWO RIVERS, Wis.—A $500,000 
promotional campaign to push its 
electric and gas clothes driers will 
be launched this month by the 
Hamilton Mfg. Co. here. 

The money will be spent on con- 
sumer advertising, such as in national 
magazines, and a number of point-of- 
sale aids for dealers that will include 
window banners, store posters, and 
island displays. 

The campaign will be built around 
the clothes pin as the “Badge of a 
Drudge.” 

Distributor and dealer meetings 
explaining the promotion were con- 
ducted last month, it was reported. 


Allocation Begins - - 


(Concluded from Page 1, Column 5) 


Westinghouse plants in the near 
future. 

Occasion for these remarks was a 
press conference at which Price an- 
nounced that Westinghouse has 
earned more money in 1949 than in 
any other year in its history. This 
record, he said, was made despite 
the fact that sales dropped by some 
$25 million. 

“In 1949, we were getting close 
to a fairly satisfactory net profit on 
sales,” he declared. 

Westinghouse net income for the 
year, he reported, was $67,268,555, 
equal to $4.95 a share on the common 
stock after payment of preferred 
stock dividends. This compares with 
a net income in 1948 of $55,656,351, 
or $4.11 a share on common stock. 

The record income was achieved 
in spite of a reduction in net sales. 

Price pointed out that Westing- 
house net sales billed for 1949 totaled 
$945,699,382, a reduction of $24,974,- 
465 below 1948 when billings reached 
$970,673,847. 

The 1949 net income was 7.1% of 
net sales, the best showing for any 
post-war year of the company but 
under many pre-war years. 

In 1948, net income was equal to 
a return of 5.7 cents on each sales 
dollar, before providing for a con- 
tingent inventory reserve. 

New orders received were down 
8.9% —from $1,032,466,216 in 1948 to 
$940,867,421 in 1949. 

The backlog of unfilled orders on 
hand at the end of the year also was 
down, from $648,862,423 in 1948 to 
$533,606,888 in 1949. 

Price said consumer products ac- 
counted for 26% of the 1949 sales, 


Worthington Promotes 
March to Adv. Mgr. 


HARRISON, N. J.—Robert P. 
March has been appointed advertis- 
ing manager of Worthington Pump 
& Machinery Corp., 
it was announced 
by Thomas J. 
Kehane, assistant 
vice president and 
general sales man- 
ager. 

He succeeds 
Adin L. Davis, who 
is resigning from 
Worthington to be- 
come managing di- 
rector of Con- 
trolled Circulation 


R. P. March 
Audit, Ine. 

March has been engaged in adver- 
tising work with Worthington since 
he first joined the company in 1930. 
Since 1938 he has been assistant 
advertising manager. After graduat- 
ing from Lafayette college with a 
degree in civil engineering, he was 
associated for five years with Stand- 
ard Sanitary Mfg. Co. 


Herrick Presents $80,000 
To Tecumseh Hospital 


TECUMSEH, Mich.—Ray W. Her- 
rick, president of Tecumseh Products 
Co. here, has presented the local 
hospital with $80,000 with which to 
expand from 387 to 51 beds. 

Authorization to change the name 
of the hospital to the Herrick 
Memorial Hospital in honor of Her- 
rick’s parents has been given by the 
village council. 


Easy ’49 Profit Below °48, 
Automatic Washer Planned 


SYRACUSE, N. Y.—Easy Wash- 
ing Machine Corp. here has an- 
nounced a net profit of $1,627,115 on 
sales of $27,790,882 for the year 
ended Dec. 31, 1949. This eompared 
with a net profit of $2,462,635 on 
sales of $42,880,123 in 1948. 

President H. Paul Nelligan re- 
ported that Easy has an automatic 
washer ready for tooling that will 
probably be produced later in the 
year. The company also intends to 
make a clothes drier, he stated. 


Rubatex Issues Manual 


~On Low-Temp Insulation 


BEDFORD, Va.—Rubatex division 
of Great American Industries, Inc., 
here, has released a 20-page book 
on the use of Rubatex R-103-S in- 
sulation hardboard for low-tempera- 
ture insulation purposes. 

This is a comprehensive technical 
manual, containing detailed informa- 
tion for use by design and construc- 
tion engineers in applying the prod- 
uct in buildings and in manufactured 
products. 

Rubatex insulation hardboard is 
an expanded-rubber compound, made 
of synthetic stocks. Its structure is 
a myriad of tiny cells containing 
inert nitrogen. 

This material, which has a K fac- 
tor of 0.21, will not absorb moisture 
and may be used without an added 
vapor barrier, according to the com- 
pany. It is claimed to be light in 
weight and to have “excellent struc- 
tural strength.” 


= 
¥ 


“Migod! Princess Phonetta ran away with 
curly-haired gladiator!” 


but informative. 


Princess’ elopement . . . 


News was news then 
news today. 


Ancient Minoans who inhabited the —— 
and coasts of the Aegean Sea four thousand ' 
years ago got their news in the form of — 
engraved clay tablets. Crude and clumsy, 


So when the Queen of Mycenae received 
her copy of the paper and read about the 
she raised her eye- 
brows and let out a screech that could be 
heard from here to there . . 
queen might be expected to do. 


During the past several centuries, however, 
newspapers have been greatly improved . . . 


Millions and millions . . 


much faster, easier to read, more and better 
editorial content . . 
ever-widening audience. 


. always appealing to an 


. literally nearly 


everybody reads a newspaper in these mod- 


ern times. 


. just as any 


as a whole. 


. and news is 


And a truly great industry such as air 
conditioning and refrigeration merits a news- 
paper all its own for the gathering and dis- 
semination of news important to the industry 


NEWS! Nearly everybody reads a news- 


paper . . 


Subscribe today! 52 issues, $5. 


. and Am Conprtioninc & REFric- 
ERATION NeEws is a newspaper. 


The Newspaper of the Industry 


AIR CONDITIONING & REFRIGERATION NEWS .. . 450 W. FORT ST., DETROIT 26, MICH. 
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AIR CONDITIONING & REFRIGERATION NEWS, 


MARCH 6, 1950 


PATENTS 


Week of October 18 
(Continued) 


2,484,850. MEANS FOR COOLING AND 
PRESSURIZING AIRCRAFT CABINS. 
Win W. Paget, Michigan City, Ind., as- 
signor to Joy Mfg. Co. 


J 


2. The method of maintaining an air- 
craft cabin pressurized including with- 
drawing air from a relatively high pres- 
sure source, reducing the pressure there- 
of to some relatively constant value in 
excess of the cabin pressure, metering the 
air to cause the passage of a substantially 
constant mass thereof towards the cabin, 
passing the air through an expansion 
engine, and controlling the pressure with- 
in the cabin by regulating the discharge 
of air therefrom. 


2,484,851. PRESSURE CONTROLLING 
APPARATUS. Win W. Paget, Michigan 
City, Ind., assignor to Joy Mfg. Co. 


1. In a cabin pressurizing system for 
aircraft, in combination, a source of air 
under pressure, a cabin to be pressurized, 
a pressurizer taking air from said source 
and having its discharge connected with 
said cabin, valve means controlling the 
communication of the intake of said pres- 
surizer with said source, and controlling 
means for said valve means including a 
pressure responsive device having means 
for subjecting the same to ambient pres- 
sure in a direction such that increases 
in ambient pressure increase the valve 
opening force. , 


Admiral Corp., 


2,484,944. REFRIGERATING APPARA- 
TUS. Bicknell Hall, Boston, Mass., as- 


signor to General Foods Corp., New York. 


iT T 


9. Refrigerating apparatus comprising 
a frame, a stack of substantially hori- 
zontal refrigerated ‘plates disposed ver- 
tically above one another within the frame, 
said plates being relatively separable to 
open the stack for insertion of products 
to be refrigerated between the plates and 
relatively approachable to close the stack 
for engagement and refrigeration of in- 
serted products between the plates, and 
means for opening and closing the stack 
comprising power means on the frame 
for moving one end plate of the stack 
between open and closed positions, the 
other end plate being connected to the 
frame and forming an abutment against 
which the stack is closed, and suspension 
members for suspending the plates one 
from another in separated position when 
the stack is opened, said members extend- 
ing between and being rigidly connected 
to the plates and being flexible and bend- 
ing intermediate their adjacent points 
of connection to the plates to allow said 
plates to approach one another when the 
stack is closed. 


2,484,997. REFRIGERATOR. George R. 
Heidenblut, Des Plaines, Ill., assignor to 
Chicago, Mil. 


1. In a refrigerator having a compart- 
ment wherein moisture is formed upon 
the ceiling and walls thereof, the combi- 
nation of a liner forming the rear and 
side walls and ceiling of the compart- 
ment, said compartment ceiling being 
crowned so that moisture formed thereon 
will flow to and down the walls of the 
compartment, and means adjacent the 
lower portion of the compartment for 
collecting and disposing of the moisture, 
said means comprising a drip deflector 
having a higher edge seated against said 


NEW INVENTION 


makes profitable 
business of your own 


A manufacturer rated AAA-1 
in Dun & Bradstreet and for 
35 years the leader in its indus- 
try has produced a revolution- 
ary new automatic home appli- 
ance which will be nationally 
advertised this spring in “Satur- 
day Evening Post,” shelter 
group magazines, etc. Fran- 
chises are now being issued. 


The product is different from 
anything else being offered. It 
performs a very real service in 
the home, making housework 
easier and saving money. Previ- 
ous types of equipment offered 
have cost approximately $500 
for the average American home. 
This revolutionary new model 


takes care of the same house 
for $200.00. 


A man who knows how to 
run a business where sales are 
made to the homeowner by 
demonstration in the home can 
make an extremely profitable 
livelihood with this product. In 
many communities a business 
can be started with small capi- 
tal requirements. Distributor- 
ships require more capital and 
more organization. 


At no cost or obligation to 
you, write at once for full de- 
tails so that you can set up 
your business before the na- 
tional advertising breaks. 


BOX NO. 3399 
AIR CONDITIONING & REFRIGERATION NEWS 


Subscribe Now 


Receive the greatest trade paper in the Industry—Atr 
CONDITIONING & REFRIGERATION 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $5 per year, 52 issues. 


Fill _in coupon and 


Ews. Published every week. 


mail today 
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liner, a trough positioned below a lower 
edge of said deflector to carry away the 
moisture dripping from said deflector, and 
means associated with said trough to 
collect the moisture for disposal. 


2,485,012. DOOR HANDLE AND LATCH. 
John 8S. Palmer and Charles E. Sulcek, 
Chicago, Ill, assignors to International 
Harvester Co., a corporation of New 
Jersey. Application Oct. 24, 1945, Serial 
No. 624,300. 7 Claims. (Cl. 292—228.) 

1. A latch mechanism adapted to en- 
gage a latch strike secured to a cabinet 
having a horizontally opening cover, com- 
prising; a bracket secured to the cover 
and extending outwardly therefrom and 
downwardly over the latch strike when 
the cover is in closed position, a handle 
member having side walls overlapping 


said bracket at both sides thereof and 
being pivotally secured thereto intermedi- 
ate the ends thereof, spring means for 
urging said handle in a direction towards 
the cabinet, a transverse member se- 
cured to the side walls of said handle 
member between the bracket when the 
cover is in closed position and the latch 
strike, a bracket secured to said member 
for vertical adjustment with respect there- 
to, and a latch element mounted on said 
latter bracket and adapted to engage the 
latch strike. 


2,485,066. REFRIGERATING APPARA- 
TUS. Lawrence A. Philipp, Detroit, Mich., 
assignor to Nash-Kelvinator Corp., Detroit, 
Mich., a corporation of Maryland. Appli- 
cation Sept. 19, 1947, Serial No. 774,960. 3 
Claims. (Cl. 62—116.) 

1. A refrigerating apparatus, a cabinet 
having a cooling compartment and having 
a machinery compartment formed in part 
by an inclined wall, a removable flue 
member overlying and in part forming a 
wall of said machinery compartment, said 
inclined wall and said flue member con- 
verging upwardly to effect a flue action, 
a refrigerant evaporator arranged to 
absorb heat from said cooling compart- 


ment and removable through an open- 
ing in a rear wall of said cabinet, a 
refrigerant motor-compressor unit in said 
machinery compartment operatively con- 


OBER 


nected to said evaporator, and a refrig- 
erant condenser operatively connected to 
said evaporator and to said motor-com- 
pressor unit and being carried by said re- 
movable flue member and terminating be- 
low said opening in said rear wall. 


2,485,417. COMPRESSOR. Carl H. Steen. 
strup, N. Y., assignor to General Electric 
Co., a corporation of New York. Applica- 
tion June 20, 1944, Serial No. 541,143. 
9 Claims. (Cl. 230—206.) 


1. In a compressor for a refrigerating 
machine, means providing a sump for 
collecting liquid lubricant, means _ for 
pumping lubricant from said sump to the 
moving parts of the compressor, the op- 
eration of the machine being such that 
liquefied refrigerant gas tends to collect 
in the sump during idle periods in the 
operating cycle, and intake means ar- 
ranged below the normal level of lubri- 
cant in said sump for preventing the ad- 
mission of refrigerant to said pumping 
means, said intake means comprising a 
hollow vessel in communication with the 
intake of said pumping means and having 
a horizontal elongated opening spaced 
from the bottom of said sump and below 


the normal level of lubricant in aig 
sump, said vessel having an upper wall 
shaped to collect. liquid refrigerant des. 
cending through the lubricant and to cop. 
vey the liquid refrigerant in a direction 
away from said elongated opening. 


2,485,509. REFRIGERATING APPAR, 
TUS. George W. Raye, Darien, Conn, 
assignor to General Foods Corp., Ney 
York, N. Y., a corporation of Delaware, 
Application July 6, 1943, Serial No. 493, 
657. 23 Claims. (Cl. 62—114.) 
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1. A refrigerating apparatus comp» ising 
a vertical stack of plates separable from 
one another; laterally spaced refrig rant 
supply and discharge connections on each 
of said plates located adjacent op» osite 
sides of said stack at the rear thereof: 
refrigerant supply and discharge headers 
inset laterally with respect to said dis. 
charge and supply connections respec. 
tively, both of said headers being snaceqg 
rearwardly of said stack and one of said 
headers being rearwardly offset wit! re. 
spect to the other; two vertically dis. 
posed sets of conduit means exte!ding 
laterally in opposite directions from saiq 
supply and discharge respectively: one 
of said sets being located intermediate the 
other set and said stack. 


(To Be Continued) 


WANTED 
DISTRICT SALES 


REPRESENTATIVE 


For Illinois, Indiana, Wisconsin by 
Refrigeration Equipment Manu- 
facturer, established line for past 
20 years. Must be experienced in 
jobber and manufacturer contacts. 


Box 3420, Air Conditioning & 
Refrigeration News 


CLASSIFIED ADVERTISING 


RATES for “Positions Wanted’ $5.00 
per insertion. 


Limit 50 words. 10¢ per 
word over 650. 


RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


CAREFULLY SELECTED group of 
trained men, graduates of reliable and 
well established trade school now avail- 
able to fill positions in the radio or 
refrigeration field. Willing to travel any- 
where. Why not fill that vacancy with an 
efficient and reliable man? Write EAST- 
ERN TECHNICAL SCHOOL, 888 Purchase 
Street, New Bedford, Mass. 


DO YOU have a help problem? Let us 
solve yours. Select from our graduates 
the man qualified to handle your work. 
We have men available for all parts of 
the country, who have completed 34 weeks 
of practical shop refrigeration and some 
who have also completed our practical 
advanced training course in air condition- 
ing. Many are very well qualified. THE 
ST. LOUIS SCHOOL FOR ELECTRICITY 
AND REFRIGERATION, INC., 6767 
Southwest Avenue, St. Louis 17, Missouri. 


SALES EXECUTIVE—engineering back- 
ground, offers 20 years experience in 
refrigeration, air conditioning and some 
knowledge of heating. Competent to ap- 
point and follow up dealers and distribu- 
tors. Especially well qualified to carry 
out organization training, procedures and 
promotional programs. Well rounded 
business career. Fluent speaker. BOX 
3426, Air Conditioning & Refrigeration 
News. 


INSTALLATION AND service man desires 
permanent connection in Detroit. Moved 
here recently. Wide range of experience 
on refrigeration, air conditioning, and 
heating, including much large tonnage 
work. Also field supervisory and procure- 
ment experience. Conscientious, reliable, 
hard working. BOX 3434, Air Condition- 
ing & Refrigeration News. 


SERVICE AND installation man. Wants 
job with firm that can offer year around 
work with future. Has 4 years schooling 
and field experience in refrigeration and 
air conditioning; also gas heating experi- 
ence. Has car and tools; will go any- 
where in U. S. BOX 3435, Air Condi- 
tioning & Refrigeration News. 


POSITIONS AVAILABLE 


SALESMAN WITH store planning and, 
preferably, food merchandising experience 
to sell Hussmann refrigerated display 
cases to food stores. Unusual opportunity 
with established distributor for alert hard 
worker with good education, successful 
record, good habits. Car essential. Salary 
or drawing account. Write fully to J. W. 
Hauser, ELECTRIC PRODUCTS, INC., 
5929-31 Baum Blvd., Pittsburgh 6, Pa. 


MANUFACTURER'S REPRESENTATIVE. 
We have opening for live-wire represen- 
tative already contacting trade to promote 
additional sales commercial refrigerator 
fixtures to dealers and retail outlets. 
Ours is a 64-year-old firm, producing a 
quality line of closed and open type self- 
serve cases and coolers. C. L. PERCIVAL 
COMPANY, INC., Boone, Iowa. 


TOP NOTCH sales engineer familiar with 
all phases of commercial refrigeration, 
‘‘Freon,"’ and ammonia wanted by aggres- 
sive York distributor. Give full informa- 
tion and past performance. Salary open. 
PRAWL ENGINEERING CORPORATION, 
2820 Harney Street, Omaha, Nebraska. 


WE HAVE surplus stock of Lennox pre- 
fabricated sheet metal duct fittings. Will 
close out at a good discount below current 


prices. Also many surplus tools such as 
grinders, sanders, trolleys, hoists and 
sheet metal tools. BOX 3408, Air Condi- 
tioning & Refrigeration News. 


ATTENTION “SMALL” appliance deal- 
ers: We want an aggressive man with 
appliance service experience to be our 
district manager in your territory. A man 
who wants to see the “‘lot’’ of the ‘‘small”’ 
dealer and appliance serviceman improved. 
See our ad this page, ‘“‘Business Oppor- 
tunities.”’ Give us your. background. 
TRIANGLE DISTRIBUTING COMPANY, 
82 West Washington Street, Chicago 2, 
Illinois. 


REFRIGERATION SALES manager: Well- 
known automatic control mfr. offers open- 
ing for progressive man with at least 
five years’ background in fleld applica- 
tion and sales of refrigeration products. 
Salary and bonus. Replies confidential. 
BOX 3433, Air Conditioning & Refrigera- 
tion News. 


LEADING MANUFACTURER of air 
conditioning equipment wants aggressive 
sales engineer for Middle West. Ability 
to estimate and sell up to fifty ton instal- 
lations required. Experience in setting 
up new distributors and working with 
established distributors necessary. Liberal 
salary and commission. Must travel. 
Write detailed experience and qualifica- 
tions. BOX 3436, Air Conditioning & 
Refrigeration News. 


EQUIPMENT FOR SALE 


WHOLESALE SEALED unit rebuilding. 
We will rebuild and convert your unit to 
“Freon-12."" One year guarantee. Write 
for price list and shipping instructions. 
ADVANCE REFRIGERATION COMPANY, 
829 East McNichols Road, Detroit 3, 
Michigan. 


COMPRESSOR, 60 ton evaporative cooled 
type. Used on air conditioning applica- 
tion but in good condition. Bargain: 
$1,900.00 F.O.B. Cincinnati. BIMEL CO., 
Cincinnati, Ohio. 


BUTCHER BEAM §scale—New 600 Ib. 
capacity standard make. Special at $19.50 
while they last. We are always interested 
in buying new condensing units. GEN. 
REF. & STORE FIX. CO., 856 N. Broad 
St., Philadelphia, Pa. 


400 AS-IS refrigerators, many of them in 
operating condition. Norge, Kelvinator, 
Frigidaire, Leonard, Coldspot, Crosley and 
Stewart Warner. $10.00 & $15.00@ in lots 
of ten or over. Also rebuilt & refinished 
refrigerators to look like new, $40.00 & 
$50.00@. HANTOBER & CO., INC., 200 
E. Church Lane, Philadelphia, Penna. 


22.5 CU. FT. nationally advertised brand 
reach-in refrigerators, complete with unit: 
closeout; limited quantity available; fully 
covered by factory warranty; 2 door 
blower type; special price of $295 f.o.b. 
NYC. Write, wire or telephone MANN 
REFRIGERATION SUPPLY CO., 15 Astor 
Pl., New York, N. Y. GRamercy 3-8000. 


CLOSEOUT. SACRIFICING _ standard 
brand twelve tray ice cube maker remote 
@ $45. Write for details. MANN JRE- 
FRIGERATION SUPPLY CO., 15 Astor 
Pl., New York 3, N. Y. 


De 


BUSINESS OPPORTUNITIES 


REFRIGERATOR SERVICEMEN: Sell 
major appliances at a 30% saving over 
competitive brands of the same quality 
specifications, backed by a special five 
year guarantee insured on most appli- 
ances. Through the Triangle Company 
you take orders for appliances to be 
shipped direct from the factory to the 
customer. You get a franchise for three 
years without a sales quota, to sell any 
appliance you or your group are qualified 
to service. Write for details. TRIANGLE 
DISTRIBUTING COMPANY, 82 West 
Washington Street, Chicago 2, Illinois. 


EIGHT COUNTY Tyler territory for sale; 
franchise and inventory included; terri- 
tory consisting of farming, mining, and 
ranching area in Intermountain North- 
west. BOX 3432, Air Conditioning & 
Refrigeration News. 


FOR QUICK sale: Commercial refrigera 
tion sales & service business, New York 
State, city 40,000. Did $30,000 business 
last year. Can do better this year for 
good man or two men. Good franchises 
low rent, new truck with Morrison body. 
Complete with inventory—$6,000. Reason 
for selling, health. BOX 3438, Air Condi- 
tioning & Refrigeration News. 


SCHOOLS 


DETROIT AIR Conditioning Institute ! 
accepting applications for enrollment {0 
spring term classes starting March 14. 
Fully GI approved courses in air condi- 
tioning, refrigeration, heating, ventilating 
sheet metal layout, heat pump engineer 
ing. Write for free information. DETROIT 
AIR CONDITIONING INSTITUTE, Dept 
D, 4258 Woodward, Detroit, Michigs.. 


— 


LEARN FUNDAMENTALS of ref? ger 
tion and air conditioning at old wel! 
established school. Day or evening «!assé 
as well as home study training. Sen 
for free illustrated catalog showin fin 
shops and equipment. Resident tr-ininé 
approved for veterans. Write  oday 
UTILITIES ENGINEERING INSTI “UTE 
Dept. T, 2525 Sheffield Ave., Chicavo 4 
Illinois. 


— 


— 


FRIGIDAIRE SEALED units, 1933 to 198 
remanufactured. Our exclusive meth 

enables these machines to operate mor 
efficiently than when new. Also re puild- 
ing on all other sealed units. Write {0 
price list. BRIGHT’S REFRIGERATION 
INC., 14410 E. Jefferson, Detro't % 
Michigan. 


— 


NORGE SEALED units remanufactureé 
and exchanged. Immediate delivery fr” 
stock, 1 year guarantee. Write for price 
and shipping instructions. Complete Noré 
engineering service. 22 years experienc 
MODERN REFRIGERATION CO., INC. 
12541 E. McNichols Road, Detroit § 
Michigan. 
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Reynolds Bulletin Describes Flash Welding 
Techniques Used In Joining Unlike Alloys 


LOUISVILLE, Ky.— Improved 
fash-welding methods are revealed 
by Reynolds Metals Co., here, in the 
current issue of the company’s tech- 
nica’ publication, Technical Advisor 

o. 12. 
a 3 irles Bruno, Reynolds welding 
specialist, discloses improved per- 
cussi:n welding methods which now 
mak it possible to flash weld alu- 
minu.. tubing directly to copper, 
stain’ ss steel, Monel, or other al- 
joys ‘vithout regard to the dissimilar 
metais in the joint. 

“Tris is made possible by reduc- 
ing tre fusion zone in the weld to 
jess (nan one-thousandth of an inch 
in width,” the company explained. 
“Such a fusion zone is so small that 
practically no intermixing of ele- 
ments occurs. 

“Neither is there any change in 
grain structure alongside the weld. 
This is an important feature because 
it opens up a whole new field for 
the application of aluminum tubing 
and extruded shapes which can now 
be welded in the heat treated condi- 
tion with hardly any decrease in 
strength through the weld. 

“Thus high-strength aluminum al- 
loys (stronger than structural steel) 
can now be heat treated at the mill 
and weld-fabricated by the user 
without materially reducing the me- 
chanical properties of the high- 
strength, heat-treated aluminum. 
This eliminates the former problem 
of how to heat treat large or com- 
plicated welded assemblies. 

“This development also has great 
significance in refrigeration work 
where it is now possible to butt weld 
tubing without any metal being up- 


set on the interior of the tube. The 
ability to make quickly gas-tight 
joints in tubing without any interior 
flash opens up a whole new field for 
application of aluminum tubing in 
refrigeration work.” 

In addition, Technical Advisor 
No. 12 contains recommendations on 
how to clean anodized aluminum sur- 
faces, methods of removing oil stains 
on aluminum, and Section 4 of the 
series of articles on latest methods 
for matching aluminum. 

The current article is devoted to a 
discussion of recommendations for 
milling operations, as well as shap- 
ing and planing. ° 

The publication will be sent free 
upon request from Reynolds Metals 
Co., 2500 S. Third St., Louisville, Ky. 


N.Y. State Court Bans 
Fair Trade Liquor Law 


NEW YORK CITY—The New 
York State Court of Appeals has 
pronounced the mandatory provisions 
of the state’s liquor fair trade law 
unconstitutional in that the legisla- 
ture had no power to give the state 
liquor authority regulatory powers 
over prices. 

The court’s action is expected to 
speed up consideration of the Hallo- 
well-Sils bill in the state legislature. 
This bill would re-established manda- 
tory fair trade on a constitutional 
basis. 

Under the new Dill, the liquor in- 
dustry itself will bear the expense of 
policing liquor prices. 


Inside Venezuela 


Rich Iron Ore Deposits Bear Out Analyst’s Suggestion 
That Refrigeration Industry Watch Developing Market 


By Eugene Hesz, International Market Analyst and Instructor, 
University of Detroit 


It was reported in the NEWS pre- 
viously (September, 1948 and Janu- 
ary, 1950) that Venezuela should be 
watched carefully as a potential out- 
let for our industry’s products. 

Readers may also have noticed 
from the table presented on Jan. 16, 
1950, that exports of air conditioning 
and refrigeration equipment to Vene- 
zuela amounted to $9,110,000 in the 
year 1948, as compared to $5,817,000 
the previous year. 

Latest information indicates that 
the faith in further possibilities of 
the Venezuelan market has received 
new backing. It had been known 
that American steel companies staked 
claims prior to World War II in the 
neighborhood of the Orinoco River 
lowlands. This region was then 
known to contain large iron ore 
deposits. 

However, more detailed examina- 
tion has now thrown light on the 
territory's really fantastic possibili- 
ties. The United States Steel Corp. 
recently announced that iron ore de- 
posits situated to the west of the 


Caroni River are as large, or perhaps 
even larger, than the famous Mesabi 
Mine in Minnesota—so far the larg- 
est American source of iron ore. It 
has also been stated that the quality 
of the Venezuelan ore is by far 
superior to the Mesabi ore; it has a 
much greater iron content. In addi- 
tion to these discoveries, radioactive 
minerals have been located in such 
quantities that the exploitation is 
already being planned. 

When the above information is 
added to other good news from 
Venezuela, optimism seems justified. 
For the first time a plant for the 
manufacture of reinforced steel bars 
has been established in Venezuela and 
started production. Also, the first 
bonded warehouse in the country has 
been licensed. In 1949, a new brewery 
with a capacity of 500,000 liters be- 
gan operation. The coffee crop is 
expected to be better than average, 
resulting in exports of 600,000 bags 
of coffee (60 kg. each), a large part 
of which will be shipped to this 
country. 


» trons or lamp, and which inserts into 


‘Trouble Shooter’ 


8 
aiNF 


New Test Cord Permits 
On-the-Spot Checking 


MILWAUKEE—A new “Unitwire” 
test cord recently developed by 
United Mfg. & Service Co. here per- 
mits complete on-the-spot electrical 
testing of refrigerators, freezers, and 
other equipment in a few minutes, 
according to the company. 

It is designed for testing of the 
continuity and grounds of starting 
and running windings of electric 
motors: up to %-hp., and also for 
testing continuity of entire electric 
circuits including control, relay 
switch, starting capacitor, and wiring 
systems. 

The complete test cord set includes 
parallel type cord with standard at- 
tachment cap; junction block recep- 
tacle with 5-amp. switch; adapter 
socket to accommodate fuse, fusi- 


junction block receptacle; 3 clip-on 
leads for run, start and common, and 
2 break-in clip-on leads for capaci- 
tor connections, all with protecting 
rubber insulators. Hot stamped 
sleeves identify each lead. 

When used with a fuse or fusitron, 
the set will test for faulty hermetic 
units, thermostatic switches, capaci- 
tors, and can be used to free stuck- 
up hermetic units. It has simple 
break-in connection to place a capaci- 
tor in the proper circuit to start 
capacitor motors. When used with a 
7.5 or 15-amp. lamp, it makes a 
continuity or ground tester for ap- 
pliances or the windings and wiring 
of motors. : 

The set, designed from United’s 
experience in  custom-engineering 
Unilectric wiring assemblies and 
harnesses for refrigeration manufac- 
turers, is priced at about $3.60 and 
is available through refrigeration 
wholesalers. Details and instructions 
for its use are offered by United 
Mfg. & Service Co., 405 S. Sixth St., 
Milwaukee 4. 


Ford Hospital Addition 
Will Be Air Conditioned 


DETROIT—Complete 
tioning is planned for 
story addition to the 
hospital here, it was 
cently. 

Drs. Frank J. Sladen and Roy D. 
McClure, co-directors of the hospital, 
announced that construction on the 
new annex, which is expected to cost 
$13,600,000, will begin this summer. 

Individual temperature regulators 
will be installed in every room so 
that temperatures can be set sepa- 
rately for each operating room, the 
allergy clinic, and other areas that 
require special temperatures, the 
doctors said. 


air condi- 
the new 17- 
Henry Ford 
reported re- 


Davison-Paxon Names Hickson 


ATLANTA—John L. Hickson has 
been appointed appliance buyer for 
the major appliance store of Davison- 
Paxon Co., Augusta, Ga. 


with 


replace it right 
Kanco 


for trouble-free service on 
HK USEHOLD REFRIGERATORS and FREEZERS 


insure gugagnete customer satisfaction on every control 
, replace it right with Ranco Refrigeration 

You'll do the job easier, faster, make greater 
fits—for call-backs are eliminated. Ask your Ranco 

‘ .olesaler to show you the complete line of dependable, 
‘cision-built Ranco Replacement Controls .. . 
exact replacement of all house- 


' placement jo 
© ntrols. 
J 


“d types for general an 
‘old and freezer controls. 


Ranco De. 


COLUMBUS 1, OHIO 


models 


World's Largest Manufacturers of Refrigeration Controls 
more than 20,000,000 controls now in use 


/“ CHECK WITH 
Kanco FIRST 


@ specialists in 
refrigeration 

@ dependability 

@ greater customer 
satisfaction 


@ more Ranco controls 
in use 


@ less stock to carry 
@ more profit for you 


General Controls Opens 
22nd Branch In Newark 


GLENDALE, Calif.—J. F. Ray, 
vice president in charge of sales, 
General Controls, manufacturer of 
automatic pressure, temperature level 
and flow controls here announced the 
opening of the company’s 22nd 
branch office at 721 S. Orange Ave., 
Newark 6, N. J. 

The new office will include exten- 
sive warehouse facilities where a 
complete line of General controls 
will be stocked to more efficiently 
serve General Controls customers. 

William Buck, formerly sales en- 
gineer for the company’s Philadel- 
phia branch, has been named as 
Newark branch manager. 


Other General Controls organiza- 
tional changes include the appoint- 
ment of R. M. Korty as branch man- 
ager in St. Louis; the addition of 
Robert L. Day of the sales engineer- 
ing staff in San Francisco; and the 
appointment of Rudolph J. Roedder, 
sales engineer, as refrigeration spe- 

. Cialist in the Los Angeles office. 


” Alter’s Dependabook 152 


Ready for Distribution 


CHICAGO—The Harry Alter Co. 
is mailing the “No. 152 Dependabook” 
for Spring and Summer, 1950. A 
copy is available on request if you 
write on your letterhead to 1728 S. 
Michigan Ave., Chicago 16, or 134 
LaFayette St.. New York City 13. 

This newest refrigeration parts 
catalog is a husky volume with a 
number of items priced below stand- 
ard prices. Many new items are also 
shown. 


G-E Credit Starts Offices 


_In Charlotte and Des Moines 


NEW YORK CITY—General Elec- 
tric Credit Corp. has opened two new 
offices located in Charlotte, N. C., and 
Des Moines, Iowa, according to an 
announcement from the general office 
here. 

R. E. Joines will manage the 
Charlotte operation. J. C. Slaboch is 
in charge of the Des Moines office. 


top-profit field. 


REMINGTON AIR 


WRITE TODAY FOR COMPLETE INFORMATION 


CORTLAND, : N. +, ies 3 ae ae Tir = 


SES RS de, ae 
i arg VR RE dese 


There's a big gap between window-sill models and store. coolers - - 
a gap with less competition, bigger unit sales and bigger profit margins. 
To cash in on this extra sales opportunity, you need Remington - - the 
most complete line of heavy duty consoles. 


The Remington Room Air Conditioner console line includes: 


® Air cooled and water cooled models 


© Models that heat as well as cool (a Rem- 
ington exclusive with no competition) 


© 1,14, 1, and 134 hp models 

® Models for AC and DC 

® Superb hand finished wood cabinets 
® Models for remote installation 

© Special marine units 


Price reductions up to 20% give you a bigger-than-ever market in this _ 
Remington Window Models offer Max- 


imum Cooling Power of any Vy or % hp 
units, at greatly reduced prices. 
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N. Y. Bill Seen Hurting Small Users -- 


(Concluded from Page 1, Column 4) 


which an aggregate of 10 tons of 
refrigeration is used, an operating 
engineer would be required. 

The proposed bill changes the clas- 
sification of refrigeration installa- 
tions (including air conditioning 
where refrigeration is used) from 
pounds of refrigerant to tons ca- 
pacity of refrigeration; includes the 
aggregate refrigeration systems on 
the premises as the base classifica- 
tion; and requires a licensed operator 
on duty whenever the machine is 
electrically connected to the lines if 
the total tonnage installed is 10 tons 
or over. 

For exhibition or demonstration 
purposes in a public building or ex- 
hibition hall, the combined tonnage 
of a single exhibitor, if 4 tons or 
less, would require a licensed oper- 
ator. 

Supplementary to this proposed 
measure are introductory bills No. 
45 and 55, outlining the qualifications 
for operators of systems of 10 tons 
or more. A _ principal feature of 
these proposals is that the candidate 
for such a job have at least one 
year’s experience under the direct 
supervision of a licensed New York 
City operating engineer. 

The industry contends that these 
bills are not in the public interest, 
that the new regulations cover many 
installations which are entirely auto- 
matic and which need no attention 
from operating engineers, that it 
would increase costs to users of 
smaller systems to the point of mak- 
ing such costs virtually prohibitive, 
and that the proposed qualifications 
for the operating engineers offer the 
means for abuses, such as limiting 
of licenses through unreasonable re- 
quirements and through administra- 
tion by examining boards which may 
be somewhat less than impartial. 

Following is the proposed Intro- 
ductory Bill No. 4. New matter is 
printed in italics, old provisions to 
be omitted are in brackets. 


©. A Local Law 


To amend the administrative code 
of the city of New York, in relation 
to refrigeration systems. 


Be it enacted by the Council as 
follows: 


Section 1. Section C19-97.0 of the 
administrative code of the city of 
New York is hereby amended to 
read as follows: 


C19-97.0 Classifications.—a. The 
(total amount of refrigerant common 
to a system operating through one 
or more evaporators) combined ton- 
nage capability of all refrigeration 
machines on the premises shall be 
considered the (capacity) production 
capability of the system and deter- 
mine its class, except that the com- 
bined tonnage capability of all refrig- 
eration machines exhibited or demon- 


strated in a public building or exhibi- 
tion hall by each exhibitor shall be 
considered as a separate system on 
separate premises for such purposes. 


b. A class A system is a system 
(containing one thousand pounds or 
over of refrigerants, or) capable of 
producing thirty tons (capacity) of 
refrigeration or over. 


c. A class B system is a system 
capable of producing more than four 
tons and less than thirty tons (ca- 
pacity) of refrigeration (or contain- 
ing less than one thousand pounds of 
refrigerant and more than _ the 
amounts provided for in class C sys- 
tem). 


d. A class C system is a system 
(containing not more than twenty 
pounds of refrigerant) capable of 
producing four tons or less of re- 
frigeration. 


2. Subdivisions a and b of section 
C26-214.0 of such code are hereby 
amended to read as follows: 


a. It shall be unlawful to maintain 
or operate in any building any re- 
frigeration system (containing more 
than fifty pounds of refrigerant) 
which is capaable of producing ten 
tons or more of refrigeration except 
under the personal supervision, direc- 


.tion or control of either a duly 


licensed engineer or a person who has 
obtained a certificate or qualifica- 
tion from the superintendent to op- 
erate such a system. (Where the 
system contains two hundred pounds 
or less of refrigerant and is fully 
automatic, only one qualified opera- 
tor shall be required). 


b. It shall be unlawful to maintain 
or operate in a public building or 
exhibition hall any class C system 
(permitted) for exhibition or demon- 
stration purposes, except under the 
personal supervision, direction, or 
control of either a duly licensed 
engineer or a person who has ob- 
tained a certificate of qualification 
from the superintendent to operate 
such a system. 


3. If any clause, sentence, para- 
graph, section, or part of this local 
law shall be adjudged by any court 
of competent jurisdiction to be in- 
valid, such judgment shall not affect, 
impair, or invalidate the remainder 
thereof, but shall be confined in its 
operation to the clause, sentence, 
paragraph, section, or part thereof 
directly involved in the controversy 
in which such judgment shall have 
been rendered. 


Dallas To Cool Fair Auditorium 


DALLAS—W. H. Hitzelberger, exe- 
cutive vice president and general 
manager of the State Fair of Texas, 
announced recently that seven bids to 
air condition Fair Park Auditorium 
range from $160,000 to $210,000. 


The “Long Haul” Basis 


Constructive planning views current prob. 
lems in the light of tomorrow as well as 
of today. A problem solved with today in 
mind only, often results in future problems 


even more serious. 


We try to shape our 


policies according to the “long haul” basis 
— and are content with a slower growth 


so long as that growth is sound. 


Seventeen years ago this advertisement ap- 


peared in the News. 
believes 


Today Universal Cooler 
in the same high principles and 


operates on the same ethical policy. 


Steet 
Ohio 


DIVISION NEWPORT 


Marion, 


coer ZATION 


New Vice President 


c. K. LITMAN 


* * * 


Election at Koch-- 


(Concluded from Page 1, Column 4) 


patents to his credit. Much of the 
present Koch styling is credited to 
him. The new Koch vice president 
has been plant superintendent since 
1942. 

Vice President Litman will be 
working with Bill McShane, sales 
manager, and Frank Leininger, as- 
sistant, as well as Larry Frank, who 
handles Koch overseas operation. 

Other associates are Sam Glass, 
advertising manager, and Glen Car- 
gyle, assistant. Cargyle, who is a 
newcomer at Koch, assists in the 
advertising department. 


KIDDIE KOMFORT 


Supper Club Installs 
Conditioned Nursery 
To Draw Parents 


SAN ANTONIO, Tex.—Making it 
possible for the parents of small 
children to “park” the youngsters in 
an air conditioned nursery, right in 
the club itself, has led to far more 
patronage and resultant revenue for 
Dick Jones, owner of the Kit Kat 
Klub near San Antonio. 

Jones, operating one of the city’s 
best-known suburban supper clubs, 
found volume falling off sharply a 
year ago, because of high cost of 
living, but more specifically, due to 


the fact that many parents were. 


unable to find baby sitters, or were 
afraid to trust young babies to inex- 
perienced high school girls. 

After querying many of his old 
customers, who had not been coming 
around for some time, he found that 
the “baby problem” was the chief 
deterrent to “an evening out.” 

The solution proved to be installa- 
tion of a 25 x 30-ft. nursery on the 
balcony of the night club, which is 
soundproof, completely air condi- 
tioned, and furnished with cribs and 
beds to accommodate 20 children of 
all ages. 

For 50 cents, patrons of the night 
club may park their children in care 
of a registered nurse, with a health- 
ful, controlled temperature. 

In addition, the 50-cent charge in- 
cludes formula feeding of babies, 
dinner plates for older children, car- 
toon movies for the group, etc. 

The temperature is kept at 78° 
and the air is filtered for complete 
protection of the children’s health. 


® 


The tremendous publicity given the 
drought in New York City has focused 
public attention on water-consuming 
devices . . . has made doubly important 
the use of equipment which conserves 
our most important public resource. 


For localities where water is scarce or costly... 
or water temperatures high . . . the logical solu- 
tion is the Bush Cooling Tower which reuses water 
by cooling it after it leaves the condenser. The 
Bush Cooling Tower, in 3 to 75 ton capacities, is 
can be located 
and is equipped with 
centrifugal fans to handle an ample air volume 
through duct work for either intake or discharge. 


BUSH Evaporative Condensers 


Soundly engineered and ruggedly constructed in 
5 to 75 ton capacities with welded steel frame 
hot-dipped galvanized after fabrication. For easy 
installation all units are designed to minimum 
depth... 
through standard width doors. All inside surfaces 
and frame completely covered with bitumastic com- 
pound for additional protection against corrosion. 


of the induced draft type... 
anywhere in a building .. . 


—————_ 


1949 Excise Collections 
Fall Behind Previous Yea, 


WASHINGTON, D. C.—The y N 
Bureau of Internal Revenue collecteg 
substantially less excise tax on appli- 
ances and refrigeration equipment in 
1949 than in 1948. 

The bureau reported that i; col- 
lected $69,541,388 on electric. 
and oil appliances in 1949 as com. 
pared with $93,860,301 in the pre- 
ceding year. 

On mechanical refrigerator; air 
conditioners, etc., it collected $6; 361. 
981 last year as compared with 369 - 
968,935 in 1948. In the last h. ¢ of 
the year, collections from this ‘oup 
amounted to only $27,502,673 as 
pared with $39,473,936 in 194 


2 Universal Distributo. ; 
Appointed In West, Sc uth 


LIMA, Ohio — Appointme: of 
Thompson and Holmes, Ltd. San 
Francisco and Sacramento, Cali! ang 
Horne-Wilson Co., with headqu ters 
in Miami, Fla., and branches in ack. 
sonville, Tampa, and Orlando. F'la,, 
and Atlanta and Albany, Ga., a dis. 
tributors of the Universal ref? -erag- 
tor line has been announced by } arry 
M. Parsons, executive vice pre-ident 
and general manager of Ref:’ -era- 
tion Sales Co., here. 

Thompson and Holmes is the dis- 
tributor for the entire norther: half 
of California, while Horne-Wilson Co, 
has the distribution for Florid« and 
10 counties in southern Georgia. 

The Universal refrigerators are 
manufactured for Refrigeration Sales 
Co. by Artkraft Mfg. Co., Lima. 


— 


BUSH Cooling Towers 


BUSH MANUFACTURING CO. e 


or built in sections to facilitate moving 


SEND FOR NEW 1950 CATALOG. Illustrates 
and describes the complete BUSH LINE... with 
new engineering data to help you plan and specify. 
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